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\DU  DON’T  HAVE  TO  BE  GOLIATH  TO  BEAT  THE 


'irbrojk  pai  ^ 


BIG  BOYS.  JUST  ASK  OUR  DiWID. 


CfinirMiR  IIW) 


!  He's  David  Wood,  promotion  manager  for 
t  f  '  the  CORSICANA  DAILY  SUN,  a  Harte-Hanks 
T  ^  newspaper  in  North  Texas.  Dave's  the  guiding 
Y  j  ;  •  force  behind  The  SUN'S  achievements  in  the  re- 

'  i  cent  Editor  &  Publisher's  International  Newspaper 

Promotion  Association  competition — two  first  place 
\  awards  and  an  honorable  mention. 

Of  the  600  papers  entered  from  throughout  the  world, 
only  three  others  shared  dual  first  place  honors. 

Art  Keeney,  SUN  publisher  had  this  comment:  "I've  been 
associatea  with  newspaper  promotion  and  with  INPA  for 
nearly  25  years  and  never  have  I  been  aware  of  a  newspaper 
our  size  winning  this  many  awards  in  inter¬ 
national  competition." 

One  first  place  honor  that's  especially  prized  is  for  Community 
Service.  It  recognizes  The  SUN'S  efforts  to  bring  the  Dallas  Symphony 
Orchestra  to  Corsicana  by  promoting  the  1977  local  ticket  campaim. 
The  result?  The  Symphony  played  to  SRO  adult  audiences,  plus 
almost  every  school  child  in  the  county  was  able  to  attend  free ! 

The  other  first  place — for  Advertising  In-Pawr  Promotion — is  for 
Dave's  series  on  SUN  staffers.  Completing  tne  trio  of  awards  is  an 
honorable  mention  for  Circulation  Editorial  Promotion. 

Harte-Hanks  congratulates  the  CORSICANA  DAILY  SUN  for  its 
achievement.  It  proves  you  don't  have  to  be  big  to  be  professional, 
imaginative  and  serve  your  community.  Just  like  Dave — all  you 

need  is  take  your  best  snot. 

HARTE-HANks  Communications^  Inc. 

P.  O.  Box  269,  San  Antonio,  Texas  78291 
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AUGUST 


12*16 — Association  for  Education  in  Journalism;  American  Association  of 
Schools  and  Departments  of  Journalism;  American  Society  of  Jour¬ 
nalism  School  Administrators.  University  of  Washington,  Seattle. 

13*16 — Southern  Newspaper  Publishers  Association  Foundation,  Copy 
Editing  and  Headline  Writing,  El  Paso  Times. 

13*18 — Newspaper  Association  Managers  Convention,  Hotel  Hershey, 
Hershey,  Pa. 

17*19 — West  Virginia  Press  Association,  Canaan  Valley  State  Park. 

20*23 — New  England  Association  of  Circulation  Executives,  Dunfey's 
Family  Resort,  Hyannis,  Mass. 

27*30 — New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs. 

27*30 — Southern  Newspaper  Publishers  Association,  Designing  and 
Packaging  the  Newspaper,  Courier-Journal,  Louisville. 

27*Sept.  2— International  Newspaper  Promotion  Association/Americar. 
Newspaper  Publishers  Association,  Marketing  Seminar,  Scottsdale 
Conference  Center,  Scottsdale,  Arizona. 

SEPTEMBER 

7*9 — Mid-America  Newspaper  Conference,  Rock  Lane  Ledge,  Table  Rock 
Lake,  Branson,  Mo. 

8*9 — Wisconsin  Newspaper  Advertising  Executives  Association.  Holiday 
Inn,  La  Crosse,  Wis. 

10*13 — Southern  Newspaper  Publishers  Association  Foundation,  News¬ 
paper  Content  for  Today's  Readers  Seminar,  Roanoke  Times  and 
World-News. 

13*17 — International  Newspaper  Promotion  Association,  Europe  Confer¬ 
ence,  Brussels,  Belgium. 

14*16 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 
Sheraton  Inn,  Johnstown,  Pa. 

15*16 — Indiana  Newspaper  Advertising  Executives  Association,  Marriott 
Hotel,  Indianapolis. 

15*17 — New  York  State  Newspaper  Production  Conference,  Rochester 
Americana. 

15*17 — Ohio  Newspaper  Association  Classified  Clinic,  Marriott  Inn,  Col¬ 
umbus. 

15*17 — Western  Newspaper  Production  Conference,  MGM  Grand  Hotel, 
Reno.  Nevada. 

16*19 — Southern  Circulation  Managers  Association,  Breakers  Hotel,  Palm 
Beach,  Florida. 

17*19 — Southern  Newspaper  Publishers  Association,  Management  Work¬ 
shop  for  Smaller  Newspapers,  Royal  Orleans,  New  Orleans. 

18*19 — Inland  Daily  Press  Association,  cost  clinic,  O'Hare  Hyatt  Regency, 
Chicago. 

18*20 — Action  Line  writers  and  broadcasters  conference,  sponsored  by 
Corning  Glass  Works,  Corning,  N.Y.,  Hilton  Inn. 

19*21 — Inland  Daily  Press  Association,  group  newspaper  seminar,  O'Hare 
Hyatt  Regency. 

21*23 — Interstate  Advertising  Managers  Association,  Treadway  Inn, 
Lebanon,  Pa. 

21*23 — New  York  Press  Association.  Corning  Hilton  Inn,  Corning,  N.Y. 

22*24 — Maryland-Delaware*D.C.  Press  Association,  Carousel  Motel, 
Ocean  City,  Maryland. 

24*26 — Central  States  Circulation  Managers  Association  Conference, 
Madison,  Wise. 

29*Oct.  1 — Inland  Daily  Press  Association,  news  editorial  seminar.  Mar¬ 
quette  University,  Milwaukee.  Wis. 

OCTOBER 

1*4 — International  Newspaper  Promotion  Association,  Southern  Region 
Charleston.  S.C. 

1*4 — International  Newspaper  Promotion  Association,  Eastern  Region, 
Buck  Hill  Inn,  Buck  Hill  Falls,  Pa. 

1*4 — Inter-State  Circulation  Managers  Association,  Williamsburg  Lodge. 
Williamsburg,  Va. 

2*4— American  Association  of  Sunday  and  Feature  Editors,  Lancaster,  Pa. 

8*10 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus. 

8*11 — International  Newspaper  Promotion  Association,  Western  Region, 
Phoenix,  Arizona. 

8*13 — Newspaper  Food  Editors  Conference,  Biltmore,  Los  Angeles. 

8*14 — National  Newspaper  Week. 
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Newsbriefs 


The  publisher  of  the  Oklahoma  Journal,  W.  P.  “Bill”  At¬ 
kinson,  has  denied  that  he  has  any  intention  of  selling  the 
Oklahoma  City  newspaper  “as  long  as  Pm  alive.” 

Atkinson's  statement  followed  admission  that  representa¬ 
tives  of  New  York  Post  publisher  Rupert  Murdoch  had  come 
to  the  paper  and  stayed  “about  six  hours.”  Reports  had  been 
rampant  that  the  New  York,  San  Antonio  and  Australia 
publisher  was  interested  in  buying  the  Journal.  An  Oklahoma 
City  Times  story  related  that  a  city  television  station  had 
reported  that  Murdoch  representatives  left  the  city  with 
copies  of  the  publishing  company’s  Financial  records. 

Atkinson  established  the  Journal  in  1962. 

*  *  * 

United  Press  International  this  week  filed  an  application 
with  the  Federal  Communications  Commission  seeking  a  per¬ 
mit  to  begin  testing  a  satellite  delivery  system  for  its  audio 
service  and  broadcast  news  wires. 

UPl  requested  the  FCC  permit  to  develop  up  to  30 
“receive-only”  satellite  earth  stations,  James  F.  Darr,  vice 
president  in  charge  of  systems  development,  said. 

The  test  program  initially  will  involve  small-dish — six  to  10 
feet  in  diameter — receive-only  terminals  to  be  installed  in 
UPl’s  headquarters  in  New  York  City,  one  state  radio  net¬ 
work  and  nine  radio  broadcast  stations  located  around  the 
country.  The  receive-only  terminals  would  reduce  or  elimi¬ 
nate  the  need  for  leased  telephone  lines  for  news  delivery, 
Darr  said. 

UPl’s  proposed  test  system  would  utilize  the  satellite  ser¬ 
vices  of  both  RCA  Americom  and  Western  Union.  Both  of 
these  carriers  have  offered  to  provide  free  of  charge  uplink 
and  space  segments  on  their  respective  satellites  for  the  test 
program.  The  satellites  to  be  used  would  be  the  RCA  Satcom 
FI  and  Western  Union  Westar  1. 

*  *  ♦ 

The  U.S.  Senate  Agriculture  appropriations  subcommittee 
removed  the  entire  $222,000  earmarked  for  kenaf  research 
from  its  fiscal  1979  Agriculture  appropriations  bill. 

The  House  of  Representatives  passed  the  bill  last  month 
leaving  the  monies  intact  for  kenaf  research.  However,  funds 
for  kenaf  research  were  not  in  the  Carter  administrations's 
original  budget  request. 

The  bill  is  expected  to  go  to  the  full  Senate  Appropriations 
Committee  this  week. 

AN  PA  has  urged  Congress  to  continue  to  provide  monies 
for  kenaf  research  by  the  U.S.  Department  of  Agriculture. 

Ik  *  :)c 

Newspaper  advertising  for  the  first  half  of  1978  amounted  to 
$5.9  billion,  according  to  the  Newspaper  Advertising  Bureau. 

Advertising  was  up  15.1%  for  the  month  of  June  and  15.8% 
for  the  first  six  months,  the  bureau  reported. 

Classified  advertising  scored  the  biggest  gains,  up  22.1% 
for  the  month  of  June  and  21.6%  for  the  first  six  months. 
Through  June,  classified  advertising  amounted  to  $1.8  bil¬ 
lion. 

Retail  advertising  had  a  12.3%  increase  in  June  and  a 
14.4%  gain  for  the  six  months.  It  amounted  to  $3.2  billion  for 
the  half  year. 

National  advertising  was  up  11.5%  in  June  and  9.7%  for 
the  first  half  when  it  amounted  to  $865  million. 

Bureau  estimates  of  newspaper  advertising  are  based  on 
Media  Records  linage  measurements  in  its  64  index  cities 
plus  “other  data.” 

*  ♦  ♦ 

Total  estimated  U.S.  newsprint  consumption  was  890,000 
tons  in  June,  a  6.6  percent  increase  compared  with  June  1977, 
the  American  Newspaper  Publishers  Association  reported. 

For  the  first  six  months  in  1978.  total  estimated  U.S. 
newsprint  consumption  was  5.353.000  tons,  compared  with 
4.939.000  tons  in  the  first  six  months  of  1977.  This  is  an 
increase  of  8.4  percent. 
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Farber-NY  Times  case 

The  opening  sentence  of  Associate  Justice  Byron  R. 
White’s  opinion’  denying  application  for  a  stay  of  civil  con¬ 
tempt  penalties  against  M.  A.  Farber  and  the  New  York 
Times,  shows  just  how  complicated  this  case  has  become: 

“This  is  an  application  for  a  stay  of  an  order  of  the  Su¬ 
preme  Court  of  New  Jersey  refusing  to  stay,  except  tem¬ 
porarily  to  permit  this  application,  an  order  of  the  Superior 
Court  of  New  Jersey  holding  applicants  in  civil  contempt  for 
refusing  to  obey  a  subpoena  for  documents  that  was  issued 
at  the  behest  of  the  defendant  in  the  course  of  an  ongoing 
murder  trial  and  that  the  Superior  Court  refused  to  quash.” 

Justice  White  didn’t  think  four  members  of  that  Court 
would  agree  to  accept  a  review  of  the  case  at  this  time,  and 
yet  Justice  Thurgood  Marshall  found  enough  merit  to  grant 
another  stay  for  a  few  more  days. 

There  are  two  critical  issues  in  this  case,  it  seems  to  us.  A 
major  test  of  the  First  Amendment  guarantee  to  gather 
news  and  protect  anonymous  sources  as  well  as  publish  it, 
and  a  test  of  the  validity  of  “shield  laws”  as  they  exist  in 
New  Jersey  and  many  other  states. 

As  laymen,  we  fail  to  see  how  a  state  court  can  wilfully 
ignore  the  provisions  of  state  law  as  enunciated  by  the 
people  of  that  state  through  their  elected  representatives  in 
the  legislature. 

New  Jersey’s  law  is  perfectly  clear  in  stating  that  news 
people  have  “a  privilege  to  refuse  to  disclose  in  any  legal  or 
quasi-legal  proceeding”  any  “news  or  information  obtained 
in  the  course  of  pursuing  his  professional  activities  whether 
or  not  it  is  disseminated.”  That  means  notes,  papers  and 
memos. 

And  yet  the  presiding  judge  in  the  New  Jersey  case  says 
he  must  see  those  notes,  requested  by  the  defense,  in  order 
to  make  a  judgment  as  whether  they  should  be  turned  over 
to  the  defense. 

Aren’t  judges  supposed  to  obey  the  laws  they  are  named  to 
administer? 


Retailer's  conditions 

Representatives  of  the  large  retail  advertisers  who  ad¬ 
dressed  the  recent  INAE  meeting  laid  down  some  “condi¬ 
tions”  they  thought  newspapers  should  meet  if  they  expect 
to  increase  their  share  of  retail  advertising.  Most  of  them 
were  predictable:  such  as,  improved  editorial  content,  in¬ 
creased  circulation,  standardized  ad  formats. 

However,  the  one  about  holding  linage  rate  increases  to 
5%  per  year  for  the  next  five  years  would  seem  to  be  negoti¬ 
able,  we  feel,  in  view  of  present  rising  economic  indicators 
and  another  $15  per  ton  increase  in  the  price  of  newsprint 
predicted  for  this  fall. 
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Letters _ 

CBS  SPECIAL 

The  harsh  appraisal  of  the  CBS  special 
on  “The  Business  of  Newspapers”  ap¬ 
pearing  in  Shop  Talk  at  Thirty  (E&P, 
July  15)  is  scarcely  justified.  It  was  a 
well-balanced  report.  Many  viewers 
doubtless  gained  insights  into  the  news¬ 
paper  business  they  should  have  read  in 
the  print  media — including  newspapers. 

The  attention  newspapers  gave  the 
demise  of  the  Chicago  Daily  News  was 
enough  to  whet  public  interest  in  a  pro¬ 
gram  of  this  type  and  tone.  Media  obser¬ 
vers  (and  that  includes  newspaper  read¬ 
ers)  share  concerns  raised  by  the  pro¬ 
gram,  particularly  those  relating  to  chain 
ownership  and  the  feverish  readjustment 
of  content  of  today’s  newspapers.  It  is 
the  trend  toward  more  group  ownership 
that  causes  concern.  Yet  most  of  us  in 
this  business  know  that  contributing  fac¬ 
tors  are  complex,  but  not  sinister  or  con¬ 
spiratorial. 

Group  involvement  has  resulted  in  a 
stronger  financial  base  for  many  news¬ 
papers  and  has  made  possible  editorial 
and  technological  improvements  that 
might  otherwise  not  have  been  possible. 
However,  newspapers  are  so  desirable 
as  investments  they  sometimes  attract 
people  and  dollars  more  interested  in 
profits  than  in  good  journalism. 

When  newspapers  are  looked  upon  as 
properties  instead  of  community  institu¬ 
tions,  that  is  a  danger  signal.  The  same  is 
true  if  management  and  ownership  be¬ 
come  more  attentive  to  the  bottom  line 
than  to  the  headline. 

I  took  it  as  a  compliment  to  the  news¬ 
paper  industry  when  Hughes  Rudd  said, 
“I  thought  I  was  going  to  tell  a  very  sad 
story  of  decline,  but  I  ended  up  asking 
some  of  those  publishers  if  they  would 
give  me  a  job  after  1  run  out  my  string 
with  CBS.  After  all.  you  don’t  even  wrap 
garbage  in  old  television.” 

Gilbert  M.  Savery 
(Savery  is  assistant  managing  editor,  Lin¬ 
coln  (Neb.)  Journal.) 

*  ♦  * 

While  looking  through  the  July  15 
issue  of  E«&,P  and  its  help-wanted  ads,  I 
came  across  Robert  U.  Brown’s  analysis 
of  the  recently-aired  CBS  news  special, 
“The  Business  of  Newspapers.”  I  de¬ 
cided  I  had  to  take  time  out  from  my  job 
hunt  to  respond. 

A  June  graduate  of  the  master’s  pro¬ 
gram  at  the  Medill  School  of  Journalism, 
I  did  not  think  the  hour-long  show  was  as 
empty  or  misdirected  as  Mr.  Brown  pegs 
it.  In  fact,  I  found  it  refreshing  to  see 
broadcasting  take  on  print  for  once. 

More  importantly,  though,  Mr.  Brown 
reviewed  the  show  without  seeing  it,  or 
so  it  appears,  and  thus  his  analysis  suf¬ 
fers.  Not  only  did  he  not  see  the  accom¬ 
panying  film,  but  the  script  he  read  was 
incomplete. 
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When  1  saw  the  show,  it  referred  to  the 
16-page  crime  report  compiled  and 
printed  by  the  Arizona  Republic,  after 
that  newspaper  chose  not  to  publish  the 
IRE  report.  CBS  found  the  Republic’s 
report  lacking — obviously,  not  as  de¬ 
tailed  as  Mr.  Brown  says  it  is.  (Mr. 
Brown  had  first  said  “CBS  did  not  know 
and  was  unable  to  report”  that  the  news¬ 
paper  later  covered  the  story.) 

Mr.  Brown  has  fallen  into  his  own  trap 
of  examining  “only  the  first  editions  and 
.  .  .  (stating)  unequivocally”  that  CBS 
blew  it. 

Evan  Don  Kossoff 
Roslyn  Heights,  New  York. 

^  if  -itt 

OVERSTATED 

Your  July  29  headline  “Ad  Bureau  de¬ 
clares  war  on  weekly  newspapers,” 
overstates  the  story  of  our  new  four-city 
study,  which  was  concerned  primarily 
with  free  distribution  papers  or  shop¬ 
pers. 

The  research  compares  consumer  ac¬ 
ceptance  of  paid  and  free  papers,  not  of 
dailies  against  weeklies.  It  shows  that 
consumers  consider  paid  dailies  to  be 
more  informative,  entertaining  and  pref¬ 
erable  as  an  advertising  source. 

The  Bureau  works  on  behalf  of  news¬ 
papers  that  are  designed  to  sell  news  to 
their  readers,  as  distinct  from  those  that 
are  purely  and  simply  distribution  ve¬ 
hicles  for  advertising. 

Leo  Bogart 

(Bogart  is  executive  vicepresident  and 
general  manager  of  the  Newspaper  Adver¬ 
tising  Bureau.) 

BATH  AND  BAPTISM 

We  had  a  clean-cut  young  photog¬ 
rapher  on  the  staff  here,  before  the  Lou 
Grant  Show  photograher  “Animal” 
came  on  the  scene.  Now,  our  man  comes 
to  work  unshaven,  wearing  Korean 
shower  clogs  with  broken  straps  and 
clothes  that  were  probably  discarded  at  a 
migrant  camp. 

We  figure  to  solve  the  situation  by  giv¬ 


ing  him  a  bath  and  baptism  just  short  of 
drowning  in  the  Mississippi  River.  It 
can’t  hurt  much,  since  the  river  is  so 
polluted  already. 

Murphy  Givens 
(Givens  is  editor  of  the  Natchez  (Miss.) 
Democrat.) 

*  *  * 

KEY  POINT 

Thank  you  for  your  coverage  of  our 
Suburban  Newspapers  of  America  con¬ 
vention  in  Dallas.  Your  report  of  my 
presentation  on  the  Pittsburgh  “Sun” 
group  grasped  my  key  points  in  all  but 
one  important  figure.  The  retail  sales  po¬ 
tential  in  the  market  is  $1.7  billion  (not 
1.7  million;  see  reproduction  of  slide.) 

It  is  important  to  use  the  full  term  re¬ 
tail  sales  potential  because  this  figure 
represents  only  that  part  of  the  census 
tract  household’s  income  available  for 
retail  purchases  as  compared  with  total 
spendable  income  which  is  a  government 
(census)  figure  used  by  most  research¬ 
ers. 

Our  research  firm,  Spenley  Agencies, 
Inc.,  of  Newark  Ohio,  established  this 
$1.7  billion  annual  figure  in  the  Pitts¬ 
burgh  market.  Annually  the  “Sun” 
group’s  total  household  effective  buying 
income  figure  would  be  in  excess  of  $4.5 
billion. 

J.  C.  Pennington 

(Pennington  is  assistant  publisher  of 
Pittsburgh  Suburban  Community  News¬ 
papers.) 

Short  takes 


“We  kept  Fred  in  the  backup  capacity 
because  he  has  the  physical  tools  and 
metal  capacity  to  become  a  good 
quarterback.” — Sacramento  (Calif.) 
Bee. 

^  ^  ^ 

A  national  opinion  poll  has  reported 
that  73  percent  of  those  queried  think 
Margaret’s  s wining  life  style  is  harming 
her  standing  as  a  princess  .  .  .  — Alexan¬ 
dria  (Va.)  Post-Gazette . 


EDITOR'S  COMMENT 


Marshall  Douglas 
Wire  Editor 
Shreveport  Journal 

“The  Journal  relies  heavily  on  feature,  Op-Ed  and 
financial  material  from  The  New  York  Times  News 
Service.  News  analyses  from  the  service  offer  that 
behind-the-scenes  look  we  are  constantly  searching 
for. . .” 


She  }CeUf  J|ork  Sintra 

NEWSSERVICE 
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Capitalize  on  the 
nation's  fourth  wealthiest 
state...Pennsylvania 

Harrisburg,  capital  of  Pennsylvania,  is  sold  and 
served  by  the  powerful  and  influential  Harrisburg 
Patriot-News.  With  over  85%  daily  penetration  the 
Patriot-News  delivers  the  most  prosperous  seg¬ 
ment  of  the  state  . .  .the  3-county  Harrisburg  SMSA 
...number  one  in  78  household  E.B.I.! 

For  maximum  impact  in  the  number  one  market 
in  the  nation’s  fourth-richest  state  you  need  the 
Patriot-News.  A  capital  idea! 

SoLirco  Sales  Marketing  Management 

Harrisburg  Patriot-  News 

A  Newhouse  Newspaper;  an  integral  part  of  the  C.R  M.  group. 
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Paid  vs.  free  newspaper 
battle  heats  up  in  Toledo 


By  Michael  M.  Murphy 

“When  our  Founding  Fathers  spoke  of 
‘freedom  of  the  press,’  they  weren't 
speaking  of  the  freedom  of  the  one  man 
in  the  one  town  with  the  one  newspaper 
to  say  whatever  he  wants,' ’  according  to 
Corey  Garber,  the  man  who,  until  March 
3,  was  attempting  to  provide  residents  of 
Toledo,  Ohio,  with  an  alternative  daily 
newspaper  to  the  long-established  (1 43 
years)  Toledo  Blade,  published  by  Paul 
Block  Jr. 

The  Blade,  an  afternoon  daily  with  a 
circulation  of  170,000,  was  the  only  daily 
newspaper  in  Toledo  until  Garber  began 
publishing  his  paper  in  August  of  last 
year.  (Block  discontinued  the  publica¬ 
tion  of  his  morning  daily,  the  Toledo 
Times,  in  1975.) 

Garber  suspended  in  March  the  publi¬ 
cation  of  his  morning  newspaper,  the  To¬ 
ledo  Daybreak  Dispatch,  because  of 
what  he  claims  was  a  “blatant  program 
of  predatory  activities”  instituted  by  the 
Blade  against  the  Dispatch  to  put  it  out  of 
business. 

As  a  result  of  Garber's  charges  that  the 
Blade  interfered  with  the  Dispatch’s  cir¬ 
culation,  and  pressured  advertisers  to 
stay  away  from  the  paper,  the  Federal 
Government,  through  the  Justice  De¬ 
partment's  Antitrust  Division,  and  the 
Federal  Bureau  of  Investigation,  began, 
in  October,  1977,  a  criminal  investigation 
into  possible  antitrust  violations  regard¬ 
ing  newspaper  circulation  and  question¬ 
able  advertising  practices  in  Toledo,  and 
a  Federal  grand  jury  was  empanelled  late 
in  March  to  begin  hearings  on  the  matter 
(E&P  April  15). 

Garber  has  suspended  publication  of 
the  Daybreak  Dispatch,  pending  the  out¬ 
come  of  the  grand  Jury. 

Fie  started  publishing  the  Dispatch  on 
August  22,  1977,  claiming  that  it  was  the 
“first  free-circulation  daily  newspaper  in 
the  country,”  and  the  first  free  paper 
permitted  to  subscribe  to  United  Press 
International's  wire  service. 

The  Dispatch  was  printed  in  a  16-page 
tabloid  format,  and  consisted,  almost  en¬ 
tirely,  of  UPl  wire  service  stories,  plus 
items  run  regularly  from  the  news  ser¬ 
vices  of  the  Chicaiio  Sun-Times  and  the 
Chicago  Daily  Nens.  All  stories  and  fea¬ 
tures  were  presented  without  breaks, 
and  with  large,  bold  headlines,  in  an 
open,  airy  style  similar  to  that  of  the  New 
York  Trih,  the  tabloid-style  daily  news¬ 
paper  which  began  publishing  in 
January,  but  lasted  for  only  three 
months. 


The  Dispatch  included  regular  sections 
on  national  &  world  news,  Ohio  news, 
local  news  (almost  non-existent),  finan¬ 
cial  news,  including  American  Stock  Ex¬ 
change  listings,  and  sports  news,  among 
other  features. 

“We  designed  the  paper  so  that  it 
would  offer  our  readers  hard  news,  fast¬ 
breaking  news,  in  a  format  that  was 
quick  to  read  and  easy  to  understand,” 
Garber  said.  (Sophisticated,  new  printing 
equipment  enabled  the  paper  to  extend 
its  deadlines  on  some  stories  until  1:00 
a.m.,  according  to  one  Dispatch 
employe.) 

Garber  Publishing  Company  was 
well-financed.  In  addition  to  the  printing 
equipment,  capable  of  printing  and  fold¬ 
ing  40,000  papers  an  hour,  the  firm  began 
operations  with  a  full-time  staff  of  nearly 
50,  including  four  to  five  sales  people, 
plus  hundreds  of  part-time  delivery  boys 
and  girls.  (Sources  indicate  that,  among 
other  well-heeled  backers,  Garber  was 
financed  by  a  member  or  members  of  the 
Stranahan  family,  major  stockholders  in 
the  nationally-known  Champion  Spark 
Plug  Co.,  a  $500+  million  (in  annual 
sales)  firm  headquartered  in  Toledo. 

Just  as  important  as  the  Dispatch's 
solid  financial  backing,  its  full-size  staff, 
its  large  network  of  deliverers,  and  its 
elaborate  printing  equipment,  Garber 
claims  that  the  Dispatch  also  had  “hard 
commitments”  from  some  of  Toledo's 
biggest  businesses  and  retail  firms  to  ad¬ 
vertise  in  the  paper. 

“With  our  economies  in  place,  and 
with  a  system  of  producing  a  daily  news¬ 
paper  more  efficiently  than  any  other 
paper  in  the  country,  we  should  have 
succeeded  overwhelmingly,”  Garber 
said.  (Fie  indicated  that  the  Dispatch 
needed  to  sell  only  three  full  pages  of 
advertising  daily  to  break  even.) 

Yet,  when  the  Dispatch  began  publish¬ 
ing  in  August,  with  a  free  circulation  re¬ 
ported  in  the  masthead  to  be  140,000 
(Garber  later  revised  this  figure  down¬ 
wards  to  120,000),  the  big  retail  and  bus¬ 
iness  firms,  which  Garber  claims  planned 
to  advertise  in  the  Dispatch,  began  to 
back  unexpectedly  away  from  the  paper. 

“We  had  a  newspaper  going  to  an  av¬ 
erage  of  120,000  homes  daily,”  Garber 
said,  yet  major  advertisers  suddenly 
wouldn't  talk  to  us.  All  we  could  get 
from  them  was  a  litany  of  non  seciuiturs, 
including  the  absurd  excuse  that  they 
couldn't  advertise  with  us  because  our 
page  size  was  too  small  for  their  ads. 

“The  marketplace  had  effectively 
closed  to  the  Dispatch,  but  we  soon  sus- 


Every  Saturday  since  1884 


pected,  and  were  able  to  identify,  what 
was  going  on,”  Garber  continued,  refer¬ 
ring  to  alleged  interference  from  the 
Blade.  In  October  the  Dispatch  began 
carrying  a  series  of  front-page  editorials, 
entitled,  “Competition  from  the  Toledo 
Blade:  a  study  in  abused  power,”  in 
which  Garber  publicized  his  allegations 
against  the  Blade. 

“This  (is)  a  series  of  editorials  we 
should  not  have  had  to  write,”  the  first 
front-page  feature  began,  and,  within  it, 
the  Blade  was  charged  with,  “unfair  and 
potentially  illegal  activities  undertaken 
.  .  .  to  kill  the  Daybreak  Dispatch;  to  in¬ 
sulate  the  Blade's  monopoly  in  the  mar¬ 
ketplace;  and  to  protect  Paul  Block’s 
enormous  editorial  control  over  this 
city.” 

Claiming  “abuse,  interference, 
harassment  and  pressure,”  the  Dispatch 
charged  that  the  Blade  had  closed  Toledo 
to  competition  from  other  newspapers, 
“By  controlling  a  very  small  number  of 
conduits,”  one  editorial  stated,  “the  vast 
majority  of  all  advertising  and  all  adver¬ 
tising  dollars  can  be  controlled  ,,.  ap¬ 
propriate  pressure  applied  successfully 
can  shut  off  the  Toledo  newspaper  mar¬ 
ket  to  competition.”  (The  “conduits,” 
according  to  the  Dispatch,  are  four  or 
five  major  advertisers  in  Toledo,  and 
fewer  than  50  advertising  agencies.)  The 
Dispatch  did  not  make  any  specific 
charges,  however,  in  regards  to  such  al¬ 
leged  potential  antitrust  violations  by  the 
Blade,  stating  only  that,  “an  appropriate 
court  can  determine  violations  of  the 
law,  and  we  are  content  to  leave  such 
determination  to  a  jury.” 

The  editorials  also  claimed  that  Blade 
editorial  people  has  contacted  advertis¬ 
ers,  and  stated  that,  “the  implication  of 
these  contacts  is  that  the  placement  of 
advertising  .  .  .  has  some  relationship  to 
editorial  treatment.” 

In  regards  to  its  circulation  difficulties, 
the  Dispatch  charged  that  the  Blade  had 
constantly  interfered  with  its  circulation, 
sometimes  even  to  the  point  of  prevent¬ 
ing  distribution  of  Dispatch  papers. 

Garber,  who  retained  a  private  intelli¬ 
gence  firm.  Corporate  Intelligence  Con¬ 
sultants,  to  help  him  investigate  the  al¬ 
leged  activities  of  the  Blade  against  his 
paper,  claims  that  his  charges  are  “sub¬ 
stantially  documented  by  witness  af¬ 
fidavits  and  statements,  photographic 
evidence  and  hard,  cold  facts.” 

Management  at  the  Blade,  from  Block 
on  down,  will  neither  deny  nor  confirm 
any  of  Garber’s  charges  for  the  media, 
nor  will  Blade  executives  discuss  the  pa¬ 
per’s  operations  or  practices. 

“On  the  advice  of  our  attorney,  we 
just  aren't  going  to  make  any  com¬ 
ments,”  Block  said. 

(Continued  on  page  14 1 
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North  Carolina  court 
overturns  political  ad  law 


By  Henry  Lee 

A  controversial  North  Carolina  news¬ 
paper  law,  prohibiting  publication  of  any 
unsigned  derogatory  charges  against  a 
political  candidate,  was  declared  uncon¬ 
stitutional  last  week  by  a  Superior  Court 
judge  in  Southport,  N.C. 

As  a  result.  Judge  Ralph  A.  Walker 
dismissed  the  conviction  of  a  newspaper 
publisher  and  his  wife  who  had  been 
convicted  in  a  lower  court  of  publishing 
an  unsigned  ad  in  their  newspaper  that 
was  critical  of  a  judge. 

Judge  Walker  dismissed  the  conviction 
of  Bernard  and  Priscilla  Hopchas,  a 
young  married  couple  who  publish  the 
Brunswick  Free  Press,  a  weekly  news¬ 
paper  in  Shallotte,  North  Carolina.  They 
had  been  found  guilty  in  District  Court 
for  publishing  an  unsigned  ad  criticizing 
Judge  J.  Wilton  Hunt,  Sr.  The  couple 
had  received  $100  fines  and  90-day  sus¬ 
pended  sentences. 

The  ad  reprinted  news  accounts  about 
the  judge  allegedly  assaulting  his  wife. 
She  later  refused  to  testify  against  him 
and  the  charges  were  dropped. 

A  candidate  for  reelection.  Hunt 
signed  arrest  warrants  against  Mr.  and 
Mrs.  Hopchas,  citing  the  law  which 
states:  “It  shall  be  unlawful  ...  to  pub¬ 
lish  a  newspaper  or  pamphlet  or  other¬ 
wise  any  charge  derogatory  to  any  can¬ 
didate  or  calculated  to  affect  the  candi¬ 
date’s  chances  .  .  .  unless  such  publica¬ 
tion  is  signed.” 

Hunt,  a  lawyer  of  nearby  Whiteville, 
won  reelection  to  his  district  judgeship 
by  29  votes  over  an  insurance  agent. 

Judge  Walker  emphasized  the  law’s 
language  and  constitutional  guarantees. 
“Having  twice  been  a  candidate  for  pub¬ 
lic  office.”  he  stated,  “I  am  personally 
interested  in  elections  being  carried  out 

Harte-Hanks  records 
24%  profit  hike 

Harte-Hanks  Communications,  Inc. 
recorded  a  net  income  of  $4,358,000  for 
the  second  quarter  ending  June  30.  a  249f 
increase  over  the  $3,521,000  recorded  for 
the  same  quarter  of  1977. 

Revenues  were  $44,907,000.  compared 
to  $36,454,000  the  previous  year.  Rev¬ 
enues  increased  2l9f  on  a  pro  forma 
basis. 

Net  income  for  six  months  ending 
J  une  30  was  $7.2  million,  up  22%  over  the 
comparable  period  in  1977.  Revenues  for 
the  six  months  reached  $83,341,000, 
compared  to  the  $68,488,000  recorded 
during  a  comparable  period  last  year. 
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without  voters  being  unduly  influenced 
by  unfounded  charges. 

“But  having  heard  this  statute  argued 
and  looking  at  the  weight  of  authority  in 
related  cases,  I  consider  the  statute  un¬ 
constitutional.  It  is  characterized  by 
vagueness  and  uncertainty.  And  it  fails 
to  comply  with  the  rights  of  the  defen¬ 
dants  under  the  First  and  14th  amend¬ 
ments  to  the  U.S.  Constitution.” 

Michael  Easley,  prosecuting  assistant 
district  attorney,  said  the  state’s  attorney 
general’s  office  is  considering  an  appeal 
to  the  State  Court  of  Appeals. 

Explaining  his  decision  would  not  be  a 
precedent,  the  Greensboro  judge  ob¬ 
served  his  decision  would  be  “persua¬ 
sive”  in  similar  court  cases. 

“Ido  not  propose  to  license  anyone  to 
publish  irresponsible  charges  against 
candidates,”  he  commented  from  the 
bench.  “There  is  no  right  to  publish  false 
or  unfounded  charges.  But  truth  is  a  de¬ 
fense  in  publishing  an  accusation  against 
a  political  candidate.” 

This  was  essentially  the  argument  of 
William  C.  Lassiter,  lawyer  for  the 
North  Carolina  Press  Association  who 
defended  the  Hopchases.  He  based  his 
defense  on  Talley  vs.  California,  voiding 
a  Los  Angeles  law  requiring  that  political 
handbills  be  signed. 

In  his  majority  opinion  in  that  case. 
Supreme  Court  Justice  Hugo  Black 
noted  the  role  of  anonymity  in  history. 
“There  can  be  no  doubt  that  such  an 
identification  requirement  would  tend  to 
restrict  freedom  to  distribute  information 
and  thereby  freedom  of  expression  .  .  . 
Anonymous  pamphlets,  leaflets, 
brochures,  and  even  books  have  played 
an  important  role  in  the  progress  of  man¬ 
kind. 

“Persecuted  groups  and  sects  from 
time  to  time  throughout  history  have 
been  able  to  criticize  oppressive  prac¬ 
tices  and  laws  either  anonymously  or  not 
at  all.” 

Easley  argued  newspapers  are  differ¬ 
ent  from  pamphlets,  thus  Talley  was  not 
applicable.  “Newspapers  go  into  every 
home,”  he  stated,  “but  not  pamphlets. 
People  get  educated  by  newspapers,  but 
not  by  pamphlets.” 

Lassiter  also  pointed  out  what  he  con¬ 
sidered  the  “overly  broad”  nature  of  the 
North  Carolina  statute.  He  said  this  con¬ 
cept  conveys  more  than  such  words  as 
vague  and  uncertain. 

And  he  emphasized  that  to  be  constitu¬ 
tional  such  law  would  have  to  involve 
“defamatory  falsehoods — not  reprints  of 
news  articles  and  public  documents.  “He 
held  the  content  of  the  ad  was  “deroga¬ 
tory  but  not  false  or  defamatory.” 


“.  . .  there  is  no  civil  or  criminal  liabil¬ 
ity  for  publishing  defamatory  or  libelous 
statements  unless  such  libelous  state¬ 
ments  are  false  and  unless  the  statements 
were  published  with  knowledge  of  their 
falsity  or  in  reckless  disregard  for  their 
truth  or  falsity,”  Lassiter  claimed  in  a 
17-page  argument.  To  support  this,  he 
cited  New  York  Times  vs.  Sullivan 
and  Garrison  vs.  Louisiana. 

And  Lassiter  noted  that  the  principles 
laid  down  in  Talley  were  extended  in 
Massachusetts  vs.  Dennis.  He  quoted 
that  state’s  supreme  court  as  holding 
“there  are  significant  First  Amendment 
problems  with  any  statute  which  requires 
the  author  of  a  publication  to  reveal  his 
identity.” 

Lassiter  was  assisted  in  the  defense  by 
John  R.  Hughes,  Shallotte  attorney  who 
defended  the  publishers  in  their  District 
Court  trial. 

Ottaway  to  acquire 
2  dailies,  3  weeklies 

Ottaway  Newspapers,  Inc.,  a  wholly- 
owned  subsidiary  of  Dow  Jones  &  Co., 
has  reached  an  agreement  to  acquire  the 
89%  interest  that  it  doesn’t  already  own 
of  Free  Press  Co.,  which  publishes  daily 
newspapers  in  Mankato  and  Owatonna, 
Minn. 

The  purchase,  for  an  undisclosed 
amount  of  cash,  will  be  from  Jared  How, 
president  of  Free  Press  Co.  In  October 
1977,  through  its  Ottaway  subsidiary, 
Dow  Jones  purchased  an  1 1%  interest  in 
Free  Press  Co.  from  a  minority  stock¬ 
holder. 

The  two  dailies  owned  by  Free  Press 
Co.  are  the  Mankato  Free  Press,  an  af¬ 
ternoon  paper  published  Monday- 
through-Saturday  with  a  circulation  of 
about  26,000,  and  the  People’s  Press,  a 
morning  paper  published  in  Owatonna 
Tuesday-through-Sunday  with  a  circula¬ 
tion  of  about  8,000. 

The  transaction,  scheduled  for  com¬ 
pletion  on  or  before  Jan.  2,  1979,  would 
also  include  weekly  newspapers  in  Hal- 
lock.  Red  Lake  Falls  and  Middle  River, 
all  in  northwest  Minnesota,  and  a  tabloid 
farm  magazine.  The  Land,  published 
twice  monthly  in  Mankato,  with  a  circu¬ 
lation  of  about  27,500. 

George  J.  Cooper  of  Boca  Raton, 
Florida,  acted  as  consultant  in  the  trans¬ 
action. 

How,  who  has  headed  Free  Press  Co. 
since  1955,  will  continue  as  president 
and  publisher. 

With  the  addition  of  the  two  dailies 
and  three  weeklies,  the  Ottaway  group  of 
community  newspapers  will  consist  of  19 
dailies  and  five  weeklies. 

Correction 

May  linage  figures  (E&P,  July  22)  for 
the  Orlando  (Fla.)  Sentinel  Star — All 
Day,  S,  should  be:  1978  Full  Run 
Lines— 4,132,912;  1977  Full  Run 

Lines— 3,862,096. 
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Arkansas  editor’s  probe 
frees  imprisoned  man 


By  John  Wallworth 

A  black  laborer  charged  with  raping 
and  robbing  a  white  woman  in  Houston 
is  free  today  following  an  intense, 
three-week  period  of  probing  and  report¬ 
ing  by  an  Arkansas  editor  convinced  of 
his  innocence. 

Authorities  in  the  Houston  D.A.'s  of¬ 
fice  dropped  extradition  proceedings 
against  Shelby  Barron,  36.  of  Hot 
Springs,  Ark.,  after  Mike  Masterson,  31. 
editor  of  the  Sentinel-Record  in  Hot 
Springs,  located  and  published  docu¬ 
mented  evidence  which  proved  Bar¬ 
ron  could  not  have  committed  the  Hous¬ 
ton  crimes  on  the  date  they  occured. 

Masterson  said  he  spent  two  full  days 
in  the  black  community  of  Hot  Springs 
after  talking  with  Barron  in  the  city  jail 
on  June  16.  At  that  time,  Barron  had 
been  jailed  for  a  week  on  a  fugitive  war¬ 
rant  (hold  for  extradition)  and  $20,000 
bond.  He  told  Masterson  he  couldn't  re¬ 
call  where  he’d  been  on  Friday,  Feb.  10, 
1978,  the  date  of  the  crimes,  except  he 
“knew  he  hadn't  been  in  Texas  since  the 
previous  October.” 

The  Arkansas  editor  said  he  re¬ 
searched  every  conceivable  form  of  rec¬ 
ord  that  might  have  shown  Barron  was  in 
Hot  Springs  on  Feb.  10.  “The  phone, 
records,  bank  records,  taxi  records  and 
others,”  he  continued.  "Two  of  those 
said  they  remembered  Barron  being  in 
town  during  the  early  February  period 
but  that  wasn’t  enough  to  print  with.  1 
needed  to  locate  solid  evidence  that 
would  stand  up  in  court.  Somehow,  1 
knew  it  existed.  I  had  a  gut  feeling.  The 
challenge  was  locating  it.” 

Masterson  said  the  break  came  after 
two  days  wherl  he  located  an  elderly 
black  contractor  who  said  Barron  had 
helped  him  pour  a  driveway  on  one  day 
in  early  February. 

He  then  went  to  the  residence  of  Cliff 
Caughman  where  the  driveway  had  been 
laid  and  went  through  the  family's  pay¬ 
ment  records.  A  check  made  out  to 
Shelby  Barron  on  Feb.  1 1  for  $65  was 
discovered. 

The  Caughmans’  said  they  recalled 
paying  Barron  and  the  elderly  contrac¬ 
tor  with  separate  checks  on  the  day  after 
they  poured  the  driveway,  which  meant 
they  had  spent  10  hours  working  on  Feb. 
10,  the  date  of  the  Houston  crimes. 

The  elderly  contractor  then  signed  an 
affidavit  that  he  had  picked  Barron  up  at 
home  about  7  a.m. 

Records  then  were  located  that  proved 
a  paving  company  had  dumped  three 
loads  of  fresh  concrete  on  the  Caughman 
driveway  on  Feb.  10,  which  verified  and 
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documented  the  date. 

Despite  the  evidence,  which  was  pub¬ 
lished  on  Sunday,  June  1 8,  Houston  au¬ 
thorities  openly  refused  to  review  the 
documentation  and  said  they  were  con¬ 
tinuing  with  extradition  proceedings. 

The  prosecutor  heading  the  case  ad¬ 
mitted  in  a  Houston  Post  story  about  the 
matter  that  he  was  out  “to  get  Barron 
and  prove  he  was  in  Texas  and  raped  that 
girl.”  even  though  he  hadn't  discussed 
the  facts  of  the  case  with  the  victim. 

When  Houston  authorities  drew  a  hard 
line.  Masterson  continued  to  probe,  un¬ 
covering  additional  hard  evidence  that 
the  Houston  Grand  Jury  had  indicted  the 
wrong  man. 

Barron  had  been  released  from  jail  on 
the  day  after  the  initial  story  ran  when 
the  municipal  judge,  prompted  by  the 
documentation,  reduced  Barron's  bond 
from  $20.()(X)  to  $750.  The  judge  used  the 
case  "as  a  good  example  to  prove  the 
obsolescence  of  Arkansas'  extradition 
laws.” 

Telephoning  the  headquarters  of  three 
major  airlines,  the  editor  obtained  out¬ 
dated  flight  schedules  which  showed  it 
would  have  been  impossible  for  Barron 
to  have  raped  and  robbed  the  Houston 
woman  from  2  a.m.  until  5  a.m.  Feb.  10, 
as  alleged,  and  been  back  in  Hot  Springs 
in  less  than  two  hours  to  be  picked  up  for 
work. 

He  also  located  another  receipt  which 


was  stamped  1:15  p.m.,  Feb.  10,  showing 
a  gasoline-powered  trowel  had  been  rent¬ 
ed  to  complete  the  driveway  in  ques¬ 
tion. 

A  tip  from  a  Houston  source  led  to  one 
of  the  more  than  20  stories  written  by 
Masterson  in  the  course  of  nearly  a 
month.  That  article  said  five  black 
youths  had  been  arrested  the  week  be¬ 
fore  in  Houston  for  committing  about  20 
rapes  and  robberies  using  identical  tac¬ 
tics  to  those  for  which  Barron  was  ac¬ 
cused. 

“The  incidents  and  the  arrests  proved 
there  were  blacks  in  Houston  doing 
exactly  the  same  thing  Barron  had  been 
charged  with  four  months  earlier  in  Feb¬ 
ruary,”  Masterson  said. 

“The  arrested  men  were  allegedly 
ramming  victim’s  cars  with  one  they’d 
stolen,  then  raping  and  robbing  them. 
Shelby  hadn't  even  owned  a  car  in  more 
than  a  year.” 

Positive  results  came  almost  a  month 
to  the  day  after  the  journalist’s  first  story 
about  the  case  was  published. 

The  Houston  D.A.'s  office  changed 
their  minds  and  decided,  in  a  teletyped 
message  to  the  Hot  Springs  Sheriff,  to 
drop  extradition  attempts  and  any  de¬ 
tainers  on  Barron.  This  also  followed  a 
movement  by  the  people  of  Hot  Springs 
whereby  more  than  1.100  persons  signed 
petitions  asking  the  Governor  of  Arkan¬ 
sas  not  to  extradite  Barron,  based  on  the 
uncovered  evidence. 

Barron’s  attorney  later  said  he  expects 
charges  against  his  client  will  be  dropped 
shortly  “as  soon  as  the  political  heat  set¬ 
tles.” 

State  Senator  Eugene  “Bud”  Canada 
(Continued  on  pa}>e  16) 


Shelby  Barron  (left)  and  Mike  Masterson,  editor  of  the  Sentinel-Record  in  Hot 
Springs,  Arkansas,  discuss  the  case  after  Houston  authorities  dropped  extradition 
proceedings  against  Barron. 
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Publisher’s  children 
follow  in  his  footsteps 


At  a  time  when  the  American  tradition 
of'  family  newspaper  publishing  is  giving 
way  to  the  phenomenal  growth  of  corpo¬ 
rate  group  ownership,  the  family  of 
Franklin  D.  Schurz.  Sr.  provides  a 
perhaps  unique  contrast  to  the  trend. 

.Ml  four  children  of  the  board  chairman 
of  Schurz  Communications.  Inc.,  and 
former  editor  and  publisher  of  the  South 
Bend  (Ind.)  Tribune  until  his  retirement, 
now  are  newspaper  publishers  in  their 
own  right. 

No  other  instance  in  American  news¬ 
paper  history  has  been  documented  in 
which  four  children  of  a  publisher  fol¬ 
lowed  in  his  footsteps  to  the  point  that 
each  became  the  head  of  his  or  her  own 
newspaper. 

This  family  phenomenon  became  a  re¬ 
ality  on  July  I,  when  Mary  Schurz,  39. 


youngest  of  the  four,  was  named  editor 
and  publisher  of  the  Danville  (Ky.) 
Advoeate-Messenfier. 

The  four  newspapers  led  by  the  Schurz 
children  are  among  the  publications, 
broadcasting  and  cable  television  firms 
owned  by  Schurz  Communications,  Inc. 

Franklin  D.  Schurz.  Jr.,  47.  is  editor 
and  publisher  of  the  South  Bend  Tribune. 
He  succeeded  his  father  in  that  role  in 
March,  1972,  when  the  Tribune  cele¬ 
brated  its  100th  anniversary. 

James  M.  Schurz.  45.  is  editor  and 
publisher  of  the  Hufierstown  (Md.) 
Morniufi  Herald  and  Daily  .Hail. 

Scott  C.  Schurz.  42.  is  publisher  and 
editor-in-chief  of  the  Blootniuftton  (ind.) 
Herald-Telephone,  Bedford  (Ind.) 
Time. Mail  and  the  combined  Sunday 
Herald-Times. 

The  emergence  of  this  quiet  family 
newspaper  operation  is  the  result  of  a 
training  program  instituted  by  Schurz. 
Sr.  more  than  20  years  ago.  as  his  chil¬ 
dren  reached  maturity. 

Schurz,  Sr.  succeeded  his  uncle,  Fred 
A.  Miller,  as  editor  of  The  Tribune. 

Majority  control  of  Schurz  Communi¬ 
cations.  Inc.  is  held  by  the  Schurz  fam¬ 
ily.  Stock  in  SCI  is  made  available  to 
executives  and  other  key  personnel  in 
the  newspapers  and  stations  of  the 
group. 

Franklin  Jr.  (Frank),  Joined  the  South 
Bend  Tribune  in  1956  after  he  graduated 
from  Culver  Military  Academy  and  Har¬ 
vard  University,  served  in  the  U.S. 
Army  for  two  years,  and  received  his 
masters  degree  from  the  Harvard 
Graduate  School  of  Business  Adminis¬ 
tration. 

At  the  Tribune  he  went  through  a  train¬ 
ing  program  in  all  departments  similar  to 
the  one  his  father  had  a  generation  earlier 
when  he  joined  the  paper  under  his  uncle 
in  1925. 

When  The  Tribune  purchased  the 
Hagerstown  newspapers  in  1960.  Frank 
moved  to  the  Maryland  city  as  assistant 
publisher.  Subsequently  he  became 
editor  and  publisher  of  the  newspapers, 
until  his  return  to  South  Bend  as  assis¬ 
tant  publisher  of  The  Tribune  under  his 
father  in  1971. 

Frank  has  been  president  of  the  Insti¬ 
tute  of  Newspaper  Controllers  and  Fi¬ 
nance  Officers,  in  addition  to  holding 
membership  on  committees  of  the 
American  Newspaper  Publishers  Assn. 

The  second  of  the  four  children. 
James,  followed  a  slightly  different 
course  to  reach  his  present  position  as 
head  of  the  Schurz  newspapers  in  Mary¬ 
land.  After  working  summers  in  Tribune 
news  and  advertising  departments,  he  at- 


Mary  Schurz 


Frank  Schurz 

tended  Northwestern  University  for 
three  years.  Jim  then  served  two  years  in 
the  U.S.  Army,  after  which  he  trans¬ 
ferred  to  Stanford  University.  He  re¬ 
ceived  his  degree  there  in  1956.  then 
joined  the  San  Francisco  E.xaminer, 
where  he  served  for  1 1  years,  first  as  a 
reporter  and  later  as  assistant  city  editor. 

In  1968.  he  rejoined  the  family  news¬ 
paper  organization  as  assistant  managing 
editor  of  the  Hagerstown  .Morning; 
Herald.  During  the  intervening  decade, 
he  has  assumed  additional  respon¬ 
sibilities,  becoming  editor  and  publisher 
of  both  Hagerstown  newspapers  in  1974. 

Among  his  activities  in  professional 
journalism  organizations.  Jim  was  presi¬ 
dent  of  the  Chesapeake  Associated  Press 
■Association.  He  is  a  member  of  the  UPl 
Newspaper  Advisory  Board. 

The  third  son,  Scott,  also  prepared  for 
his  editor  and  publisher  duties  in  the  fam¬ 
ily  newspapers.  After  graduation  from 
Howe  Military  School  and  Denison  Uni¬ 
versity.  he  taught  for  a  year  at  the  Uni¬ 
versity  of  Maryland,  then  did  two  years 
(Continued  on  pa}>e  16) 
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Times  continues  appeals 
to  keep  reporter  free 


New  York  Times  reporter  Myron 
Farber  remained  out  of  jail  until  noon 
Friday  (August  4)  as  a  result  of  a  tempor¬ 
ary  stay  granted  by  Associate  U.S.  Su¬ 
preme  Court  Justice  Thurgood  Marshall. 

Marshall  granted  Farber  the  tempor¬ 
ary  stay  until  he  could  review  Farber's 
request  for  a  stay  of  his  indefinite  Jail 
term  for  refusing  to  turn  over  his  confi¬ 
dential  notes  to  a  New  Jersey  court  in 
connection  with  the  murder  trial  of  Dr. 
Mario  Jascalevich. 

Earlier  in  the  week,  another  Associate 
Justice,  Byron  White,  denied  Farber's 
request  for  a  stay. 

"There  is  no  present  authority  in  this 
court  either  that  newsmen  are  constitu¬ 
tionally  privileged  to  withhold  duly 
supoenaed  documents  material  to  the 
prosecution  or  defense  of  a  criminal  case 
or  that  a  defendant  seeking  the  subpoena 
must  show  extraordinary  circumstances 
before  the  enforcement  against  newsmen 
will  be  had,"  White  said  in  his  11-page 
opinion. 

Four  justices  must  agree  before  a  case 
can  be  accepted  for  Supreme  Court  re¬ 
view  and  White  said  he  did  not  think  the 
Court  would  agree  to  grant  a  hearing  on 
this  issue  at  this  stage  of  the  case. 

“Even  if  four  or  more  members  of  the 
Court  would  hold  that  a  reporter's  obli¬ 
gation  to  comply  with  the  subpoena  is 
subject  to  some  special  showing  of  mate¬ 
riality  not  applicable  in  the  case  of  ordi¬ 
nary  third-party  witnesses,  1  would  not 
think  that  they  would  accept  review  of 
this  case  at  this  time,"  White  said. 

“The  order  at  issue  directs  submission 
of  the  documents  and  other  materials  for 
only  an  in  camera  inspection  (inspection 
by  the  court),  it  anticipates  a  full  hearing 
on  all  issues  of  Federal  and  state  law, 
and  it  is  based  on  the  trial  court's  evident 
views  that  the  documents  sought  are  suf¬ 
ficient  to  warrant  at  least  an  in  camera 
inspection." 

The  trial  judge  in  the  Jascalevich  trial, 
William  Arnold,  has  said  he  must  see 
Farber's  notes  and  files  before  he  can 
determine  if  the  notes  should  be  turned 
over  to  the  defense. 

In  his  ruling  against  Farber,  White  said 
an  inspection  of  Farber's  notes  by  Judge 
Arnold,  in  his  chambers,  “will  not  result 
in  any  irreparable  injury"  to  the  free 
press  rights  of  Farber  and  the  Times  that 
would  warrant  staying  the  enforcement 
of  the  order  for  materials  “with  its  con¬ 
sequent  impact  on  a  state  criminal  trial." 

White  also  compared  the  case  to  the 
Nixon  White  House  tapes  case,  in  which 
the  Supreme  Court  ruled  unanimously 
that  then- President  Nixon  had  to  turn 


over  his  office  tape  recordings  for  use  in 
the  Watergate  coverup  trial,  despite  the 
fact  that  there  was  a  constitutional 
“executive  privilege." 

White  said  in  both  the  Farber  and 
Nixon  case,  the  court  showed  that  the 
documents  sought  were  “necessary  and 
material." 

Farber  was  held  in  contempt  of  court 
and  sent  to  jail  on  July  24  by  Bergen 
County  (N.J.)  Superior  Court  Judge 
Theodore  Trautwein  for  refusing  to  turn 
over  his  notes  to  trial  Judge  William  Ar¬ 
nold. 

The  reporter  was  sentenced  to  jail  until 
he  produced  the  notes  and  was  fined 
$1,()()0  in  a  civil  proceeding.  The  Times 
was  also  fined  $5,000  per  day  until  the 
notes  are  turned  over  to  the  court. 

In  a  criminal  proceeding,  Farber  was 
sentenced  to  an  additional  six  months  in 
jail,  to  begin  after  he  turns  his  notes  over 
to  the  court.  He  was  also  fined  an  addi¬ 
tional  $1,000  and  the  Times  was  fined 
$100,000. 

Nearly  7  hours  later  after  he  was  im- 
prisioned,  Farber  was  released.  The  Ap¬ 
pellate  Division  of  Superior  Court  in 


Delaware  Attorney  General  Richard 
Wier,  Jr.,  has  asked  the  state's  law  en¬ 
forcement  agencies  not  to  issue  false  re¬ 
ports  to  the  news  media  without  ap¬ 
proval  of  the  media  and  his  office. 

Wier's  request  came  after  it  was  pub¬ 
licly  revealed  (E&P,  July  22)  that  the 
Delaware  State  Police  lied  to  the  Wil- 
miiifiton  News  Journal  to  get  a  fake 
burglary  story  planted  last  April  in  the 
newspaper  to  establish  “credentials"  for 
an  informant. 

A  senior  judge  had  cooperated  in  al¬ 
lowing  his  home  to  be  the  scene  of  the 
fake  burglary. 

Delaware's  Governor  DuPont  also  is¬ 
sued  a  statement  denouncing  the  police 
action  in  this  matter. 

Wier's  request  came  in  the  form  of  a 
directive  to  state  police  and  the  chiefs  of 
the  Wilmington,  Newark  and  New  Castle 
County  police  departments. 

Col.  Irvin  B.  Smith,  Jr.,  state  police 
superintendent,  Harry  Manelski,  Wil¬ 
mington  Police  Chief,  John  McCool, 
New  Castle  County  Police  Director  and 
William  Brierley,  Newark  Police  Chief 
all  said  they  would  honor  Wier's  request. 

In  his  directive,  Wier  stated,  “In  no 
event  should  anything  false  be  given  to 


Newark,  N.J.  stayed  the  criminal  penal¬ 
ties  against  Farber  and  the  Times,  but 
would  not  stay  the  civil  penalties.  The 
Times  appealed  to  New  Jersey  Supreme 
Court  Justice  Morris  Fashman,  who 
stayed  the  civil  penalties  pending  con¬ 
sideration  by  the  court. 

The  full  State  Supreme  Court  let  the 
order  sending  Farber  to  jail  stand,  but 
allowed  Farber  to  remain  free  until  July 
28  so  that  Times'  attorneys  could  apply 
to  the  U.S.  Supreme  Court  for  a  stay. 

Commenting  on  Justice  White's  deci¬ 
sion  to  refuse  the  stay.  Times  publisher 
Arthur  Sulzberger  said,  “I  am  dis¬ 
heartened  by  Justice  White's  decision. 
The  New  Jersey  shield  law  clearly  means 
that  Myron  Farber  and  the  New  York 
Times  need  not  reveal  their  sources. 
Somehow  that  seems  to  have  escaped 
the  courts.  It's  a  sad  day  for  those  who 
administer  justice  and  a  proud  one  for 
the  press." 


Bowater  Sales,  a  unit  of  Bowater 
Corp.,  London,  said  this  week  (Aug.  I)  it 
was  raising  U.S.  newsprint  prices  $15  a 
ton,  effective  October  1.  The  new  U.S. 
price  will  be  $335  per  ton  for  30  pound 
basis  weight  newsprint. 

Bowater  announced  last  November  a 
$20  per  ton  increase  that  went  into  effect 
February  1,  1978. 


media  without  the  full  knowledge  and 
agreement  of  my  office  and  the  media. 
If  my  office  or  the  media  do  not  feel 
it  should  be  printed,  then  it  won't  be." 

Brian  Donnelly,  president  and  pub¬ 
lisher  of  the  News-Journal  Co.,  said,  “I 
am  pleased  that  the  attorney  general  has 
come  up  with  a  permanent  policy  pro¬ 
hibiting  the  use  of  false  stories  without 
the  full  knowledge  and  cooperation  of 
the  media  and  his  office." 

Donnelly  added,  “I  cannot,  however, 
envision  any  circumstances  under  which 
the  News-Journal  papers  would  know¬ 
ingly  print  any  false  story." 

In  his  statement.  Governor  DuPont 
said,  “Our  society  depends  upon  the 
right  of  a  free  press.  It  is  the  responsibil¬ 
ity  of  not  only  the  news  media,  but  of  the 
government  and  the  public  as  well  to  in¬ 
sure  that  right.  The  integrity  of  the  news 
media  must  not  be  deliberately  com¬ 
promised,  nor  must  the  news  media 
knowingly  mislead  the  public," 

DuPont  said  he  was  also  issuing  a  di¬ 
rective  that  such  action  not  be  taken  un¬ 
less  it  is  done  with  the  concurrence  of  the 
news  media  and  “only  as  the  result  of 
exceptional  and  compelling  circum¬ 
stances." 
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Federal  government  press 
coverage  scrutinized 


By  I.  William  Hill 

How  well  is  the  nation  kept  informed 
of  the  activities  of  the  federal  govern¬ 
ment? 

David  H.  Brown,  special  assistant  to 
the  Public  Printer,  has  been  addressing 
himself  to  the  question  and  began  by  de¬ 
ciding  that  the  2500  media  men  and 
women  covering  the  200  federal  agencies 
in  Washington  hardly  do  the  job. 

“The  quality  of  the  reporting  on  agen¬ 
cies  can  be  compared  with  bathers  at  the 
beach  in  summer,”  he  said  in  a  recent 
speech.  “Some  are  well  covered,  some 
are  adequately  covered,  and  some  are 
barely  covered  at  all.  There  is  too  much 
concentration  on  certain  ‘sexy’  agen¬ 
cies  and  not  enough  on  the  mundane  but 
no  less  important  others.” 

Most  information  is  generated  by  gov¬ 
ernment  information  persons,  he  said, 
too  much  “through  pap-filled  press  re¬ 
leases  or  mindless  press  conferences.” 

Brown  said  only  “guesstimates”  can 
be  made  on  how  many  persons  are  in¬ 
volved  in  federal  information  efforts. 
The  U.S.  Civil  Service  commission  lists 
more  than  6000  officially  recognized  pub¬ 
lic  information  positions,  primarily  cov¬ 
ering  print  and  broadcast  categories. 

“Most  of  us  believe.”  Brown  said, 
“there  may  be  as  many  as  20,000  persons 
throughout  the  federal  government  who 
use  the  complete  spectrum  of  public 


information/public  affairs  capabilities.” 

He  then  pointed  out  that  each  federal 
agency  has  a  top  information  official, 
usually  a  political  appointee  selected  by 
a  presidential  appointee.  Below  that  level 
of  policy  makers,  he  said,  are  the  policy 
implementers,  who  are  Civil  Service 
careerists. 

“The  appointees  usually  have  a  short 
life  span,”  he  said.  “Careerists  can  be  as 
entrenched  as  moles.” 

He  went  on;  “Each  agency  has  a 
series  of  sub-administration,  each  with 
its  own  information  office.  As  if  that 
were  not  enough,  each  Washington 
agency  has  regional  offices  in  major  met¬ 
ropolitan  cities,  each  with  its  own  infor¬ 
mation  office.  Ideally  there  should  be 
close  coordination  both  within  the  head¬ 
quarters  and  between  the  headquarters 
and  the  regions.  Such  is  not  the  case. 
Each  entity  seems  to  do  its  own  thing.” 

Brown  recalled  that  a  Japanese  re¬ 
searcher  once  said  he  could  not  believe 
the  United  States  did  not  have  a  cen¬ 
tralized  Ministry  of  Information. 

Brown  then  went  into  a  cost  analysis, 
citing  a  magazine  survey  of  expenditures 
by  public  affairs  offices  in  Washington. 
They  showed  the  Commerce  Department 
spent  $25  million,  the  Defense  Depart¬ 
ment  $24  million  and  had  39  per  cent  of 
all  government  information  olTicers,  and 
the  Department  of  Health,  Education 


and  Welfare  nearly  $23  million. 

“If  you  count  the  entire  former  U.S. 
Information  Agency,”  he  said,  “add  in 
another  $263  million.” 

He  also  called  attention  to  a  Wasliinft- 
ton  Star  report  that  the  10  largest  agen¬ 
cies  paid  $93  million  to  3990  public  af¬ 
fairs  officers. 

“Put  down  another  $500  million  as  the 
amount  the  Government  Printing  Office 
will  bill  its  federal  agency  customers  this 
fiscal  year. Add  another  $800  million  that 
the  Office  of  Management  and  Budget 
says  is  the  amount  of  federal  printing  that 
is  not  required  to  go  through  the  Gov¬ 
ernment  Printing  Office,  and  we’re  not 
done.  Last  year,  the  Department  of 
Transportation,  which  reportedly 
employs  303  public  affairs  people,  can¬ 
celed  $1.7  million  in  outside  public  rela¬ 
tions  contracts.’’ 

Brown’s  conclusion?  That  those  who 
claim  the  costs  are  in  the  million,  or  even 
hundreds  of  millions,  are  conservative. 
“I  say  substitute  billions  for  millions,” 
he  said. 

If  we  are  getting  information  about 
government  activities  that  betters  life, 
it’s  worth  it.  Brown  said.  “If  you  are 
merely  being  bombarded  with  personal 
puffery  that  serves  a  person  and  not  the 
people,  then  that  is  something  else.” 

Brown  declared  he  is  convinced  there 
are  those  in  the  government  information 
business  who  could  not  hold  a  private 
industry  job  more  than  10  minutes. 
“But,”he  added,  “the  same  holds  true 
(Continued  on  page  /6) 


Cooperation  urged  between 
editors/personnel  managers 


By  Celeste  Huenergard 

Gather  a  group  of  editors  in  a  bar  and 
the  conversation  might  go  something  like 
this:  Personnel  managers  are  fine,  but 
some  of  those  bozos  are  cut  out  by  the 
same  cookie  cutter.  And  they've  got  the 
cookie  cutter  down  in  accounting. 

Eavesdrop  on  a  roomful  of  personnel 
managers  and  the  angle  changes:  Editors 
are  more  likely  to  hire  with  their  bellies 
rather  than  their  heads. 

Larry  Jinks,  editor  of  the  San  Jose 
Mercury-News,  told  a  recent  meeting  of 
the  Newspaper  Personnel  Relations  As¬ 
sociation  that  the  two  sides  would  have 
to  learn  to  cooperate  if  they  wanted  ef¬ 
fective  employees  and  employee  rela¬ 
tionships. 

Jinks  admitted  that  many  editors  accuse 
personnel  departments  of  concentrating 
only  on  process  and  not  substance.  And 
that  many  personnel  managers  complain 
about  having  one  set  of  rules  for  every¬ 
body  at  the  newspaper,  and  another  set 
“for  those  prima  donnas  down  in  the 
newsroom.” 

But  he  said  the  walls  would  have  to 
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come  down  if  editors  wanted  to  avoid 
legal  pitfalls  when  hiring,  and  personnel 
managers  wanted  competent  editorial 
staffers. 

He  gave  the  120-member  audience  at¬ 
tending  the  three-day  conference  in  Cin¬ 
cinnati  a  check  list  for  better  in-house 
cooperation. 

— Make  a  special  effort  to  learn  what 
the  editorial  function  is  all  about. 

— Convince  your  editors  that  you're 
interested  in  what  they’re  doing  and 
want  to  help. 

— If  you  have  the  opportunity  to  par¬ 
ticipate  in  a  joint  recruiting  trip  with  an 
editor,  jump  at  it.  You’ll  learn  more 
about  each  other  more  quickly  and  de¬ 
velop  a  better  rapport. 

— Remember  that  editors  approach 
personnel  matters  in  a  less  structural 
way,  and  that  it  is  not  all  bad.  But  they 
need  help  in  dealing  with  EEOC  rules, 
the  National  Labor  Relations  Board, 
union  matters  and  company  policies.  An 
alert  personnel  manager  can  head  off 
newsroom  troubles  if  an  editor  will  lis¬ 
ten.  And  most  of  us  are  grateful  when 
our  necks  are  saved. 


— Remember  that  you  can  tell  an 
editor  a  lot  about  newsroom  employees — 
whether  there’s  illness  in  a  family  or  in 
a  staff  member’s  past  medical  history.  I’m 
not  talking  about  passing  on  information 
that  is  legitimately  private.  I’m  talking 
about  the  kinds  of  facts  that  can  help  us 
work  more  sensitively  and  productively 
with  staff  members. 

— Take  an  editor  out  to  lunch  once  in  a 
while.  Better  yet.  get  him  to  take  you  to 
lunch. 

Donn  M.  Purdy,  director  of  Industrial 
Relations  for  Thomson  Newspapers,  ad¬ 
vised  NPRA  members  contemplating  an 
electronic  switchover  to  first  determine 
their  ideal  employment  structure. 

“Consider  what  you  would  have  if  you 
had  your  druthers.”  Purdy  said.  “Then 
advise  your  present  staff  of  your  deci¬ 
sion.  The  more  time  you  give  them  be¬ 
forehand,  the  more  time  they'll  have  to 
prepare  themselves  or  find  another  job.” 

Purdy  also  suggested  that  newspapers: 

— Start  training  early.  Look  for  some¬ 
one  who  might  have  a  particular  aptitude 
with  the  new  equipment — someone  who 
repairs  televisions  in  his  spare  time  or 
teaches  a  graphics  art  course. 

— Make  sure  that  pre-training  and 
equipment  delivery  are  timed  to  coin¬ 
cide.  Too  often  early  training  is  for¬ 
gotten  because  of  long  shipping  delays. 
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Press  told  to  stay  out 
of  hostage  negotiations 


By  M.  L.  Stein 

Reporters  who  contact  hostage-takers 
by  phone  or  in  on-the-spot  interviews  are 
risking  lives  as  well  as  obstructing  police 
negotiations,  a  law  enforcement  expert 
warned  the  news  media. 

“The  press  has  the  right  and  obligation 
to  report  the  news,  but  our  job  is  to  save 
lives,”  said  San  Francisco  police  Lt. 
Richard  Klapp.  “News  people  must 
realize  that  individuals  taking  hostages 
are  invariably  both  homocidal  and  suici¬ 
dal.  The  wrong  word  at  the  wrong  time 
could  lead  to  tragedy.” 

Klapp,  who  heads  the  San  Francisco 
Police  Hostage  Negotiation  Team,  spoke 
in  Palo  Alto  at  the  40th  Annual  Editors’ 
Conference  sponsored  by  the  California 
Newspaper  Publishers  Association  and 
Stanford  University. 

He  blamed  television  reporters  for 
most  of  the  interference  in  hostage  deal¬ 
ing  but  noted  that  newspaper  men  and 
women  also  have  committed  such  acts. 
He  recalled  the  case  of  a  print  reporter 
who  telephoned  a  man  holding  hostages 
and  asked:  “How  does  it  feel  to  have 
innocent  people  as  hostages?”  “That’s 
what  we  call  a  trigger  statement,”  Klapp 
explained.  “Negotiating  is  a  delicate, 
sensitive  process.  Those  words  could 
have  led  to  somebody’s  death.” 

The  officer  said  that  a  suspect  did  take 
his  own  life  in  south  San  Francisco  after 
talking  live  with  a  tv  anchorman  on  6 
p.m.  news  show.  Klapp  added  that  he 
broke  up  the  conversation  by  threatening 
to  arrest  the  newscaster  if  he  did  not  get 
off  the  phone. 

“Please  do  not  contact  the  hostage- 
taker,  either  by  telephone  or  in  live 
interview,”  Klapp  pleaded.  “Any  such 
activity  is  a  critical  obstruction  to  police 
negotiators  in  establishing  contact  with 
the  individual  and  maintaining  the  per¬ 
sonal  relationship  so  vital  in  this  proc¬ 
ess.” 

If  a  reporter  or  editor  is  contacted  by 
the  hostage-taker,  as  was  the  case  with 
the  anchorman,  he  should  be  referred  to 
the  police  command  post,  Klapp  said. 

“Any  promises,  agreements  or  ex¬ 
tended  conversations  with  the  suspect 
should  be  avoided,”  the  officer  added. 
“Certain  questions  or  statements  may 
seem  innocent  enough  but  they  can 
stimulate  persons  in  those  circumstances 
to  acts  of  violence.” 

Klapp  said  that  in  return  for  such 
media  cooperation,  the  police  have  an 
obligation  to  provide  reporters  with 
latest  information  on  a  hostage  incident, 
including  progress  reports  on  the 
negotiations. 
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Another  panelist,  San  Rafael  Police 
Chief  Frank  Benaderet,  advised  editors 
who  may  be  seized  as  hostages  them¬ 
selves  not  to  say  or  do  anything  that  will 
raise  the  suspect’s  “anxiety  level.” 

“Buy  all  the  time  you  can,”  Benaderet 
said.  “Don’t  moralize  about  the  sus¬ 
pect’s  crime  and  don’t  try  to  solve  his 
problem.  Just  let  him  ventilate.  Establish 
empathy  by  simply  listening  and  not  say¬ 
ing  anything  that  might  set  him  off.” 

The  issue  of  newspaper  security  pre¬ 
cautions  also  was  examined  during  the 
two-day  meeting.  Both  Arthur  Volkerts, 
editor  of  the  Santa  Rosa  Press- 
Democrat,  and  Peter  Kaye,  associate 
editor  of  the  San  Diego  Union,  express¬ 
ed  misgivings  about  staffing  the  lobby 
with  uniformed  private  police  to  screen 
visitors.  They  pointed  out  that  often 
these  guards  are  low  paid,  poorly  trained 
and  inept  in  dealing  with  the  public. 

“One  time,”  Kaye  recalled,  “a  guard 
in  our  building  refused  to  let  a  retired 
admiral  past  the  checkpoint,  but  some 
nut  in  a  Santa  Claus  uniform  was  allowed 
to  enter  the  building  freely.  I’m  turned 
off  by  the  sight  of  uniforms  in  the  build¬ 
ing.  I  don’t  think  it  helps  our  public  rela¬ 
tions.  In  a  serious  situation  you  really 
have  to  rely  on  the  local  police  depart¬ 
ment,  anyway.” 

The  editors  contended  that  a  pleasant, 
well-mannered  receptionist,  who  can 
control  access  with  an  electronic  button 
system,  is  more  effective  than  private 
police.  “That’s  what  we’ve  switched  to, 
in  addition  to  a  silent  alarm  system,” 
Volkerts  said. 

Other  matters  covered  during  the  con¬ 
ference  included  the  “secret  witness” 
program,  newsroom  management,  inves¬ 
tigative  reporting  and  equal  opportunity 
guidelines. 

“The  “secret  witness”  program  was 
lauded  by  Boyd  Simmons,  retired  assis¬ 
tant  managing  editor  of  the  Detroit 
News,  and  Gene  Hill,  associate  editor, 
Sacramento  Bee. 

Simmons,  who  was  credited  with 
originating  the  idea,  said  that  since  1961, 
when  the  news  started  the  program,  se¬ 
cret  witness  tips  have  led  to  the  solving  of 
forty  murders  and  numerous  bank  hol¬ 
dups. 

The  paper  and  other  sponsors  paid  out 
a  total  of  $130,000  in  rewards  and  earned 
for  itself  a  great  deal  of  goodwill,  he 
claimed. 

Hill  said  that  in  six  years  the  Bee’s 
witness  program  is  credited  by  police 
with  causing  196  felony  arrests  and  solv¬ 
ing  278  crimes.  A  total  of  $118,150  has 
been  paid  out  in  rewards  and  $6,700  was 


pledged  for  pending  cases,  he  added.  Hill 
noted  that  the  program  has  brought  the 
Bee  several  journalistic  and  community 
awards. 

“The  basic  idea  behind  our  effort  is  to 
involve  the  public  in  law  enforcement 
process  by  removing  the  fear  of  reprisal 
through  a  guarantee  that  the  informants 
will  never  have  to  identify  themselves 
even  when  collecting  rewards,”  Hill 
stated. 

Nevertheless,  both  editors  conceded 
there  are  problems  in  the  mechanics  of 
the  awards,  notably  in  preserving  the 
anonynmity  of  witnesses  and  in  resisting 
police  attempts  to  bring  the  secret 
tipsters  into  court  as  witnesses  in  felony 
trials. 

“The  police  must  build  their  own 
case,”  Hill  explained.  “We  just  point 
them  to  go  in  the  right  direction.  Also, 
we  don’t  do  any  investigation  of  the 
crime  ourselves.  We  refer  the  matter  to 
the  police,  acting  only  as  a  tip  service.” 

Thomas  W.  Walton,  assistant  manag¬ 
ing  editor  of  the  Monterey  Peninsula 
Herald,  said  his  paper’s  “secret  wit¬ 
ness”  program  has  drawn  little  response 
from  readers,  despite  weekly  plugs. 

“It  will  probably  catch  on  when  you 
have  one  major  case  breaking  from  it,” 
Simmons  predicted.  “Also,  you  may  be 
advertising  it  too  much  in  the  paper.” 

Simmons  said  the  only  thing  he  regrets 
is  the  use  of  his  name  as  the  program’s 
director.  This,  he  said,  subjected  him  to 
some  harrassment  and  vandalism  of  his 
home  by  cranks. 

In  a  session  on  newspaper  manage¬ 
ment,  Scott  Schmidt,  president  of  the 
Valley  News  in  Van  Nuys,  urged  editors 
to  be  fair  with  raises  but  to  demand  qual¬ 
ity  from  well-paid  employes. 

“If  you’re  using  money  as  a  motivat¬ 
ing  factor,  don’t  be  chintzy,”  he  advised. 
“Pay  what  the  job  is  worth.  If  you  don’t 
know,  find  out  what  the  prevailing  rates 
are  for  that  position.  At  the  same  time, 
you  should  sit  down  with  the  person  and 
tell  him  where  he  is  doing  well  or  badly.” 

Schmidt  also  suggested  that  employers 
not  get  “hung  up”  on  age.  “Don’t  write 
people  off  because  they’re  over  40  when 
you’re  promoting,”  the  executive  said. 
“And  don’t  be  afraid  to  take  a  shot  at  a 
25  year-old  if  you  think  he  or  she  has  the 
right  stuff.  And  once  you’ve  made  your 
decision,  don’t  second  guess  them. 
Allow  editors  under  you  to  make  deci¬ 
sions.” 

Dorothy  Lundy,  personnel  manager 
for  the  Escondido  Times  Advocate,  rec¬ 
ommended  performance  appraisals  as  a 
tool  for  improving  productivity,  spotting 
employes  with  management  potential 
and  protecting  bosses  against  discrimina¬ 
tion  suits. 

“How  can  a  less-than-effective 
employe  improve  if  he  doesn’t  know 
what  you  want?”  she  asked.  “An  ap- 
(Continued  on  page  16) 
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Toledo 

(Continued  from  pane  7) 

Despite  this  company-wide  policy,  tne 
Blade  is  interested  to  know  what  others, 
and.  in  particular,  what  witnesses  before 
the  grand  jury,  are  saying  about  it.  In  this 
regard.  Blade  attorney  William  M.  Con¬ 
ley  made  an  unusual  request  to  District 
Court  Judge  Donald  Young  that  grand 
jury  subpoena  lists  be  made  available, 
and  that  witnesses  be  permitted  to  be 
interviewed,  and  to  discuss  their  knowl¬ 
edge  of  matters  pertaining  to  the  investi¬ 
gation,  prior  to  their  testimony  before 
the  grand  jury. 

Young  refused  the  request,  stating  that 
it  posed  a  “danger  that  intimidation  and 
bribery  of  witnesses  might  be  undertaken 

Instead,  he  issued  a  ruling  on  March  29 
that  grand  jury  subpoena  lists  would  be 
made  available,  and  that  witnesses 
would  be  permitted  to  discuss  their  tes¬ 
timony,  if  they  so  desired,  after  they  ap¬ 
peared  before  the  grand  jury. 

The  government  asked  for  a  reconsid¬ 
eration  of  this  ruling  on  April  24.  arguing 
that  disclosure  of  the  names  of  subpoena 
witnesses  and  “entities”  (evidence) 
would  threaten  the  “integrity  and  se¬ 
crecy”  of  the  grand  jury  proceedings. 
Young,  however,  denied  this  request. 


Daybreak  Dispatch  publisher  Corey 
Garber 


The  government's  antitrust  investiga¬ 
tion.  involving  Justice  Dept,  lawyers,  in¬ 
vestigators.  and  FBI  agents,  and  re¬ 
ported  by  one  knowledgeable  insider  to 
have  already  cost  hundreds  of  thousands 
of  dollars,  and  the  concomitant  grand 
jury  proceedings,  would  appear  to  be 
newsworthy  events  and  Toledo  radio  and 
tv  stations  have  carried  numerous  stories 
on  these  developments. 

Yet,  the  Blade  has  given  it  little  edito¬ 
rial  coverage. 

Blade  executive  editor  Joe  O'Conor 
indicated  that  the  paper  has  carried  two 
stories  on  the  investigations,  both  re¬ 
ported  from  the  paper's  Washington 
bureau. 

One  story  the  Blade  reported  on  the 
investigation,  and  headlined,  “Area 
newspaper  quiz  in  grand  jury  phase.” 
was  about  100  words  and  it  was  carried 
inside  the  paper.  The  story  reported  that 
a  Federal  grand  jury  had  been  empan¬ 
elled,  and  that  Justice  Dept,  spokesman 
Mark  Sheehan  declined  to  identify  the 
“subjects  of  the  investigation,  such  as 
the  organizations  or  individuals  in¬ 
volved." 

The  story  did  not  mention  the  Blade  in 
any  way. 

When  asked  why  the  Blade  has  cairied 
only  two  short  stories  on  the  govern¬ 
ment's  investigation,  O'Conor  indicated 
that  such  limited  coverage  is  appropriate 
for  “obvious  reasons  you  can  well  un¬ 
derstand.” 

According  to  informed  sources,  both 
inside  and  outside  of  the  government's 
investigation,  and  to  other  reports  and 
information; 

At  an  early  Dispatch  meeting  held  for 
potential  financial  backers,  and  attended 
by  over  20  prominent  Toledo  business¬ 
men.  one.  a  man  particularly  high-placed 
and  respected  throughout  Toledo  (and 
one  of  the  biggest  print  buyers  in  the 
city),  expressed  a  distinct  and  notice¬ 
able  enthusiasm  for  the  entire  Daybreak 
Dispatch  project. 

According  to  sources  who  were  in  at¬ 
tendance  at  the  meeting,  this  individual 
indicated  that  he  would  make  a  recom¬ 
mendation  to  his  partners  that  his  firm 
provide  a  substantial  financial  or  adver¬ 
tising  commitment  to  the  paper.  At  the 
same  time,  he  invited  Garber  and  his  as¬ 
sociates  to  make  a  presentation  to  his 
advertising  agency. 

It  is  also  reported  that  he  expressed 
some  publicly-shared  concerns  about 
how  such  a  financial  or  advertising  en¬ 
dorsement  of  the  Dispatch  might  be  re¬ 
garded  at  the  Blade. 

The  Dispatch  presentation  was  made 
to  the  advertising  agency,  and  sources 
indicate  that  they,  too.  were  equally  en¬ 
thusiastic  about  the  Dispatch,  and  about 
advertising  in  it. 

Yet.  despite  these  indications  that  an 
advertising  or  financial  commitment 
would  soon  be  forthcoming,  the 


businessmen  shortly  thereafter  com¬ 
municated  to  the  Dispatch  that,  after  dis¬ 
cussion,  he  and  his  partners  would  not  be 
able  to  involve  themselves  with  the  Dis¬ 
patch  because  of  unexplained  “com¬ 
plexities.” 

Garber  interprets  this  apparent  sudden 
switch  from  high  enthusiasm  to  what  ap¬ 
pears  a  complete  lack  of  interest,  as 
indicative  of  the  “marketplace  closing”  to 
him  and  his  paper,  but  a  check  with  the 
businessman  in  question  reveals  that  he 
finally  decided  against  supporting  the 
paper  because  he  wasn't  totally  satisfied 
with  some  of  the  claims  Garber  and 
others  made  about  it,  and  that.  “We 
were  afraid  that  we  might  be  betting  on 
the  wrong  horse.”  He  also  indicated 
that  one  other  thing  bothered  him  about 
the  paper  for  his  advertising:  page  size. 

The  Blade  was  telling  its  own  carriers 
not  to  carry  the  Daybreak  Dispatch,  and 
that  they  would  be  fired  if  they  did,  ac¬ 
cording  to  Guy  Ludwig  Laudisi.  an 
executive  at  WSPD,  a  Storer  Broadcast¬ 
ing  Co.  radio  station  in  Toledo. 

When  Garber  began  to  publicize  his 
charges  that  the  Blade  was  interfering 
with  the  delivery  of  his  newspaper, 
Laudisi  interviewed  two  Blade  delivery 
boys  in  his  neighborhood,  who  told  him, 
among  other  things,  that  they  had  been 
instructed  to  “beat  up  any  kids  seen  car¬ 
rying  the  Daybreak  Dispatch,  and  to 
steal  papers.” 

According  to  one  retail  advertiser  in 
Toledo,  who  was  using  both  the  Blade 
and  the  Dispatch  for  his  advertising,  the 
territories  for  Blade  ad  reps  were 
chang.;d  shortly  after  the  government 
began  its  investigations. 

This  advertiser  said  that  when  his  ad 
rep  was  shifted,  unexplainedly,  to 
another  territory  when  the  government 
investigation  started,  he  contacted  a 
number  of  other  Blade  advertisers,  who 
indicated  that  they,  too,  were  being  as¬ 
signed  new  Blade  ad  reps,  and  that  the 
individuals  who  had  been  calling  on  them 
were  being  shifted  to  other  parts  of  the 
city. 

In  addition  to  the  Dispatch's  circula¬ 
tion  and  advertising  difficulties,  Garber 
contends  that  the  Blade  was  operating 
against  him.  and  his  paper,  in  other 
ways. 

In  this  regard,  Garber  claims  that  the 
Blade  regularly  assigned  reporters  to 
cover  his  activities  for  “surveillance 
purposes.”  as  he  put  it. 

He  indicated  that  a  Blade  reporter  was 
always  present  “furiously  taking  notes," 
according  to  Garber,  when  he  made 
speeches  to  Toledo  groups,  concerning 
his  alleged  difficulties  with  the  Blade, 
yet.  “No  stories  ever  appeared  later 
about  my  remarks  in  the  Blade.”  (E&P 
attended  a  press  conference  in  Toledo  in 
which  Garber  discussed  his  business 
problems,  and  a  Blade  reporter  was  in 
(Continued  on  pane  15) 
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Several  editors  fall 
for  writer’s  hoax 


By  Carla  Marie  Rupp 

At  least  seven  U.S.  newspapers  took  a 
Scottish  writer’s  word  about  life  on  a 
little  farm  just  outside  of  the  city  in 
which  each  paper  is  published.  It  turned 
out  to  be  a  hoax. 

In  each  case,  Jackson  Webb,  the 
Scotsman,  lived  at  Tower  Rock  Farm 
with  his  daughter  Hebzibah.  Just 
localities  and  a  few  other  little  details 
were  changed. 

Webb’s  hoax  was  uncovered  by  Akron 
(Ohio)  Beacon  Journal  editor  Bill  Bier- 
man  after  the  first  of  several  of  Webb’s 
accounts  had  already  been  printed. 
Bierman  was  looking  through  some  of 
the  back  copies  of  Sunday  newspaper 
magazines  exchanged  from  other  cities 
and  saw  the  same  Tower  Rock  Farm 
story,  with  the  version  changed  to  fit 
other  places.  Bierman  noticed  the  story 
printed  in  about  four  other  Sunday 
magazines. 

It  was  too  late  for  the  Beacon  Journal 
to  scrap  the  second  installment  of 
Webb’s  version  because  the  Sunday 
magazine  was  already  in  print.  But  the 
Akron  newspaper  ran  a  front  page  apol¬ 
ogy  to  its  readers. 

Webb  had  been  selling  the  same  story 
to  various  newspapers  for  two  years. 

Besides  the  Beacon  Journal,  Webb 
also  fooled  the  Omaha  (Neb.)  World 
Herald,  the  Tidsa  (Okla.)  Tribune,  the 
Atlanta  Journal  and  Constitution,  Balti¬ 
more  San,  New  Orleans  Times-Picayime 
and  the  Seattle  Post  Intelligencer,  and 
who  knows  how  many  more  papers. 

His  letters  to  the  editors  also  were 
similar.  Each  explained  that  Webb  had 
spent  a  year  in  the  newspaper’s  home 
state,  that  the  editor  ought  to  buy  the 
story  because  it  showed  how  a  foreigner 
observes  life  in  rural  America.  The  story, 
he  said,  was  based  on  a  daily  diary  he 
kept  at  the  farm. 

After  Webb  was  confronted  with  the 
hoax,  he  was  asked  where  Tower  Rock 
Farm  really  was.  “Everywhere,”  he 
said,  “and  nowhere.” 

The  New  Orleans  Times-Picayune’s 
Dixie  magazine  also  bought  10  in¬ 
stallments,  at  $50  each,  on  Webb’s  “ex¬ 
clusive”  worldwide  trip  he  made  hitch¬ 
hiking  with  his  daughter.  The  Times- 
Picayune  said,  for  example,  that  the 
Webbs  began  their  trip  in  a  “tall  diesel 
being  passed  by  a  chicken  truck”  outside 
New  Orleans. 

The  Journal  and  Constitution  account 
said  they  began  their  trip  in  a  “tall  diesel 
being  passed  by  a  chicken  truck”  outside 
Atlanta. 

A  number  of  the  newspapers,  since 
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they  realized  the  hoax,  have  done  stories 
to  inform  readers  what  Webb  did.  E.N. 
Earley,  of  the  Tulsa  Tribune  Washington 
bureau,  explained  the  situation  to 
Tribune  readers,  saying  the  editors  of 
OK  Magazine  at  the  Tulsa  World,  which 
printed  the  story  March  26,  were  in 
“good  company.”  They  should  not  feel 
too  bad  about  being  “bamboozled,”  he 
said. 

None  of  the  newspapers  checked  to 
see  if  Webb  ever  lived  where  he  wrote  he 
lived.  Some  checked  the  geographical 
names.  But  as  Scott  Bosley,  managing 
editor  of  the  Akron  Journal  told  Editor  <& 
Publisher:  “When  we  look  at  it  in  retro¬ 
spect,  he  could  have  gotten  that  all 
from  a  map.  We  felt  he  wronged  us.  We 
never  paid  him — and  don’t  ever  plan 
to — the  $500  we  were  to  give  him  for  the 
two  articles.  We  don’t  feel  any  obligation 
to  pay  him.  He  presented  this  as  a  factual 
account. 

“We  had  called  him  Scotland  to  verify 
with  him  where  he  stayed  out  here.  We 
were  only  checking  to  see  if  he  knew 
those  places,”  said  Bosley.  “He  knew 
where  certain  things  were  and  we  now 
know  he  could  have  found  that  all  out 
from  a  good  atlas  or  map.” 

Webb  went  into  detail,  putting  in  a  lot 
of  atmosphere,  about  the  farm,  its  land¬ 
lord,  Mungo  Thompson  and  nearby 
neighbors  Lizzy  and  Tommy  Murdoch. 
He  talked  about  a  Shawnee  truant  of¬ 
ficer,  a  local  general  store  and  how  on 
hot  nights  he  and  his  daughter  would 
watch  traffic  whiz  by  on  the  turnpike.  It 
was  a  masterpiece  of  mood. 

Not  all  of  the  editors  feel  taken  in. 

Terry  Smith,  editor  of  Dixie,  said  there 
was  nothing  controversial  to  check  out. 
“There  was  not  much  substance  to  it. 
There  was  no  reason  to  verify  it.  It  was 
an  idyllic  piece,  very  descriptive  and 
with  nothing  harmful  in  it. 

“It  was  obvious  Webb  could  write, 
and  he  was  able  to  transfer  external  feel¬ 
ings  people  have,  and  he  localized  it  to 
each  scene,  using  local  color.  There  was 
nothing  wrong  with  the  man’s  talents  at 
all.  In  fact.  I’ve  had  inquiries  about 
whether  Webb  would  write  a  book.  The 
man  has  good  ideas.  He  has  imagination, 
and  we  broke  the  farm  account  down 
into  nine  installments,  at  $50  each.  We 
paid  him  after  each  piece  ran.  I  don’t 
think  there  is  a  thing  wrong  with  what  the 
man  did.  He  has  my  best  wishes.  He 
supplied  us  with  what  looked  like  origi¬ 
nal  sketches  that  looked  like  woodcuts.” 

Smith  said  he  is  not  using  more  of 
Webb’s  pieces.  “I’m  going  on  to  other 
things.  1  don’t  feel  cheated  like  some  of 


the  other  editors.  1  don’t  see  how  anyone 
was  cheated  or  how  they  could  feel  that 
way.  The  editors  thought  Webb’s  stories 
were  good  enough  to  publish  and  the 
readers  liked  them. 

“I  didn’t  realize  the  piece  had  to  be 
100%  accurate  .  .  .,”  Webb  told  a  report¬ 
er.  He  confessed  he  never  flew  kites 
near  “golden  wheat  fields”  nor  talked  to 
folks  in  Chandler  about  the  “hills  and 
holler  ” 

“I  got  most  of  my  ideas  while  traveling 
from  Denver  to  New  York  while  going  to 
school  a  few  years  ago,”  Webb,  37,  said. 


Toledo 
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attendance,  but  the  paper  did  not  later 
carry  any  stories  on  the  event.) 

Some  in  Toledo  regard  Garber,  him¬ 
self,  as  the  source  of  his  own  problems, 
faulting  him  for  lack  of  good  business 
judgement,  and  for  a  poorly  prepared 
paper. 

Others,  however,  seem  to  hold 
Garber,  former  candidate  for  the  U.S. 
Congress,  in  high  regard,  and  they  con¬ 
sidered  the  Dispatch  to  be  a  most 
professionally-done  daily  newspaper, 
and  a  welcome  addition  to  Toledo. 

A  check  with  some  Dispatch  advertis¬ 
ers  indicates  that  they  share  in  this  opin¬ 
ion. 

Since  suspending  publication  of  the 
Dispatch  in  March,  Garber  has  switched 
his  operation  over  entirely  to  commercial 
printing.  He  states  that  his  company  is 
proving  successful  in  this  area,  but  he 
looks  forward  to  the  day  when  he  be¬ 
lieves  he  will  be  able  to  publish  the  Day¬ 
break  Dispatch  again  in  Toledo. 

Toledo  dispute 
is  nothing  new 

The  dispute  in  Toledo  between  the 
paid  daily  Blade  and  the  free  daily  Day¬ 
break  Dispatch  is  one  of  many  disputes 
over  the  past  several  years  between  paid 
and  free  circulation  newspapers. 

At  least  14  antitrust  suits  have  been 
filed  in  the  last  five  years  by  weeklies 
and  other  free-circulation  newspapers 
against  daily  newspapers  in  the  United 
States. 

In  addition,  at  a  meeting  in  Toledo  of 
the  National  Association  of  Advertising 
Publishers,  the  trade  association  of 
free-circulation  papers,  about  20  such 
publishers  indicated  that  they  believe 
they  have  also  been  the  victims  of  “pre¬ 
datory  and  anti-competitive”  practices 
by  their  daily  newspaper  competitors. 

Also  in  Buffalo,  the  two  paid  daily 
newspapers,  the  Courier-Express  and 
the  News  have  been  involved  in  a  court 
battle  over  alleged  violations  of  the  anti¬ 
trust  laws. 
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Hostages 

(ConiinucJ  Jroin  ptif’c  13) 

praisal  brings  strengths  and  weaknesses 
to  the  attention  of  management  and  to 
the  employes.  There  is  sometimes  re¬ 
sentment  against  being  rated,  but  you 
editors  talk  about  an  employe’s  work. 
It's  only  fair  to  let  them  know  what 
you're  saying.  Those  who  fear  evalua¬ 
tion  probably  have  good  reason.  1  think 
the  prima  donna  approach  to  journalism 
is  not  that  widespread  and  that  most 
workers  will  welcome  suggestions  to 
them  help  sharpen  their  skills.” 

Oakland  Tribune  personnel  manager 
Diane  Large  told  editors  they  can  avoid 
violating  equal  opportunity  laws  by  tak¬ 
ing  care  in  employment  interviews  and 
giving  promotions. 

“Ask  only  those  questions  which  are 
truly  job  related.”  she  said.  “You  create 
problems  for  yourself  by  trying  to  find 
out  the  applicant's  national  origin, 
citizenship,  arrest  record,  marital  status 
or  the  club  or  societies  to  which  he  be¬ 
longs.  You  shouldn’t  ask  general  ques¬ 
tions  about  applicants'  medical  condi¬ 
tions  but  you  can  ask  about  any  disability 
which  might  preclude  them  from  han¬ 
dling  the  job  they’re  seeking.” 

In  the  area  of  promotions.  Large 
warned  against  making  decisions  based 
solely  on  a  supervisor’s  recommenda¬ 
tions. 

“Each  of  us  has  our  own  image  of 
what  a  city  editor  should  be.”  she  ex¬ 
plained.  “Maybe  the  image  of  the  hard- 
driving  editor  who  taught  you  the 
ropes — perhaps  a  Lou  Grant.  But  selec¬ 
tions  based  on  unvalidated  personality 
traits  can  bring  discrimination  charges.” 

Mass,  paper  buys 
business  package 

Lawrence  (Mass.)  Eafile-Trihiine  re¬ 
cently  purchased  a  Hendrix  Newspaper 
Management  System  (HNMS).  The 
HNMS  business  package  will  handle  the 
51.000  circulation  daily’s  financial  and 
marketing  requirements.  It  will  eventu¬ 
ally  interface  to  the  Tribune’s  32- 
terminal  Hendrix  6500.  which  has  been 
in  operation  at  Lawrence  since  1974.  for 
classified  and  display  ad  billing. 

The  business  package  provides 
facilities  to  handle  distribution,  billing 
paid-in-advance  subscriptions,  customer 
service  functions,  market  analysis  re¬ 
quirements  and  total  market  coverage  as 
well  as  selective  market  distribution. 

Hardware  for  the  Eagle-Tribune  sys¬ 
tem  consists  of  a  DEC  PDF  1 1/34  central 
processor  with  96K  words  of  memory, 
two  67MB  disc  drives,  eight  VT  52  video 
terminals,  a  DEC  LA36  supervisory  ter¬ 
minal  and  a  magnetic  tape  drive. 
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AP  correspondent 
gets  VFW  award 

Fred  S.  Hoffman,  Associated  Press 
Pentagon  correspondent,  has  been  cho¬ 
sen  as  the  first  recipient  of  the  Veterans 
of  Foreign  Wars  News  Media  Gold 
Medal  Award. 

He  is  being  honored  specifically  for  a 
series  of  1977  articles  on  the  nation’s  se¬ 
curity.  but  he  is  also  cited  for  his  sensi¬ 
tive  treatment  of  complex  Defense  De¬ 
partment  issues  for  many  years. 

The  award  will  be  presented  at  the 
VFW  79th  annual  convention  in  Dallas. 
Texas,  August  24. 


Publisher's  children 

(Conlinned  from  paf>e  10) 

of  military  duty.  Thus,  all  three  brothers 
served  in  the  U.S.  Army. 

After  the  Army.  Scott  went  to  the 
South  Bend  Tribune  staff  as  trainee- 
administrative  assistant  in  1960.  He 
worked  in  the  circulation  department  of 
the  Imperial  Valley  Press,  El  Centro, 
Calif.,  a  Schurz  newspaper.  In  1966  he 
moved  to  the  Bloomington  Herald- 
Telephone  as  assistant  to  the  publisher, 
the  late  Perry  Stewart.  Scott  became 
editor  and  publisher  of  the  Bloomington 
and  Bedford  newspapers  in  1970  after 
Stewart’s  death. 

Scott  is  involved  in  the  work  of  the 
Indiana  University  School  of  Journalism 
at  Bloomington,  especially  as  a  fund 
raiser.  He  was  presented  the  School’s 
Big  Wheel  Award  in  1975  for  his  efforts. 

Mary,  the  only  Schurz  daughter  and  its 
latest  addition  to  the  ranks  of  publishers, 
came  to  her  new  position  at  Danville 
after  a  varied  career,  coast-to-coast. 

After  graduation  from  Denison  Uni¬ 
versity  in  I960,  she  became  woman’s 
editor  of  the  Indio  (Calif.)  Daily  News,  a 
Schurz  publication.  She  moved  to  the 
San  Dk'fio  Union  as  a  reporter  in  1961. 
Four  years  later  she  went  to  the  East 
Coast  as  a  copy  editor  in  the  music  de¬ 
partment  of  the  Saturday  Review. 

She  joined  the  Associated  Press  in 
New  York  in  1966  as  a  general  news  re¬ 
porter  and  science  writer.  After  nine 
years  with  the  AP,  Mary  returned  to  the 
family  organization,  joining  the  staff  of 
the  Bloomington  Herald-Telephone. 
There  she  worked  in  all  departments,  in¬ 
cluding  the  pressroom,  in  preparation  for 
an  eventual  publisher  role. 

Schurz  Communications,  Inc.  pur¬ 
chased  the  Danville  Advocate- 
Messenger  Dec.  1,  1977.  and  Mary 
moved  to  the  staff  of  the  new  acquisition 
as  assistant  editor  and  assistant  general 
manager.  She  took  over  leadership  of  the 
Advocate-Messenger  after  the  retire¬ 
ment  of  Enos  Swain,  lor^-time  editor 
and  general  manager. 


Press  Coverage 
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for  reporters  covering  government.  Their 
reporting  is  undisciplined:  they  fall  vic¬ 
tim  to  pack  journlism,  and  their  words 
are  unclear.” 

He  went  on:  “However,  let  us  not  be 
inniKent  about  government  information, 
the  White  House  and  Congress  have 
their  roots  in  politics,  so  everything 
emanating  from  those  entities-whether 
by  their  own  press  staffs  or  reported  by 
the  news  media,  is  deliberately  intended 
to  persuade.  When  it  comes  to  the  rest  of 
government,  1  say  we  fail  miserably  if  we 
do  other  than  inform  .  .  . 

“To  the  media,  we  are  the  dim-witted 
guardians  of  the  status-quo  whose  only 
aim  in  life  is  to  tell  everyone  else  it  is 
none  of  their  business  how  we  do  our 
jobs.  To  government  workers,  the  media 
are  the  self-styled  liberal  warriors  whose 
only  aim  is  to  tell  too  much. 

"We  call  each  other  names,  we  circle 
the  wagons  to  withstand  the  circling  at¬ 
tackers,  and  in  the  end  we  all  become 
turtles,  withdrawing  our  heads  into  a 
hard-shell  coat  of  self-protection.  For 
too  many  years,  both  sides  have  wasted 
their  information  ammunition  on  self- 
imagined  enemies.” 

Brown  said  he  sometimes  fantasizes 
about  requiring  reporters  to  serve  in 
government  before  reporting  on  govern¬ 
ment,  and  government  information  per¬ 
sons  being  required  to  serve  in  the  media 
first.  In  this  connection,  he  praised  the 
program  of  the  National  Association  of 
Manufacturers  to  improve  communica¬ 
tion  between  the  business  community 
and  the  news  media. 

Brown’s  conclusion?  “1  am  suggest¬ 
ing,”  he  said,  “that  perhaps  we  are 
spending  too  much  time  and  effort — 
which  translates  into  dollars — looking 
for  the  negative  just  to  suit  self-styled 
motives  and  reinforce  individual  preju¬ 
dices  ...  I  find  too  much  myopic  defen¬ 
siveness  and  parochialism,  but  maybe 
it’s  because  too  many  people  do  not  want 
to  be  accountable.” 

Editor's  probe 

(Continued  from  pa^e  9) 

said  immediately  afterward  that  he  was 
preparing  legislation  for  the  next  Arkan¬ 
sas  General  Assembly  that  would  signifi¬ 
cantly  revise  the  state’s  extradition  laws. 
"If  the  paper  hadn’t  gotten  behind  that 
man  and  gone  out  on  a  limb  for  him,  he 
probably  would  have  been  sent  back  to 
Texas  without  ever  having  had  a  chance 
to  face  his  accusers  in  Arkansas,” 
Canada  said.  “That’s  not  justice.” 

Following  the  ordeal,  Barron  thanked 
the  editor  with  six  home-grown  tomatoes 
and  a  hug.  “Nothing  could  have  felt  bet¬ 
ter,”  Masterson  said.  “It’s  what  jour¬ 
nalism  is  about.” 
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Media  General 
earnings  up 

Net  income  for  Media  General  for  the 
second  quarter  ending  June  30  reached 
$5,074,000  versus  $4,076,000  for  the 
same  quarter  in  1977. 

Net  income  for  the  first  six  months 
reached  $7,995,000  compared  to  $7, 
223,000  for  the  first  six  months  of 
1977. 

Income  before  taxes  for  the  first  six 
months  was  $15,584,000  compared  to 
$13,942,000. 

Media  General  had  second  quarter 
revenues  of  $59,726,000  compared  to 
$54,284,000  last  year  and  $1 17,325,000  in 
the  first  six  months  compared  to 
$103,207,000  in  the  same  period  last 
year. 

In  the  second  quarter,  the  newspa¬ 
per  division's  profit  before  tax  was 
$6,365,000  compared  to  $4,690,000  a 
year  ago.  The  newsprint  division  had  a 
profit  before  tax  of  $3,894,000  versus 
$3,398,000  a  year  ago. 

For  the  first  six  months,  the  news¬ 
paper  division  had  a  pre-tax  profit  of 
$10,718,000  compared  to  $8,328,000  a 
year  ago.  The  newsprint  division  had  a 
six-month  pre-tax  profit  of  $5,773,000 
versus  $6,227,000  a  year  ago. 

For  the  entire  company,  earnings  per 
share  were  $0.68  in  the  second  quarter 


versus  $0.55  last  year,  and  $1.07  in  the 
first  six  months  compared  with  $0.97  in 
the  same  period  last  year. 

The  second  quarter  company  earnings 
were  the  highest  for  any  quarter  in  the 
company’s  history  and  a  new  record  was 
also  set  for  earnings  in  the  first  half  of  the 
year. 

Photo  subsidiary 
headed  by  Perkes 

Wide  World  Photos  Inc.,  commercial 
photo  subsidiary  of  the  Associated 
Press,  has  been  placed  under  supervision 
of  Dan  Perkes.  general  executive  in 
charge  of  AP  Newsfeatures.  Perkes  will 
continue  directing  AP  Newsfeatures 
along  with  his  new  responsibilities. 

Perkes  has  been  with  AP  since  1957. 
He  was  a  legislative  reporter  at  Des 
Moines  and  correspondent  at  Pierre, 
S.D..  before  becoming  bureau  chief  at 
Oklahoma  City  in  1964.  He  later  was 
chief  at  Des  Moines  transferring  to  New 
York  as  general  editor  of  AP  Newsfea¬ 
tures  in  1969. 

Price  hike 

The  Arizona  Daily  Star  in  Tucson 
Arizona,  effective  September  3.  will  in¬ 
crease  the  newsstand  price  of  its  Sunday 
newspaper  from  400  to  500. 


Former  E&P 
exec  dies 

Charles  B.  Groomes.  81,  died  July  12 
at  Clearwater.  Fla.,  of  a  stroke  following 
surgery.  Groomes  served  as  advertising, 
business  and  general  manager  of  Editor 
&  PuBi.isHER  for  more  than  20  years,  leav¬ 
ing  the  company  in  1941.  He  was  well 
known  in  the  newspaper  industry. 

Subsequent  to  leaving  E&P,  Groomes 
joined  Advertising  Publication  Inc.,  pub¬ 
lishers  of  Aih  ertisinfi  Afte,  in  Chicago  as 
business  manager  and  treasurer  until  his 
retirement  in  1962. 

Bi-weekly  newspaper 
to  become  a  daily 

Fort  Payne  (Ala.)  Times-Jonrnal  will 
convert  from  a  bi-weekly  newspaper  to  a 
five  day,  daily  publication,  effective  Sep¬ 
tember  1. 

The  newspaper  will  publish  mornings 
from  Tuesday  through  Sunday.  The 
Times-Journal  has  been  a  weekly  or  bi¬ 
weekly  for  100  years. 

The  paper  will  use  the  Associated 
Press  wire  service  along  with  daily  com¬ 
ics  and  a  wide  range  of  syndicated  fea¬ 
tures. 

The  Times-Journal  is  a  member  of  the 
Carmage  Walls  Newspaper  Group. 


I 


How  well  Is  your  community  protecting  its  citizens  from  these  dangers?  To  help 
reporters  answer  that  question,  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  You’re  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  .  ^ 

And  It  tells  you  where  you  may  be  ^ 

able  to 


for  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service 

Public  Relations  Dept.  *’*”***** 

State  Farm  Mutual 

Automobile  Insurance  Company 

One  State  Farm  Plaza  insuianci 

Bloomington,  III.  61701 

Please  send  me  a  free  copy  of  your  booklet  So  Vbi/'re  Thinlung  About  Doinfi  A  Story  On. 


Name 


PubScalion  or  station. 


Address 
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The  steel  industiy  fnizzle: 
tough  probleiiis  in  search 


of  solutions 


Steel  is  a  basic  commodity  used  by  most 
industries.  Thus,  the  economic  health  of  Amer¬ 
ica's  steel  industry  plays  an  indispensable  role 
in  the  well-being  of  our  nation's  economy. 

Last  year,  steel's  troubles  made 
headlines. 

Plant  closings  and  layoffs— triggered  by 
an  unprecedented  flood  of  steel  imports— fo¬ 
cused  attention  on  the  plight  of  the  industry. 

Since  then  steel's  situation  has  improved 
slightly,  but  our  problems  are  far  from  solved. 

No  single  solution 

Most  of  the  issues  confronting  Bethle¬ 
hem  and  other  domestic  steelmakers  impact  on 
each  other  to  weaken  the  earnings  we  need  to 
get  moving  forward  again. 

No  single  solution  solves  all  of  the  inter¬ 
locking  problems  that  make  up  the  steel  indus¬ 
try  puzzle. 

If  the  pieces  fall  into  place 

Because  steel  is  essential  to  the  prosper¬ 
ity  and  national  defense  of  America,  we  believe 
the  pieces  of  the  puzzle  must  fall  into  place. 
And  they  will,  provided  industry  and  govern¬ 
ment  work  together  to  insure  economic  health 
and  stability. 

Putting  it  all  together 

Just  as  steel's  problems  have  impacted 
on  one  another  to  diminish  earnings,  so  work¬ 
able  solutions  can  interact  to  improve  earnings. 
And  better  earnings  provide  the  means  we 
need  to  upgrade  productivity,  maintain  em¬ 
ployment,  and  attract  investors. 

Consider: 

Federal  tax  policies  that  generate  funds 
for  capital  investment  can  stimulate  demand 
for  steel  from  the  construction  and  capital 
goods  markets. 

Vigorous  enforcement  of  America's 
existing  trade  laws  can  prevent  foreign  produc¬ 
ers  from  "dumping"  illegally  priced  steel  that 
erodes  our  markets. 

Sensible  energy  policies  can  help  insure 
adequate  supplies  of  the  coal,  oil,  natural  gas, 
and  electric  power  we  need  to  keep  our  plants 
running,  our  employees  working. 

Less  rigid  and  less  costly  environmental 
mandates  by  government  can  free  more  steel 
dollars  to  invest  in  job-  and  income-producing 
facilities— without  forsaking  environmental 
goals. 

And  regulatory  reform  to  eliminate  red 
tape  at  all  levels  of  government  can  save  tax 
dollars  for  everyone. 

Write  for  free  booklet 

For  more  information  about  the  prob¬ 
lems  facing  America's  steel  industry  and  our 
recommended  solutions,  write  for  our  booklet, 
"In  Search  of  Solutions."  Public  Affairs  Depart¬ 
ment,  Room  476-0,  Bethlehem  Steel  Corpora¬ 
tion,  Bethlehem,  PA  18016.  _ 
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Attorneys  seek 
news  gag  order 

A  request  by  defense  attorneys  in  an 
atrocious  assault  and  battery  trial  to  bar 
press  coverage  of  all  phases  of  the  trial 
was  recently  rejected  by  Superior  Court 
Judge  Arthur  S.  Meredith  in  Somerville, 
N.J. 

Joseph  Ferrante  of  West  Orange  and 
Michael  Critchley  of  Newark  asked 
Meredith  to  prohibit  reporting  open 
court  testimony  on  grounds  the  case  may 
have  particular  interest  to  newspapers. 
Such  interest,  they  contended,  may  re¬ 
sult  in  the  trial  “unfairly  being  over¬ 
played.” 

Ferrante  and  Critchley  said  they  were 
especially  concerned  about  coverage  by 
the  Courier  News  of  Bridgewater  since 
the  state  claims  the  atrocious  assault  and 
battery  was  related  to  a  strike  by 
pressmen  at  that  paper. 

The  victim  of  the  attack,  William  Toth 
of  Bridgewater,  is  pressroom  foreman. 
He  was  attacked  by  two  men,  according 
to  police.  Sept.  16  as  he  was  leaving  his 
home  about  midnight  to  go  to  work.  Toth 
reportedly  suffered  injuries  which  re¬ 
quired  12  days  of  hospitalization. 

Defendants  in  the  case  are  Thomas 
Bruno,  24,  and  George  Lodato,  22,  both 
of  Newark.  They  have  no  union  ties  nor 
in  anyway  were  connected  with  the 
strike,  Critchley  said. 

Meredith  rejected  their  requests  for  a 
complete  gag  on  grounds  both  the  New 
Jersey  and  U.S.  Supreme  Courts  have 
ruled  that  such  measures  as  sequestering 
the  jury  or  forcefully  telling  the  jury  not 
to  read  or  listen  to  accounts  of  the  trial 
can  be  used  to  assure  a  fair  trial  for  de¬ 
fendants. 

Meredith  followed  the  second  sugges¬ 
tion. 

It  was  the  first  time  Meredith  was 
asked  to  prohibit  coverage  of  open  court 
testimony  in  a  gag  order. 

The  New  Jersey  Supreme  Court  deci¬ 
sion  stemmed  from  an  appeal  by  the  New 
Brunswick  Home  News  and  the 
Courier-News  of  a  gag  order  in  1976  by 
Superior  Court  Judge  Wilfred  P.  Diana  in 


Somerville  and  a  similar  appeal  by  the 
Trenton  Times  of  a  gag  order  in  a  Tren¬ 
ton  trial. 

Both  courts  had  ordered  reporters  not 
to  write  about  evidentiary  hearings  out  of 
the  presence  of  the  jury.  They  put  no 
restrictions  on  covering  the  open  part  of 
the  trial. 

Florida  weekly 
changes  owners 

The  Suwannee  Democrat,  published  in 
Live  Oak,  Florida,  has  been  sold  by 
Freddie  Robinson. 

James  G.  Smith  is  the  president  of 
the  new  corporation  and  will  also  serve 
as  publisher  of  the  weekly  newspaper. 
He  has  been  the  general  manager  for 
the  past  year. 

Robinson  remains  a  stockholder  in  the 
new  corporation.  Live  Oak  Publishing, 
Inc.  Other  stockholders  include  J. 
Thomas  Ricketson  of  Clearwater,  Flor¬ 
ida  and  Alexander  Coulter,  West  Mem¬ 
phis  Times  President  and  publisher. 

The  sale  was  handled  by  Milton  Bec- 
kerman,  Beckerman  Associates,  media 
brokers,  Madeira  Beach,  Florida. 

Panax  purchases 
two  Fla.  weeklies 

Panax  Newspapers  of  East  Lansing, 
Mich.,  has  purchased  the  Western  News 
and  Coral  Springs  Courier,  two  weeklies 
located  in  Broward  County,  Fla. 

No  sale  price  was  disclosed. 

Located  in  Davie,  the  Western  News 
has  a  circulation  of  45,000  and  was  pur¬ 
chased  from  the  QB3  Co.  The  Courier, 
with  a  circulation  of  14,000,  was  previ¬ 
ously  owned  by  the  RM3  Co.  Panax  has 
operated  both  properties  under  a  man¬ 
agement  contract  for  a  year. 

David  Poole,  general  manager  of  the 
Western  News,  will  serve  as  general 
manager  of  both  papers,  reporting  di¬ 
rectly  to  Harry  Bucket,  vicepresident  of 
Panax  of  Florida. 

Acquisition  of  the  two  weeklies  gives 
Panax  a  total  of  48  weeklies  and  six 
dailies  in  seven  states. 


Paper  Co.  awards 
prizes  for  stories 

Investigative  reporting  won  the  top 
honors  in  MacMillan  BloedePs  20th  an¬ 
nual  awards  for  journalists  on  British  Co¬ 
lumbia  daily  newspapers,  presented  by 
MB  president  Calvert  Knudsen. 

Vancouver  Sun  columnist  Doug  Col¬ 
lins  won  the  $500  first  award  in  the 
over-25,000  circulation  category  for  a 
series  of  articles  on  “moonlighting”  by  a 
university  dean,  who  carried  on  outside 
consulting  work  on  university  time  and 
at  taxpayers’  expense.  The  stories  re¬ 
sulted  in  a  tightening  of  outside  consult¬ 
ing  regulations  throughout  the  B.C. 
academic  community. 

Medical  reporter  John  Braddock  of  the 
Vancouver  Province  took  the  $250 
runner-up  award  in  the  higher  circulation 
category  with  a  gripping,  minute-by- 
minute  account  of  the  medical  battle 
which  saved  the  life  of  B.C.  Lions  foot¬ 
ball  player  Barry  Houlihan  after  he  was 
severely  injured  in  an  automobile  acci¬ 
dent. 

John  Asling  of  the  Prince  George  Citi¬ 
zen  won  the  top  award  for  writers  on 
newspapers  with  less  than  25,000  circula¬ 
tion  for  a  series  of  stories  examining  the 
lack  of  psychiatric  health  care  facilities 
in  the  northern  city. 

For  the  second  consecutive  year  the 
runner-up  award  in  the  lower  circulation 
category  was  won  by  Mark  Hamilton  for 
articles  published  in  the  Alberni  Valley 
Times  in  Port  Alberni.  Hamilton,  now 
editor  for  the  weekly  Maple  Ridge 
Gazette,  won  this  year  with  a  series  on 
me  causes  and  effects  of  vandalism. 

Five  honorable  mention  awards  of 
$100  each  were  voted  by  the  panel  of 
independent  judges.  In  the  higher  circu¬ 
lation  category  they  went  to  Stephen 
Hume  of  the  Victoria  Colonist,  for  a 
series  on  the  export  of  B.C.  native  ar¬ 
tifacts,  and  to  two  Piovince  writers — 
Kay  Alsop,  for  an  interpretative  article 
about  attitudes  in  the  Quebec-national 
unity  situation,  and  Dennis  Bell,  for  an 
investigation  of  bank  loan  kick-backs  in¬ 
volving  the  Greek  community  in  B.C. 

Honorable  mentions  also  went  to  Eli 
Sopow  of  the  Prince  George  Citizen,  for 
a  series  on  land  development,  and  to  Ian 
Weir,  for  stories  on  a  dispute  between 
the  City  of  Kamloops  and  the  public 
employes’  union,  carried  in  the  Kam¬ 
loops  Sentinel.  Weir  is  now  with  the  Ot¬ 
tawa  bureau  of  Thomson  Newspapers. 

Schneider  resigns 

Ben  V.  Schneider  Jr.,  59  has  an¬ 
nounced  his  resignation  from  Knight- 
Ridder  Newspapers  Inc. 

His  successor  is  Robert  F.  Singleton, 
48-year-old  vicepresident  and  controller, 
who  was  elected  senior  vicepresident,  fi¬ 
nance. 
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Advertising  Scene  By  Dan  Lionel 

Bank  advertising  takes  on  new  sophistication 


role  in  his  scheduling.  "As  for  creativity.” 
he  says,  "we  have  a  fine  advertising 
agency  and  we  feel  it's  up  to  them  to 
come  up  with  the  means  of  making  the 
best  use  of  the  medium." 


Emil  Gerhard,  assistant  V.P.  for  mar¬ 
keting  of  New  York's  18  branch  Dry 
Dock  Savings  Bank,  as  his  title  implies, 
represents  a  new  breed  in  banking's 
promotional  hierarchy.  “Advertising 
Manager”  has  given  way  to  "Marketing 
Manager”  as  banking  services  grow 
more  encompassing  and  competition  gets 
keener. 

"Savings  banks,”  Gerhard  told  E&P 
"have  four  basic  target  prospects,  all  cen¬ 
tered  on  the  nuclear  concept  of  'con¬ 
venience'.  They  are:  (1)  People  who  like 
to  bank  where  they  live:  (2)  Those  who 
like  to  bank  where  they  work;  (3)  Those 
who  like  to  bank  where  they  shop;  (4) 
Finally,  many  who  like  to  bank  by  mail. 

"Understanding  the  preferences  of  our 
customers  and  potential  customers  dic¬ 
tates  both  where  we  locate  our  offices 
and  how  we  go  about  advertising.  In  the 
last  few  years  we  have  opened  a  number 
of  branches  in  shopping  centers  in 
Westchester  and  Nassau  Counties  for 
the  shopping  segment.  Our  newest 
branch  office  on  77th  Street  and  3rd 
Ave.,  just  20  blocks  from  our  main  office 
on  59th  and  Lexington,  could  serve  all 
four  functions  (mentioned  above.)” 

Promoting  a  branch  opening  in  mid¬ 
town  Manhattan  is  handled  differently 
than  one  in  a  suburban  shopping  center. 
A  suburban  opening  calls  for  mainly 
local  newspaper  advertising  including 
every  daily  and  many  weeklies  plus  di¬ 
rect  mail  and  radio.  In  the  metro  center, 
however,  TV  shares  equally  with  news¬ 
papers  and  a  smaller  segment  of  the 
budget  goes  to  radio. 

For  the  last  1 1  years  all  Dry  Dock  Sav¬ 
ings  Bank  promotions  have  centered 
about  a  theme  that  Gerhard  says  "We 
developed  when  we  realized  that  our 
main  office,  here  in  the  heart  of  Manhat¬ 
tan,  opposite  one  of  the  nation's  best 
known  stores — Bloomingdales,  Just 
wasn't  cutting  the  mustard.  We  realized 
the  need  to  give  the  bank  an  identity  that 
would,  at  the  same  time  reflect  the  con¬ 
venience  of  banking  here  where  we  ob¬ 
served  we  were  in  a  key  shopping  area 
close  to  theaters  as  well  as  adjacent  to 
major  office  buildings.  We  felt  the  theme 
we  evolved,  'Bank  in  Drydock  Country,' 
would  relate  to  the  neighborhood  as  we 
took  pains  to  make  the  public  aware  that 
we  were  a  convenient  bank  in  the  heart 
of  a  working,  shopping  and  residential 
area.” 

Since  that  time  the  bank  has  "harped 
on  the  Drydock  Country  theme  particu¬ 
larly  in  its  TV  advertising,”  according  to 
Gerhard,  "because  we  feel  that  TV  is 
best  able  to  create  an  image,  while  news¬ 
papers,  which  we  use  more  consistently, 
can  help  tell  a  story  of  a  service,  a  special 
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offer,  or  what  have  you.  For  TV  you 
need  a  special  concept  such  as  when  we 
had  Jane  Powell  walk  through  Dry  Dock 
Country  visiting  the  various  stores, 
museums,  etc.” 

A  good  part  of  Dry  Dock's  $3  million 
ad  budget,  as  in  the  case  with  many 
banks,  goes  into  branch  opening  promo¬ 
tions.  The  ads,  placed  by  Geer  DuBois 
are  both  cleared  and  occasionally  in¬ 
spired  by  Dry  Dock's  president,  Rexford 
E.  Tompkins,  who,  Gerhard  notes,  gets 
very  much  involved  with  advertising. 

How  do  the  coupons  which  appear  in 
the  announcement  ads  pull?  Here 
Gerhard  rolled  out  his  records  and  said 
“Very  well  indeed.  Thus  far  the  month 
long  campaign  for  the  77th  Street  Branch 
had  already  chalked  up  2100  accounts 
opened  by  mail  from  ads  in  the  3  Manhat¬ 
tan  dailies. 

"On  July  3rd,  day  before  the  holiday, 
448  coupons  were  tallied  (Each  ad  was 
keyed  as  to  date  and  medium).  In  addi¬ 
tion  to  the  coupon  response  of  course, 
the  ads  generated  direct  deposits.” 

Gerhard  feels  that  newspapers  are 
doing  a  continuing  good  job  for  banks 
and  there  are  no  plans  to  diminish  their 


Preprints  level  off 
in  N.E.  dailies 

Advertising  linage  for  105  New  Eng¬ 
land  daily  newspapers  was  up  3.49%  for 
the  first  six  months  of  1978,  according  to 
figures  provided  by  the  New  England 
Newspapers  Advertising  Bureau. 

Classified  showed  the  biggest  gain, 
with  linage  up  8.35%.  Local  advertising 
linage  was  up  1.56%  and  national  linage 
was  up  .97%. 

The  NENAB  also  reported,  "Pre¬ 
printed  inserts,  while  still  ahead  by  6% 
for  the  first  6  months,  and  4%  in  June, 
have  leveled  off  this  year  and  the  drama¬ 
tic  gains  of  the  past  few  years  are  not 
occurring  with  such  frequency.” 

Okla.  weekly 
expands  plant 

The  Grove  (Okla.)  Sun,  which  prints 
10  newspapers  other  than  its  own,  has 
purchased  a  4,500-sq.  ft.  building  to  bring 
its  production  facilities  to  three  buildings 
encompassing  12,000  square  feet. 


Missed  opportunities 
cost  newspapers 
millions  of  dollars  each  year 


Selection  of  senior  executives  able  to  capitalize  on  opportunities 
overlooked  by  their  competitors  is  only  part  of  how  we  help 
our  clients. 

We  also  provide  complete  investment  banking  services  including 
expertise  in  arranging  loans  with  the  right  banks  and  insurance 
companies  to  save  our  clients  unnecessary  interest  expense. 

Knowing  who  can  do  it  best  when  looking  for  senior  executives 
or  financing  is  how  we  can  make  certain  a  missed  opportunity 
doesn’t  become  expensive  to  you. 

Ron  Curtis  Company 

Renaissance  Plaza,  Suite  2 1  3 
1 460  Renaissance  Drive 
Park  Ridge,  Illinois  60068 
(312)  296-2375 
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Newspeople  in  the  news 


Cl  AKi  Nti  Z.Aii  /,  United  Press  Interna¬ 
tional  bureau  manager  in  San  Diego — 
moves  to  the  businesside  as  regional 
executive  covering  southern  California, 
southern  Nevada  and  Arizona.  He  re¬ 
places  John  C.  Dki'rk/,  Jr.,  who  became 
director  of  communications  for  UPl  in 
New  York.  Before  joining  UPI  as  bureau 
manager  in  Salem,  Oregon,  Zaitz  owned 
weekly  newspapers  there  and  worked  at 
other  newspapers. 

Stewart  Slavin — replaces  Zahv,  as 
San  Diego  bureau  manager. 

*  *  * 

David  L.  Hall,  classified  advertising 
manager  of  the  Elmira  (N.Y.)  Star- 
Gazette — named  advertising  manager  of 
the  St.  Thomas  (V.l.)  Daily  News.  Both 
papers  are  in  the  Gannett  group. 

*  ♦  * 

J.  Christopher  Burns — appointed  an 
assistant  to  the  president  of  the  Washing¬ 
ton  Post  Company  effective  August  1. 
Burns  has  been  a  consultant  in  com¬ 
munications  technology  with  Arthur  D. 
Little,  Inc.,  Cambridge,  Mass.  His  re¬ 
cent  work  included  analyses  of  the  future 
of  newsprint  and  newspaper  industries, 
concentrating  on  technologies  available 
to  newspapers. 

*  *  * 

Steve  Moore — promoted  to  assistant 
sports  editor  of  the  Tort  Myers  (Fla.) 
News-Press .  He  was  with  the  St. 
Petershnrg  Times  before  joining  the 
News- Press  a  year  ago. 

♦  *  ♦ 

Bonnie  Rowe  Stapleton — named 
communications  coordinator  for  Garden 
State  Paper  Company  and  will  handle 
public  relations  and  advertising  projects 
for  the  company’s  Western  Region.  Prior 
to  joining  Garden  State,  Stapleton  was 
business  manager  of  California  State 
University,  Fullerton’s  newspaper,  the 
Daily  Titan. 
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Martin  Jenkins 


James  G.  Martin  has  been  named 
publisher  of  the  Montgomery  (Ala.)  Ad¬ 
vertiser  and  Alabama  Journal.  He  is  the 
former  co-publisher  of  the  combined 
newspapers,  and  succeeds  Harold  E. 
Martin,  who  retired  in  June  from  the 
management  field.  James  G.  Martin, 
30-year  veteran  of  the  newspaper  busi¬ 
ness,  remains  os  president  of  the  Adver¬ 
tiser  Co.  He  has  been  president  of 
Alabama  Sunday  Magazine  and  of 
Southern  Publications.  In  1970,  he  was 
named  personnel  manager  and  pur¬ 
chasing  director  of  the  Advertiser- 
Journal. 

Ray  Jenkins  has  been  named  vice- 
president  and  editor  of  the  two  news¬ 
papers.  He  joined  the  Alabama  Journal 
in  1959  and  is  a  former  managing 
editor  and  editorial  editor  of  the  news¬ 
paper.  He  became  editorial  editor  of 
the  Advertiser  in  1976. 


Irvine  W.  Reynolds,  senior  vicepresi¬ 
dent  for  marketing,  planning  and  re¬ 
search,  Copley  Newspapers — retired 
June  30  after  31  years  with  the  organiza¬ 
tion.  He  was  a  member  of  the  board  of 
directors  and  the  executive  committee 
and  chairman  of  the  board  of  both  Cop¬ 
ley  International  Corp.  and  Copley 
Computer  Services,  Inc. 

Harold  O.  Walker — to  assume  Rey¬ 
nolds’  responsibilities  in  the  newly 
created  position  of  vicepresident  for 
marketing,  planning  and  research. 
Walker,  with  the  corporate  office  since 
1962,  became  vicepresident  in  the  area 
of  planning  in  1976. 

*  *  * 


Marcy  Springer — named  assistant  city 
editor  of  the  Torrance  (Calif.)  Daily 
Breeze.  She  has  been  with  the  paper 
since  1973. 


AT  LAST!!! 

A 

Unique  T-Shirt 
DAILY  PLANET" 


2  color  design  on  light  blue,  fine  quality 
T-Shirt.  S,  M,  L,  XL.  M.50  plus  50c  postage. 


IRISH  RUNNERS  INC. 

P,O.BOX288E  EAST  WALPOLE,  MA  02032 


John  Paul  Wai.lach,  who  has  covered 
the  White  House  for  Hearst  Newspapers 
for  18  months  and  the  State  Department 
since  1%8 — named  foreign  affairs  editor. 
He  will  retain  his  position  as  diplomatic 
correspondent  in  Washington. 

9|c  Ifc  tie 

M  ARiiN  D.  McReynold-s — appointed 
United  Press  International’s  bureau 
manager  for  Columbia,  based  in  Bogota. 
He  replaces  Rafael  Bermudez,  who  re¬ 
turns  to  the  United  States.  During  17 
years  with  UPI,  Me  Reynolds  has  worked 
in  Latin  American,  the  Caribbean,  on  the 
cable  desk  at  headquarters  in  New  York, 
and  was  South  American  newspicture 
editor  in  Buenos  Aires  and  later  South 
American  news  editor. 

ifi  ifi  H/i 

Richard  P.  Fair — appointed  circula¬ 
tion  director  of  the  Daily  Californian  and 
East  County  Buyer’s  Guide,  El  Cajon, 
Calif.,  from  the  Elizabethtown  (Ky.) 
News-Enterprise,  where  he  was  circula¬ 
tion  manager  for  4  years.  Both  papers  are 
in  the  Landmark  Communication,  Inc. 
group. 

*  *  * 

Charles  D.  Cole,  formerly  associate 
business  manager  and  labor  relations  di¬ 
rector  for  the  Pittsburgh  Press  Co. — to 
the  American  Newspaper  Publishers  As¬ 
sociation  staff  assigned  to  the  labor  and 
personnel  relations  department. 

♦  Jje  sjc 

Joseph  D.  Cantrell,  formerdirector  of  ac¬ 
counting  and  budgets  for  the  Courier 
Journal  and  Louisville  Times — named 
chief  financial  officer  and  controller  of 
Sentinel  Star  Company,  Orlando,  Fla. 
He  was  with  the  Louisville  newspapers 
and  their  broadcast  affiliates  9  years. 

*  ♦  ♦ 

Doyle  Mcmanus — ^joined  the  Los 
Aftfteles  Times  as  a  staff  writer  from 
United  Press  International,  where  he 
was  bureau  chief  in  Belgrade,  Yugos¬ 
lavia. 

*  ♦  * 

Gerald  Raber — appointed  retail  adver¬ 
tising  manager  of  the  Dubuque  (Iowa) 
Teleftraph  Herald  from  the  Goshen 
(Ind.)  News,  where  he  was  advertising 
manager. 

%  »{( 

Arthur  W.  Miller — promoted  to  bus¬ 
iness  editor  of  the  Oakland  (Calif.) 
Tribune.  He  has  been  with  the  newspa¬ 
per  since  1976  as  an  assistant  news  editor 
and  also  served  as  night  news  editor  and 
acting  Sunday  editor. 

Jay  B.  Wright,  assistant  professor  of 
journalism  at  Syracuse  University  and 
executive  director  of  the  New  York  Fair 
Trial  Free  Press  Conference,  bench- 
bar-media  group — to  student  in  Yale 
L,aw  School’s  Master  of  Studies  in  Law 
for  a  year.  Wright,  on  sabbatical  leave 
from  Syracuse,  received  Ford  Founda¬ 
tion  funding  for  the  Yale  tuition.  He  will 
be  continuing  work  with  the  fair  trial  free 
press  group. 
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William  J.  Li/,oas — named  chief 
photographer  of  the  La  Crosse  (Wis.) 
Tribune  and  Steve  Noeike — named  as¬ 
sistant  chief  photographer.  Lizdas,  1977 
Wisconsin  News  Photographer  Associa¬ 
tion  photographer  of  the  year,  had  been 
with  the  Racine  (Wis.)  Journal  Times 
since  1971  and  succeeds  Ken  Wesely, 
who  resigned  earlier  this  Summer. 
Noeeke  has  been  with  the  Tribune  since 
1969. 

*  * 

Kevin  Fi.inn — formerly  retail  space 
salesman  promoted  to  circulation  man¬ 
ager  of  the  Columbus  (Ind.)  Republic. 
Roger  Hunt/inger,  district  manager — 
promoted  to  newly  created  position  of 
assistant  circulation  manager. 

^  tfc  ^ 

John  T.  Harmon,  formerly  news  editor 
of  the  Joliet  (III.)  Herald- News,  to  editor 
of  the  Greenfield  (Ind.)  Daily  Reporter. 

♦  *  ♦ 

Louis  C.  Gable — to  assistant  manag¬ 
ing  editor  and  news  editor  of  the  Harris- 
burfi  (Pa.)  Patriot-News.  He  joined  the 
paper  in  1964  as  a  copy  editor. 

Patrick  S.  Carroll — named  city 
editor.  He  Joined  the  copy  desk  in  1977 
after  various  editorial  posts  with  the 
Greensburg  (Pa.)  Tribune-Review  and 
other  Pennsylvania  newspapers. 

*  ♦  * 

Raymond  J.  Grieein.  Jr. — appointed 
advertising  manager  of  the  Fall  River 
(Mass.)  Herald  News.  He  has  been  mar¬ 
keting  manager  of  the  New  Bedford 
(Mass.)  Standard  Times  and  replaces 
Francis  J.  Mullins,  who  retired  July  14. 

*  ♦  ♦ 

Logan  S.  Franklin — named  president 
and  publisher  of  the  Industrial  City  Pub¬ 
lishing  Company  newspaper  group. 
South  San  Francisco. 

Logan  D.  Franklin — retiring  after  44 
years  as  publisher,  assumed  the  post  of 
chairman  of  the  board.  Franklin 
launched  the  group  of  6  newspapers  in 
1934  when  he  became  co-publisher  of  the 
South  Francisco  Enterprise-Journal 
with  his  late  sister,  Aileen  Bramble 
Stankovicm. 

The  new  publisher  joined  the  firm  in 
1961  as  an  advertising  salesman  for  the 
Enterprise-Journal  and  in  1970  became 
advertising  manager  of  ICP  newspapers 
and  has  been  general  manager  for  7 
years. 

*  *  * 

Kevin  Bevan — to  the  editorial  staff  of 
the  Camden  (N .S .)Courier-Post  from  the 
Pottsville  (Pa.)  Republican,  where  he  was 
an  assistant  news  editor. 

*  ♦  * 

Mike  Chy,  president  of  Personal  Moti¬ 
vation  Institute,  is  publishing  a  monthly 
newsletter  on  cross-selling  for  Illinois 
Banks.  Ted  Ash,  a  former  Illinois  Editor 
of  the  Year,  and  president  of  the  A  &  A 
Advertising  Agency  of  Oak  Lawn,  111.,  is 
co-editor. 
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Richard  L.  Jones,  Jr.,  president  and 
chairman  of  the  Tulsa  Tribune  Com¬ 
pany,  was  honored  recently  when  Tul¬ 
sa's  Riverside  Airport  was  renamed  for 
him.  Jones  retired  August  1  from  the 
Tulsa  Airport  Authority  after  30  years  of 
service,  16  of  them  as  chairman. 


JAY  T.  HARRIS,  assistant  dean  of  the 
Medill  School  of  Journalism,  Northwest¬ 
ern  University,  has  been  elected  to  the 
Newspaper  Fund's  board  of  directors. 
Harris  is  an  assistant  professor  of  jour¬ 
nalism  and  urban  affairs  and  also  as¬ 
sociate  director  of  the  Frank  E.  Gannett 
Urban  Journalism  Center  at  Medill.  Ear¬ 
lier  he  was  a  Wilmington  (Del.)  News- 
Journal  reporter  and  advanced  to  spe¬ 
cial  projects  editor. 

Gene;  Hemphill,  associate  news  editor 
of  the  Joliet  (III.)  Herald-News — named 
news  editor  with  Michael  Cowling,  a 
copy  editor,  promoted  to  Hemphill’s 
former  post. 

*  *  * 

Jean  E.  Conlon — appointed  editor  of 
The  Progress,  Caldwell.  N.J.,  succeed¬ 
ing  Eunice  C.  Lamar,  who  resigned  to  do 
independent  writing.  Conlon  has  been 
with  the  paper  since  1969. 

*  *  * 

Connie  Koenenn — appointed  an  assis¬ 
tant  arts  editor  of  the  Los  Angeles  Times. 
She  recently  received  a  master’s  degree 
in  religious  studies  from  Arizona  State 
University  and  earlier  was  with  the 
Arizona  Republic,  Phoenix. 

*  *  * 

Ronald  L.  Arvin,  editor  of  the  Wash¬ 
ington  (Ind.)  Times-Fferald — retired 
after  42  years  with  the  Washington 
newspapers,  having  started  with  the 
Herald  and  remaining  as  editor  when  the 
two  papers  merged. 

Ron  Kritchlow — named  editor  to  suc¬ 
ceed  Arvin.  He  has  been  sports  editor  for 
the  past  10  years. 


Harold  Morrill — promoted  to  techni¬ 
cal  services  manager-systems  coor¬ 
dinator.  Burlinfiton  (Vt.)  Free  Press,  re¬ 
sponsible  for  a  new  department.  Vernon 
G.  Bean,  Jr. — named  assistant  produc¬ 
tion  director.  Ronald  Fontaine — 
appointed  production  coordinator, 
nights. 

:fc  9|C  9|C 

Robert  L.  Fienberg,  former  Provi¬ 
dence  bureau  manager.  United  Press 
International — named  vicepresident/ 
director  of  news  relations.  Bank  of 
America',  San  Francisco. 

9fc 

David  Starr,  publisher,  Springfield 
(Mass.)  Newspapers  and  senior  editor  of 
the  Newhouse  Newspapers — elected 
president  of  32-member  board  of  direc¬ 
tors  of  Springfield  Central  Inc.,  organiza¬ 
tion  concerned  with  the  revitalization  of 
the  downtown  district. 

♦  ★  * 

Vaughn  McGrath,  former  staff  artist, 
Boston  Globe — to  art  director,  Hill- 
Alexander  Advertising,  Lynn,  Mass., 
advertising  agency. 

Jon  G.  Starn — appointed  publisher/ 
general  manager  of  the  Newark  (Ohio) 
Advocate  from  publisher  and  general 
manager  of  the  Kittanning  (Pa.) 
Leader-Times. 

Marvin  J.  Roberts,  circulation  consul¬ 
tant  for  Thomson  Newspapers,  Inc. — 
named  publisher  and  general  manager  of 
the  Kittanning  (Pa.)  Leader  Times,  suc¬ 
ceeding  Starn. 

*  ♦  * 

Michael- Andrew  Braun — named 
production  editor  of  the  Columbiana 
County  Morning  Journal,  Lisbon,  Ohio. 
He  has  been  on  the  staff  a  year  as  enter¬ 
tainment  editor  and  general  assignment 
reporter. 

Greg  Lewis — named  copy  editor  of  the 
Morning  Journal  from  general  assign¬ 
ment.  He  joined  the  staff  last  August. 

*  *  * 

Larry  Washburn — retired  July  15  after 
a  44-year  career  in  the  newspaper  field. 
He  has  been  national  advertising  man¬ 
ager  of  the  West  Orange  Publishing  Co., 
Garden  Grove  California,  for  6  years. 
Earlier  in  his  career  he  was  with  the 
Chicago  Herald  Examiner  and  the  Los 
Angeles  Examiner  and  other  California 
newspapers. 
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Editorial  workshop  By  Roy  H.  Copperud 
Getting  a  Head-No.  532 


"Rcelection  of  Pindling  Expected  in 
Hahamas”  was  what  the  headline  said. 
Well,  who  Pindling?  as  Harold  Ross 
might  have  asked.  The  least-known, 
perhaps,  of  the  world's  premiers. 

A  cardinal  rule  of  headline-writing  is 
that  heads  should  contain  no  names  that 
the  reader  will  not  instantly  recognize. 
“Reelection  of  Premier”  would  not  only 
have  followed  this  rule  but  would  have 
added  to  the  information  given  by  the 
headline.  Use  of  names  the  average 
reader  cannot  be  expected  to  know  is 
one  of  the  commonest  faults  of  head¬ 
lines. 

Recently  the  assessor  of  Los  Angeles 
County  resigned,  and  a  man  named  Pope 
was  appointed  to  succeed  him.  There¬ 
after,  as  the  new  man  assumed  his  duties, 
the  headlines  read  “Pope  this"  and 
“Pope  that.”  I  submit  that  this  name  is 
not  suitable  for  headline  purposes,  be¬ 
cause  most  readers  are  going  to  assume 
at  first  glance  that  the  reference  is  to  the 
pope  who  heads  the  Catholic  church. 
This  happened  to  me  a  couple  of  times; 
the  fact  that  the  context  had  to  do  with 
property  assessments  did  not  seem  to 
help  matters.  Pope  is  too  anciently  and 
universally  established  in  a  religious 
connection. 

It  may  be  argued  that  the  reader,  after 
all.  can  go  through  the  headline  again, 
and  on  the  second  take  will  grasp  what  is 
intended.  But  in  my  view  a  headline  that 
has  to  be  read  twice  has  failed.  This  is 
tme  also  if  it  is  necessary  to  go  into  the 


story  to  understand  the  headline. 

Copy  editors,  following  the  news  from 
day  to  day  with  a  fine-tooth  comb,  are 
familiar  with  its  more  recondite  aspects. 
But  I  think  they  often  expect  too  much  of 
the  reader.  The  newspaper  reader  runs 
as  he  reads,  and  in  fact  newspapers  are 
unique  among  publications  in  being  put 
together  to  facilitate  the  speedy  absorp¬ 
tion  of  a  great  deal  of  information.  The 
typical  reader  probably  will  not  try  to 
puzzle  out  an  unclear  headline,  but  in¬ 
stead  will  just  skip  it  and  go  on  to  some¬ 
thing  else,  unless  the  subject  happens  to 
be  of  overriding  interest  to  him.  But  what 
if  he  cannot  even  fathom  what  the  sub¬ 
ject  is.  because  the  headline  writer  has 
made  too  large  assumptions  about  what 
the  reader  knows  and  what  he  does  not 
know? 

As  people  throughout  the  country  are 
aware,  there  has  been  a  great  uproar  in 
California  lately  over  property  tax  limita¬ 
tion.  1  would  guess  that  for  a  week  or  so, 
at  least  half  the  content  of  many  papers 
was  devoted  to  ramifications  of  this 
complex  subject.  One  of  its  aspects  was 
the  taxation  of  what  in  California  is 
called  “unsecured  property.”  I  read 
through  a  whole  story  about  the  taxation 
of  such  property  that  started  on  page 
one  but  neglected  anywhere  to  explain 
just  what  unsecured  property  is.  Some 
years  ago  I  was  a  local-government 
reporter,  but  I  myself  had  forgotten. 
Perhaps  1  am  just  stupid.  Still,  1  could 
not  help  feeling  that  no  harm  would 
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have  been  done  by  an  explanation  that 
unsecured  property  is  personal  property 
(the  term  used  in  some  states),  such  as 
boats,  as  distinguished  from  land  or  the 
structures  on  it. 

People  are  so  used  to  being  baffled  by 
gobbledygook  from  public  officials  that 
they  are  likely  to  be  easily  thrown  by  an 
expression  like  “unsecured  property.” 

No  copy  editor  should  pass  an  expres¬ 
sion  he  does  not  understand  himself,  al¬ 
though  I  know  that  some  desks  on  impor¬ 
tant  papers  have  instructions  not  to 
touch  copy  except  to  correct  grammar 
and  misspellings.  Such  instructions,  i 
suppose,  arise  out  of  hideous  boners  in¬ 
troduced  by  copy  editors  in  the  past,  and 
the  editors  can  hardly  be  blamed  for  lay¬ 
ing  them  down.  But  this  reduces  the 
copy  editor’s  job  to  comma-chasing  and 
headline  writing,  and  diminishes  his  sta¬ 
ture  accordingly. 

NLRB  upholds  Times 
in  platemaking  case 

The  photo-engravers  union  has  been 
ordered  by  the  National  Labor  Relations 
Board  to  cease  trying  to  coerce  the  New 
York  Times  into  letting  its  members  pro¬ 
duce  offset  printing  plates  instead  of  the 
stereotypers’  union. 

The  dispute  began  September  24, 

1976,  when  the  New  York  Lithographers 
and  Photo- Engravers’  Union  No.  1-P,  of 
the  Graphic  Arts  International  Union, 
demanded  to  make  the  offset  plates  at 
the  Times’  Carlstadt,  N.  J.  plant.  The 
demand  was  backed  up  by  a  work  stop¬ 
page. 

After  a  hearing,  the  NLRB  on  June  24, 

1977,  awarded  the  work  to  the  New  York 
Stereotypers’  Union  No.  1,  of  the  Inter¬ 
national  Printing  and  Graphic  Communi¬ 
cations  Union. 

The  photo-engravers  refused  to  abide 
by  the  decision,  however  and  on 
November  17,  1977,  with  the  Times 
charging  violation  of  the  National  Labor 
Relations  Act,  a  hearing  before  an  ad¬ 
ministrative  law  judge  was  waived,  and 
the  NLRB  itself  was  asked  to  review  the 
case. 

The  review  was  put  in  the  hands  of  a 
panel  of  three:  John  H.  Fanning,  NLRB 
chairman,  and  members  Howard  Jen¬ 
kins,  Jr.  and  Betty  Southard  Murphy. 

Announcement  was  made  that  the 
panel  holds  that  the  photo-engravers  vio¬ 
lated  the  National  Labor  Relations  Act 
by  threatening,  restraining  and  coercing 
the  Times  by  a  refusal  to  work  and  or¬ 
dered  the  union  to  cease  and  desist. 

New  members 

The  American  Association  of  Adver¬ 
tising  Agencies  has  elected  two  new 
members — Cochrane  Chase  &  Com¬ 
pany,  Inc.,  of  Newport  Beach,  California 
and  Wilton,  Coombs  &  Colnett,  Inc.,  of 
San  Francisco,  California. 
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Media  symposium 
set  for  Warsaw 

Three  international  organizations  will 
sponsor  a  special  day-long  symposium 
on  precision  journalism  and  mass  media 
technology  in  Warsaw.  Poland,  on  Sept.  7. 

The  two  U.S.  coordinators  are  Dr. 
Richard  R.  Cole,  associate  professor  and 
director  of  graduate  studies  in  the  School 
of  Journalism  at  the  University  of  North 
Carolina  at  Chapel  Hill,  and  Dr.  Ramona 
R.  Rush,  dean  of  the  College  of  Com¬ 
munications  at  the  University  of  Ken¬ 
tucky. 

They  represent  one  of  the  sponsoring 
organizations,  the  International  Com¬ 
munication  Division  of  the  Association 
for  Education  in  Journalism.  AEJ  is 
composed  of  more  than  1  ,.100  professors, 
most  of  them  in  the  United  States. 

The  other  two  sponsors  are  the  Inter¬ 
national  Association  for  Mass  Com¬ 
munication  Research  (lAMCR),  which  is 
based  in  Leicester,  England,  and  has 
hundreds  of  members  around  the  world, 
and  the  International  Organization  of 
Journalists  (lOJ),  a  union  of  smaller  un¬ 
ions  representing  more  than  50,000 
members  altogether.  lOJ  is  based  in 
Prague,  Czechoslovakia. 

“The  symposium  is  the  first  major 
cooperative  effort  between  these  organi¬ 
zations,  and  it  will  reflect  viewpoints  of 


both  East  and  West.”  Dr.  Cole  said. It  is 
part  of  the  Sept.  4-9  lAMCR  convention 
in  Warsaw. 

“Work  on  the  symposium  has  gone  on 
for  about  two  years,”  Dr.  Rush  said. “It 
will  cover  everything  from  VDT’s  and 
other  technological  developments  in 
newspapers  to  the  latest  in  satellite 
communication.  The  precision  jour¬ 
nalism  part  will  include  new  ways  to  re¬ 
port  complex  subjects,  and  public- 
opinion  polling.” 

The  U.S.  Department  of  State  is  help¬ 
ing  to  support  U.S.  participation  in  the 
symposium. 

Speakers  will  come  from  the  Soviet 
Union,  Finland,  India,  England,  Poland, 
East  Germany,  West  Germany  and  the 
United  States. 

The  other  U.S.  participants  are  Dan  C. 
Biondi,  international  representative  of 
the  American  Newspaper  Publishers  As¬ 
sociation;  Dr.  Donald  R.  Browne,  Uni¬ 
versity  of  Minnesota;  Dr.  Mary  A.  Gard¬ 
ner.  University  of  Michigan;  Jock 
Gunter,  Clearinghouse  on  Development 
Communication  in  Washington,  D.C.; 
Dr.  Kurt  E.  M.  Kent,  University  of 
Florida;  Dr.  Maxwell  E.  McCombs, 
Syracuse  University;  Phil  Meyer,  head 
of  research  for  Knight-Ridder  Newspa¬ 
pers;  Gerry  Sherlock  of  the  Harris  Cor¬ 
poration,  and  Dr.  Donald  L.  Shaw  and 
Dr.  Robert  L.  Stevenson,  both  of  the 
University  of  North  Carolina. 


November  22,  1978  for  ads  run  anytime 
during  the  calendar  year. 

The  bureau  will  again  make  awards  in 
six  basic  categories — the  best  single  ads 
and  the  best  ad  campaigns  submitted  by 
dealer  advertising  associations,  indi¬ 
vidual  dealers  in  markets  served  by 
newspapers  with  more  than  100,000  daily 
circulation  and  individual  dealers  in 
markets  served  by  newspapers  with  less 
than  100.000  daily  circulation. 

In  addition,  there  will  be  special 
awards  for  the  best  use  of  color  and  for 
the  best  single  ad  or  campaign  by  a 
dealer  trade  association  or  multi-line 
group. 

Entries  should  be  sent  to:  Newspaper 
Advertising  Bureau,  Inc.,  Detroit  Re¬ 
gional  Office,  280  N.  Woodward  Av¬ 
enue,  Suite  206,  Birmingham,  Mich. 
48011. 


product  movement  data  from  Associated 
Grocers’  stores  in  the  Seattle-Tacoma 
market  either  separately  or  in  conjunc¬ 
tion  with  their  national  reports. 

Associated  Grocers  is  the  1 1th  chain 
to  join  in  the  NABSCAN  program. 

Under  the  “NABSCAN”  program, 
the  retailers  supply  the  Bureau  with 
computer  tapes  of  product  movement 
data  obtained  from  readings  of  the  Univ¬ 
ersal  Product  Code  at  the  cash  register 
checkouts  of  stores  equipped  with  scan¬ 
ning  devices.  The  data  show  weekly 
product  movement  by  item  and  by  store. 


Managing  editor 
buys  weekly  paper 

Gordon  Stofer,  managing  editor  of  the 
Sidney  (Neb.)  Telegraph  and  his  wife, 
Kay,  have  purchased  the  Genoa  (Neb.) 
Leader-Times,  a  weekly  newspaper  in 
Nance  County. 

Stofer  began  operating  the  Genoa 
weekly  on  August  3.  The  weekly  news¬ 
paper  was  purchased  from  Mr.  and  Mrs. 
Glen  Kaup. 

In  announcing  the  purchase  of  the 
Genoa  paper,  Stofer  resigned  his  post 
with  the  Sidney  Telegraph.  City  editor 
Tobin  Beck  will  assume  Stofer's  duties 
until  a  replacement  is  found. 

Business 

Writer 

Major  industrial  has  im¬ 
mediate  opening  for  a  writer 
who  can  prepare  news  re¬ 
leases  and  articles  on  a  broad 
range  of  company  activities. 
Should  be  skilled  at  develop¬ 
ing,  writing  and  presenting 
corporate  viewpoint  on  eco¬ 
nomic  and  financial  matters, 
the  environment,  government 
regulation,  etc.  Able  to  inter¬ 
pret  the  news  value  of,  and 
write  releases  on,  executive 
speeches,  complex  environ¬ 
mental  or  technical  reports,  or 
complicated  corporate-related 
situations.  Also  prepare  news 
releases  on  routine  matters 
such  as  promotions,  retire¬ 
ments,  new  products,  and 
product  applications.  Develop 
responses  to  press  queries. 
Liaison  with  editors. 

Prior  experience  as  a  busi¬ 
ness  writer  for  a  major  news¬ 
paper  or  financial  journal  de¬ 
sirable.  College  degree  an  ad¬ 
vantage. 

Salary  commensurate  with 
experience  and  ability.  Excel¬ 
lent  fringe  benefits.  Headquar¬ 
ters  in  attractive  community 
not  far  from  New  York  and 
Philadelphia.  Box  5318,  Editor 
&  Publisher. 

An  Equal  Opportunity  Employer 


Ad  Bureau  accepting 
DAN  DA  entries 

The  Newspaper  Advertising  Bureau, 
Inc.  is  now  accepting  entries  in  the  sixth 
annual  “DAN DA”  awards  competition 
for  outstanding  newspaper  display  ad¬ 
vertising  by  automobile  dealers  and 
automobile  dealers’  associations. 
“DAN DA”  is  an  acronym  for  Dealers’ 
Automotive  Newspaper  Display  Adver¬ 
tising. 

According  to  Val  Corradi,  bureau 
vicepresident  for  automotive  marketing, 
entries  in  the  1978  competition  may  in¬ 
clude  newspaper  display  ads  for  new 
cars,  trucks,  leasing,  service,  dealer  im¬ 
age,  special  promotions  and  model 
clean-up — any  phase  of  the  dealer’s 
business.  The  deadline  for  entries  is 


NABSCAN  program 
adds  new  retailer 

Associated  Grocers,  Inc.,  Seattle- 
based  headquarters  and  buyers  for  325 
food  stores  in  Alaska  and  the  Pacific 
Northwest,  will  begin  participation  Sept. 
1  in  the  National  Advertised  Brands  Re¬ 
ports  (NABSCAN)  program  under  which 
the  Newspaper  Advertising  Bureau, 
Inc.,  relates  product  movement  at  retail 
to  both  manufacturer  and  retailer  news¬ 
paper  advertising. 

NABSCAN  subscribers  will  receive 
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Deaths 

M  ax  Gri  idv,  77,  a  retired  news  editor  of 
the  Rocky  Mountain  News,  Denver,  and 
an  organizer  of  the  Newspaper  Guild; 
with  the  Denver  Post  from  1918  to  1927, 
when  he  joined  the  News;  July  25. 

*  ♦  * 

Thomas  J.  Hii.i.,  Jr.,  56,  collaborator 
on  the  “Mark  Trail"  comic  strip  with  Ed 
Dodd  for  32  years;  holder  of  the  Distin¬ 
guished  Flying  Cross  in  World  War  II; 
July  23. 

Frank  J.  Gii.i.(K)n,  79,  sales  manager  of 
Wide  World  Photos  for  24  years,  before 
its  owner,  the  New  York  Times,  closed 
the  ad  agency;  national  sales  manager  of 
International  News  Photos  for  20  years; 
July  23. 

♦  *  ♦ 

Martha  E.  Chari.et,  64,  retired  per¬ 


sonnel  director  of  the  Clarksville  (Tenn,) 
Leaf-Chronicle:  wife  of  retired  Leaf- 
Chronicle  publisher  James  Charlet  Sr.; 
both  Mr.  and  Mrs.  Charlet  retired  July  1 
after  38  years  with  the  newspaper;  July 
14. 

9(:  ^  ^ 

Dale  C.  FIarrison,  83,  longtime  As¬ 
sociated  Press  newsman  in  Detroit, 
Chicago  and  New  York;  after  leaving  AP 
in  1943,  he  worked  on  New  York  and 
Chicago  publications  and  wrote  several 
detective  stories  and  plays;  May  8. 

*  *  * 

Tom  Shoemaker,  51,  staff  artist  for 
Humphrey  Browning  MacDougall,  Bos¬ 
ton  advertising  agency,  and,  earlier,  ar¬ 
tist  for  syndicated  comic  strip,  “The 
Heart  of  Juliet  Jones,”  in  collaboration 
with  Stan  Drake,  the  continuity  writer; 
July  16,  in  automobile  accident  at 
Westport,  Conn, 


Ransom  R.  Micks  Jr.,  57,  city  editor, 
Bridffeport  (Conn.)  Teleftram:  July  21. 

if:  Nc 

Jimmy  Jemail,  85,  the  “Inquiring 
Fotographer”  of  the  New  York  Daily 
News  for  52  years;  by  retirement  in  1973, 
had  interviewed  and  photographed  pres¬ 
idents,  prime  ministers  and  royalty  as 
well  as  the  city’s  average  citizens;  July 
26. 

)|c  :fc  9(( 

John  A.  Keller,  66,  retired  associate 
editor  of  the  Colamhas  (Ohio)  Citizen- 
Journal  and  a  member  of  the  1932  Olym¬ 
pic  track  team;  a  44  year-career  with  the 
Citizen-Journal  and  its  predecessor,  the 
Colamhas  Citizen;  June  3. 

♦  ♦  ♦ 

Gloria  Davis,  61,  editor  and  publisher 
of  the  Great  Neck  (L.I.)  Tribune,  a 
weekly  community  newspaper;  June  3. 


The  magnificent  art  in  each  Prince  Valiant  Sunday  Ha)  Foster  is  one  ot  the  tew  Americans  elected  to 
page  has  made  the  feature  a  unique  collector's  item.  Great  Britain's  Royal  Society  ot  Art. 

Prince  Valiant  original  Sunday  pages  have  been  If  you're  not  one  ot  the  nearly  300  papers  already 
purchased  at  prices  as  high  as  $2,500  each.  building  loyal  readership  with  Prince  Valiant,  call 

As  tor  the  story  lines,  the  late  Duke  ot  Windsor  once  Dick  Fales,  National  Sales  Director,  toll  free  at 

hailed  Prince  Valiant  as  "the  greatest  contribution  to  800-223-7384  for  information  on  availability,  samples 
English  literature  in  the  past  100  years."  and  terms. 
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Syndicates 


By  Lenora  Williamson 


Brunner 


Lorine 


Syndicate  promotions  are  announced 


Joseph  A.  Brunner  has  been  elected 
vicepresident  and  business  manager  of 
United  Media  Enterprises,  Inc.,  parent 
company  of  United  Feature  Syndicate 
and  Newspaper  Enterprise  Association. 

Brunner  is  also  vicepresident  and  bus¬ 
iness  manager  of  the  two  subsidiary 
companies. 

In  making  the  announcement  Robert 
Roy  Metz,  president  and  chief  executive 
officer  of  UME,  UFS  and  NEA,  said 
Brunner  will  function  as  the  chief  finan¬ 
cial  and  planning  officer  and  play  a  major 
role  in  UME  acquisitions. 

Brunner  has  been  with  NEA  since  De¬ 
cember  of  1977  as  assistant  to  the  presi¬ 
dent.  He  was  vicepresident  and  chief 
operating  officer  of  1,001  Communica¬ 
tions  Co.,  a  publishing  division  of  Con¬ 
solidated  Foods  Corp. 

Earlier  he  worked  on  mergers  and  ac¬ 
quisitions  for  Celanese  Corporation. 

*  ♦  * 

Jesse  E.  Levine  has  been  named  man¬ 
ager  of  Special  Features,  a  division  of  the 
New  York  Times  Syndication  Sales  Cor¬ 
poration.  Rob  Roy  Buckingham,  presi¬ 
dent  of  the  corporation,  says  that 
Levine’s  appointment  completes  reor¬ 
ganization  of  the  syndicate,  which  re¬ 
cently  moved  to  new  quarters  in  the  Pan 
Am  Building,  New  York  City  (E  &  P, 
July  22). 

Levine  joined  the  syndicate  as  a  sales 
representative  in  1977,  having  worked  in 
advertising  and  film  sales  earlier.  He  will 
concentrate  on  coordinating  the 
worldwide  sales  organization  and  edito¬ 
rial  activities  and  play  a  key  role  in  de¬ 
veloping  new  features. 

*  *  * 

James  Welch,  regional  executive  for 
United  Press  International  in  San  Fran¬ 
cisco,  has  been  appointed  manager  of  the 
Washington  Capital  News  Service.  He 
succeeds  John  M.  Vogt,  who  retired. 


As  manager,  Welch  will  be  responsible 
for  the  editorial  content  before  expand¬ 
ing  duties  to  include  directing  marketing 
services. 

The  special  Washington  wire  was 
created  primarily  for  news  correspon¬ 
dents,  government  officials,  the  diploma¬ 
tic  corps  and  carries  important  an¬ 
nouncements  by  the  White  House  and 
government  departments. 

Two  major  features  of  the  wire  are  the 


“Daybook”  and  "Futures  File”  which 
list  major  Washington  news  events. 

Welch  joined  UPI  in  1977  from  manag¬ 
ing  editor  of  the  Salem  (Ore.)  Capital 
Journal.  He  also  has  been  associate 
editor  of  the  Albany  (Ore.)  Democrat- 
Herald  and  a  reporter  for  the  Eugene 
(Ore.)  Register-Guard.  Welch  was  editor 
of  the  Gannett  News  Service  in  Washing¬ 
ton  and  briefly  covered  Congress  for  the 
Gannett  newspapers. 

♦  ♦  ♦ 

Murdoch  News  Features,  Inc.,  a  divi¬ 
sion  of  News  American  Publishing  In¬ 
corporated  in  New  York  City,  has  con¬ 
tracted  with  Diana  Nyad  for  a  personal 
account  of  her  August  8  attempt  to  break 
an  existing  world  record  by  becoming  the 
first  person  to  complete  the  103-miIe 
swim  from  Cuba  to  Florida.  Peter 
Michelmore,  metropolitan  editor  of  the 
New  York  Post,  and  Susan  Welchman, 
photo  editor  of  the  Post,  will  be  along  on 
the  support  craft. 

Nyad  is  scheduled  to  dictate  her  story 
to  Michelmore  within  hours  of  reaching 
dry  land  and  Welchman  will  provide  exc¬ 
lusive  photo  art  for  the  series  being  of¬ 
fered  to  subscribers. 

Michelmore  has  served  as  chief 
foreign  correspondent  for  the  Sydney 
Morning  Herald  and  previously  was 
North  American  bureau  chief  for  News 
Limited  of  Australia  and  News  Interna¬ 
tional  of  London. 


FOOTNOTE  OF  THE  WEEK 

L  R.  Gonick's  cartoon  history  of  the 
universe 

For  samples  and  prices  contact: 
THE  RIP  OFF  COMIX  SYNDICATE 
P  O.Box  14158 
San  Francisco.  CA94II4 
(415)  863-5359 


Now  that  bowling  season  is  starting,  reach  the 
bowlers  in  your  area  with  BOWLING  TIPS. 

Three  times  a  week  BOWLING  TIPS  gives  readers 
invaluable  hints  and  suggestions  for 
improving  their  game. 

Written  by  Patty  Costello  (pro  bowling’s  winningest 
woman  bowler)  and  Dick  Weber  (first  bowler 
to  win  more  than  $500,000  in  tournament  play), 
BOWLING  TIPS  helps  every  bowler 
from  the  beginner  to  the  seasoned  champ! 

BOWLING  TIPS  is  also  great 
for  local  advertising  sponsorship. 

For  complete  information  and  rates 
call  John  J.  Carroll  collect  at  (212)  557-2333. 

UNITIDIEAIURESYNDICNI 

200  Park  Avenue,  New  York,  N.Y.  10017 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems.  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle. 
Milwaukee.  Wise.  53217. 


WORLD-WIDE  stamp  and  coin  news. 
Many  exclusives.  Weiss  Features.  16000 
Terrace  Rd.  #208.  Cleveland,  OFI 
44112. 


HORSES 


“MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple.  TX  76501. 


PFIOTOS  of  runners  and  joggers,  for  use 
with  articles  on  the  sport.  Some  name 
runners  as  well.  i.e.  Rodgers,  Shorter. 
Flill.  Larue.  Flanson,  Gorman,  etc.  In¬ 
quire:  area  code  (301)  434-0066. 


PEEWEE'S  PENCIL  —  Daily  reader-par¬ 
ticipation  strip  mainly  for  kids.  Varied, 
fun.  and  challenging  activities  bring 
them  back  each  day.  For  samples'rates: 
Peewee.  P.O.  Box  5594.  Raleigh,  NC 
27650. 


COMIC  STRIPS 


0.0. —Wit,  comment,  humour  and  satire 
in  an  ultra-unique  way.  Free  samples: 
Box  5346.  Editor  &  Publisher. 


ROBBINS  FILLER  SERVICE,  22  years  in 
the  business,  is  widely  accepted  for 
quality  and  variety.  Long  and  short  fill¬ 
ers,  quotations,  editorial  quips.  Modest 
rates.  Ask  (on  your  letterhead)  for  a  free 
sample  copy.  Robbins  &  Associates. 
P.O.  Box  780.  Seattle.  WA  98111. 


AWARD-WINNING  columns  by  12  top 
columnists  ranging  from  politics  to  jazz. 
Available  from  News  World  Syndicate. 
401  Fifth  Ave.,  New  York,  NY  10016. 


HOUSE  CALLS:  500  Words  Q&A  weekly 
column  on  preventive  self-help  health¬ 
care  by  medical  author  consultant.  Free 
samples:  S.  G.  House,  7315  Wisconsin 
Ave.,  Bethesda.  MD  20014 


OF  COURSE,  A  HORSE -why  not?  More 
people  own  and  love  more  horses  than 
ever  before.  It's  a  special  interest  with  a 
broad  appeal,  especially  for  young 
women  readers.  Copley  News  Service. 
P.O.  Box  190.  San  Diego,  CA  92112. 


HUMAN  INTEREST 


ERNIE’S  WORLD  profiles  people.  Write 
for  samples,  rates:  WOW  Features,  P.O. 
Box  1659,  Newark,  NJ  07101. 


WEEKLY  ILLUSTRATED  POP  SCIENCE 
TEASER,  universal  (maie  and  female) 
appeal.  Solution  on  another  page.  New. 
intriguing.  OR,  straight  illustrated  col¬ 
umn.  About  500  words.  Sample:  Frank 
Marks,  4940  East  End  Ave..  Chicago,  IL 
60615. 


SHE’S  BRIGHT,  she’s  witty,  she’s  wild 
.  .  .  and  her  “SUNNY  SIDE  UP”  columns 
are  the  talk  of  the  town.  She’s  Marie 
Prestom.  Copy  pre-set  ready  to  paste  up. 
Free  samples  and  prices  on  request. 
NEW  ERA  ASSOC.,  14  Bay  26  Street, 
Brooklyn.  NY  11214. 


THE  BEST  family  humor  column  this 
side  of  Bombeck.  $2  per  each  400-word 
column.  Dick  Emmons.  2411  Bucking¬ 
ham,  Ann  Arbor,  Ml  48104. 


TWICE  WEEKLY  column  on  labor  issues, 
union  politics.  Samples  and  rates.  Paul 
Fortney,  Jr.,  138  S.  Virginia  Ave.,  Falls 
Church,  VA  22046. 


MOVIE  REVIEWS 


MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  of  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact:  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 


FILMVIEW.  Complete  film  column- 
long,  short  reviews;  capsules:  commen¬ 
tary;  stills.  Tailored  to  your  magazine  or 
newspaper’s  format.  Expertly  written  by 
industry’s  leading  professional  critic. 
Rates,  samples:  TVR,  Box  11574, 
Philadelphia,  PA  19116. 


MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate,  7  (Charles 
Court,  Middletown,  NY  10940. 


NEW  COLUMN— I  give  small,  medium 
papers  national  sports  coverage  in  Mid¬ 
west.  Inexpensive.  Great  connections. 
Clips:  All  My  Sports.  1322  Hill,  Ann  Ar¬ 
bor,  Ml  48104. 


A  PRO-FOOTBALL  FAN’S  pre-game  re¬ 
port  and  predictions.  Cleat  combines 
fact,  common  sense  and  humor  for  each 
weekly  report  during  season.  Also,  a 
weekly  PRO-TOP-10.  Write:  Cleat  Marks 
do  Linger,  526  Grant.  Fredrick,  MD 
21701. 


INCREASE  TRAVEL  LINAGE!  World-wide 
travel  column  now  in  its  5th  year. 
Weekly,  $1,25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


WEEKLY 


SOUTHERN  EDITORS-FACING  SOUTH 
is  an  illustrated  human  interest  column, 
written  by  a  different  professional 
Southern  writer  each  week.  Appears  in 
over  100  Southern  Newspapers.  Free 
samples  and  rates.  Box  230,  (ihapel  Hill, 
NC  27514. 


MINORITY  AFFAIRS 
Changing  America,  The  Impossible 
Dream— a  new  series  of  6-13  weekly 
500-750  word  articles  on  changes  in  liv¬ 
ing  conditions  for  Blacks  and  other 
minorities  throughout  the  South,  West, 
etc.,  plus.  The  Urban  Report,  a  special 
series  of  weekly  columns  about  prob¬ 
lems  and  achievements  of  inner-city 
residents— more  special  topics  available 
by  top.  professional,  minority  jour¬ 
nalists.  Send  for  rates  and  samples:  Cap¬ 
ital  Reporters  Syndicate,  798-A  National 
Press  Building.  Washington,  DC  20045. 


Feature  Your  Feature  In 
FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


“How  to  Start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15-day  guarantee.  $9.95  from 
Meadow  Press.  Box  35-E,  Port  Jefferson, 
NY  11777. 


INCREASE  CLASSIFIED  AD  revenue.  6 
times  per  week  want  ad  campaign.  Copy 
aimed  at  homeowners  and  retailers.  Send 
for  prices  and  samples.  NBA  Advertising. 
4409  Charles  Street,  Rockford  IL  61108. 


NEWSPAPER  DISTRIBUTORS 

WANTED 

Distributors  specializing  in  foreign  publi¬ 
cations  needed  for  US  and  Canada  dis¬ 
tribution  of  Arab  News  Saudi  Business  and 
Asharq  Al-Awsat,  all  published  in  Jeddah. 
Saudi  Arabia.  Writeorcall:  Saudi  Research 
and  Marketing  Inc.,  2100  W.  Loop  S.. 
Suite  1650.  Houston.  T)(  77027.  Phone 
(713)  961-0245. 


CAPITAL  WANTED 

Established  consumer  gaming  magazine 
needs  additional  capital  for  expansion. 
Legal  gambling  is  America’s  hottest  growth 
industry.  This  is  an  opportunity  to  partici¬ 
pate  in  this  exciting  and  dynamic  industry. 
Investment  of  $5(X).0(X)  required.  Reply: 
Publisher.  Box  111,  Hollywood.  CA 90038. 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89.  Norton,  Kans.  67654.  or 
Robert  N.  Bolitho.  Box  7133.  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428.  Panama  City.  Fla.  32401. 


NEWSPAPER  BROKERS 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


MEL  HODELL,  Newspaper  Broker, 
P.O.  Box  2277,  Montclair,  Calif.  91763. 

(714)  626-6440. 

WHITE  NEWSPAPER  SERVICE 
Appraisals,  mergers,  sales.  We  have 
buyers  ready  to  pay  top  prices  for  sound, 
established  properties.  No  charge  for  con¬ 
sultation.  620  W.  Main  St.,  McMinnville, 
TN  37110.  (615)  473-2104  or  473-3715. 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  2(X)45 
(202)  NAtional  8-1133 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  12  Cutler  Dr..  Savan¬ 
nah,  GA  31405  (912)  925-8666  or  925- 
8662. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant,  Ml  48858 
(517)  772-3261 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


NEWSPAPERS  FOR  SALE 


RACQUET  SPORTS  Newspaper,  New 
Jersey  — 10  Issues  a  Year,  Established 
1976 -Excellent  Potential.  N.J.  Tennis, 
Box  134,  West  End,  NJ  07740  (201)  870- 
1300. 


E&P  Classifieds 

Programmed  for  Selling 
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ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


NORTHERN  CALIFORNIA  SHOPPERS. 
1977  GROSS  -$8000  *  (underdeveloped) 
BOX  5254,  EDITOR  &  PUBLISHER. 


FOR  SALE:  Unique  monthly  newsenter- 
tainment  publication  serving  Northern 
Idaho,  Western  Montana  and  Eastern 
Washington.  25,000  circulation  and  grow¬ 
ing.  Excellent  opportunity.  Box  1545. 
Sandpoint.  ID  83864. 


MOUNTAIN  STATE  exclusive  county  seat 
weekly,  $15,000  down,  8-page  rotary 
offset  press  and  building  included.  Snyder 
Newspaper  Brokers.  P.O.  Box  308, 
Lindsay,  CA  93247. 


The  "NOTHING  HAPPENED  TODAY" 
newspaper.  The  Flagstaff  News  is  for  sale. 
Originally  asking  $120,000.  Due  to  illness 
asking  $70,000.  Send  your  replies  to  P.O. 
Box  1296,  Flagstaff,  AZ  86001  or  call 
(602)  774-6868  or  774-1259. 


TWO  NORTH  TEXAS  Weeklies  in  nearby 
towns,  $130, CKX)  and  $20,000  gross  class. 
New  equipment.  Sale  includes  interest  in 
central  plant.  Will  sell  as  package  only: 
with  29%  down.  Box  5140,  Editor  & 
Publisher. 


NORTHWEST  OHIO  Classified  Shopper 
easily  grossed  $45,000  last  year,  15,000 
circulation,  excellent  future,  asking 
$39,000,  29%  down.  (419)  352-3538. 


FLORIDA  GOLD  COAST.  Established, 
unique,  controlled  circulation  weekly  in 
one  of  the  nation's  fastest  growing  areas. 
Grossing  $4,500  weekly.  Price  of  $86,0<X) 
includes  composition  shop.  With  your  in¬ 
quiry  include  details  to  help  us  qualify  your 
interest.  Will  respond  promptly  by  tele¬ 
phone.  Box  5150,  Editor  &  Publisher. 


$100,000  DOWN 

$400,000  gross.  California  suburban 
weekly.  Snyder  Newspaper  Brokers,  P.O. 
Box  308,  Lindsay.  CA  93247,  Joseph  A. 
Snyder.  Broker,  Kenneth  A.  Snyder, 
Salesman. 


ILLINOIS,  near  Chicago  market.  II.CXIO 
weekly  in  growing  area.  Box  5181,  Editor  & 
Publisher, 


WEEKLIES  OFFERED 


Chicago  suburban  .  $225,0(X) 

Midwest  suburbans  .  325.(X)0 

Montana  .  115,000 

Colorado  .  60.{X)0 

Kansas  .  63,700 

Nebraska  .  160,000 

Nebraska  .  67,000 


(Mostly  29°o  cash  down— state  your  cash/ 
qualifications  first  letter.) 

Marion  R.  Krehbiel,  Box  88.  Norton.  KS 
67654.  (No  phones  first  contact.) 


IOWA  small  town  weekly.  Over  $100,000 
annual  volume.  Highly  profitable. 
$125,000.  29°o  down.  Lawrence  Jaqua, 
Broker.  Humboldt.  lA  50548. 


MIDWEST  weekly  newspaper  group  gross¬ 
ing  over  $500,000  with  stock  in  growing 
central  plant.  Combined  circulation 
12,000.  Asking  $750.CKK)  with  29%  down 
or  assume  debt.  Send  credentials  to  Box 
5332,  Editor  &  Publisher. 


WEEKLY  NEWSPAPER  covers  all  Northern 
Wyoming.  Located  in  the  heart  of  the 
Uranium,  oil,  and  coal  boom  of  northern 
Wyoming.  One  of  the  hottest  spots  in  the 
nation.  Towns  are  doubling  population  in 
one  to  two  years  salaries  are  the  highest  in 
the  nation.  Population  growth  unheard  of. 
This  paper  services  approximately  14  town 
trade  area.  150,000  population  lots  of 
room  to  grow  complete  newspaper  staff 
available  if  wanted.  Editor  has  25  years 
experience.  Grosses  $80,000.(X).  Reason 
for  selling  owner  has  other  businesses  and 
sickness.  Price  $80,000.00  with 
$25,000.(X)  down.  Owner  will  carry  bal¬ 
ance  on  reasonable  terms. 

Write:  B.  J.  Publishing  Co..  Inc. 

609  Douglas  Highway 
Gillette,  Wyoming  82716 
Phone:  (307)  682-0927  or  686-3847 


FAST-GROWING  60,000  circulation  West 
Coast  weekly  in  strong  market.  Excellent 
track  record:  personal  considerations 
force  sale.  Under  half-million:  big  discount 
for  cash.  First  one  to  see  this  property  will 
buy  it.  Financially  qualified  only,  please. 
Box  5355,  Editor  &  Publisher. 


LARGE  CALIFORNIA  weekly  $40,000 
down  rapidly  growth  22  miles  from  larger 
town.  Need  financially  strong  publisher  to 
build  paper.  Fine  climate.  Snyder  News¬ 
paper  Brokers,  P.O.  Box  308.  Lindsay,  CA 
92347. 


WEEKLY  SHOPPER,  Zone  2.  5  years  old. 
$300,000  gross  75%  cash  flow.  Tremen¬ 
dous  potential,  $75.(X)0  full  price!  Terms. 
Box  5302.  Editor  &  Publisher. 


OFFICIAL  Iowa  weekly  in  rich  farm  area. 
Absentee  owner.  Box  5333.  Editor  & 
Publisher, 


NEWSPAPERS  WANTED 


UP  TO  $10,000,000  for  the  right  daily 
newspaper  chain  in  Zone  9.  Will  also  con¬ 
sider  purchase  of  independent  dailies  or 
weeklies  which  have  high  expansion  pos¬ 
sibilities.  We  have  excellent  journalistic 
credentials.  Cash  or  terms.  Write  Box 
5144,  Editors.  Publisher. 


WE  ARE  seeking  to  purchase  a  non-daily 
newspaper  with  a  long-term  record  of  prof¬ 
itability.  Preferably  with  more  than  5,000 
paid  circulation.  We  have  excellent  finan¬ 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  &  Publisher. 


PUBLICATIONS  FOR  SALE 


ESTABLISHED  Entertainment  and  Televi¬ 
sion  weekly  publication  in  Colorado  area 
with  23.0(}0  county-wide  distribution  in 
high  trafficked  points  throughout  4  com¬ 
munities.  Profitable  expansion  available  to 
outside  adjoining  areas.  Tremendous  op¬ 
portunity,  $25,000  cash.  Box  5155,  Editor 
&  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213) 

Box  2798  Long  Beach,  Calif.  90801. 


KENRO  24"  vertical  camera.  Extra  frame, 
trays,  supplies,  etc.  Best  offer.  (609) 
234-4719. 


COMPOSING  ROOM 


FOR  SALE 

POS-1  visual  graphics  process  camera/RC 
processor  and  PHOTOTYPOSITOR.  Perfect 
team  for  your  small  or  medium  weekly  to 
do  half  tones,  graphics,  ad  layout  and  job 
work.  Can  take  over  lease/purchase  pay¬ 
ments  of  $198  per  month  or  purchase  out¬ 
right.  Call  (301)  775-7584. 


COMPUTERS 


COMPUTERS  Two  used  DEC  Typeset-11 
PDP  11/45  computer  systems,  with  disk 
drives  and  VDT  interfaces.  Used  by  major 
paper  as  its  composition  system.  Contact: 
Richard  Fox,  Union-Tribune  Publishing 
Co.,  San  Diego.  CA  (714)  299-3131,  ext. 
1748. 


MAILROOM 


USED  MULLER  INSERTER  with  6  sta¬ 
tions.  Reconditioned.  Excellent  condition. 
Graphic  Management  Associates,  Circula¬ 
tion  &  Mailroom  Systems  Div.,  1 1  Main  St., 
Southboro,  MA  01772  (617)  481-8562. 


TWENTY-EIGHT  '  NewsBox  35"  Boxes  and 
"Bubble"  Boxes  with  covers.  Five  dam¬ 
aged.  some  in  original  cartons.  Used  I’z 
years.  4,000  clear  plastic  bags.  Original 
cost-$2.400.  as  IS  for  $1,600.  Call  (215) 
867-3737. 


STA-HI  251  COUNTER  STACKER 
Available  immediately— very  good  condi¬ 
tion.  Box  3943,  Editor  &  Publisher. 


CUTLER  HAMMER  MARK  IV  COUNTER 
STACKER.  Excellent  condition.  Box  4536, 
Editor  &  Publisher. 


K-W  #886P  wire  tying  machine,  good  run¬ 
ning  condition.  C-H  feeder  system,  make 
offer,  phone  Mel  Shook,  Chronicle- 
Telegram,  Elyria,  OH  (216)  323-3321. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write,  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las,  TX  75222.  (214)  357-0196. 


GE  MOTOR  DRIVE  75HP  AC  900  RPM,  220 
Volts  and  GE  60HP  Ac.  Twin  Control  Panel 
Board.  Has  had  very  little  use.  Box  5342. 
Editor  &  Publisher. 


SHERIDAN  24P  INSERTER  WITH  HAND- 
FLY  TABLE.  AVAILABLE  IMMEDIATELY. 
Box  5352,  Editor  &  Publisher 


2  FERAG  Mechanical  Stackers.  Accurate 
Count.  Excellent  Jog.  Can  be  seen  running. 
Box  5340,  Editor  &  Publisher. 


FOR  SALE 

Davario  Conveyor— 130  feet  long  with  de¬ 
livery  head  and  delivery  table.  Ideal  for 
quarter-fold  papers.  Good  condition.  Con¬ 
tact  Dan  Kirkovich,  The  Macomb  Daily, 
P.O.  Box  707,  Mt.  Clemens,  Michigan 
48043  (313)  469-4510. 


2  COUNT-O-VEYOR  STACKERS  MODEL 
106.  In  good  running  condition.  Box  5341, 
Editor  &  Publisher. 


MISCELLANEOUS 


GOSS  URBANITE  Roll  Stand  3  unit  with  in 
feed.  (3)  Count-O-Veyor  Stackers  with  right 
angle  conveyors.  Balan  Model  36-40  Butt 
Roll  Rewinder.  Call  (201)  773-3188. 


NEWSPAPER  BAGS 


SAVE  $$$$/BUY  HI-DENSITY  POLY 
BAGS— All  sizes  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  MD  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


NEWSPRINT— ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.,  3305  W.  Warner, 
Santa  Ana,  CA  92704.  (714)  556-7130. 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961-$2300.  Keyboards-$1200.  Jus- 
towriters.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J.  (609)  235-7614. 


COMPLETE  HENDRIX  OCR  front  end  sys¬ 
tem.  Includes  1  OCR,  5700  controller,  2 
5700  terminals.  Decitek  tape  reader.  2 
Royal  typewriters.  Make  offer  to  Dave 
Hardy  or  George  Uhland,  (303)  275-2323. 
Daily  Record,  Box  111,  Canon  City,  CO 


FOR  SALE-2  VIPs  7245-3A,  HS,  16K,  40 
months  old,  with  spare  parts,  1  MVP,  Dual 
readers,  2  years  old.  1  Comp  Star  190,  2 
lens  and  type  strips.  Equipment  produces 
30  •  pages  per  day.  Take  all  as  is  where  is 
$45,000.  Replacing  with  faster  equip¬ 
ment.  Call  Bill  Gardner  (803)  669-1771  or 
write  Florence  Morning  News,  P.O.  Box 
911,  Florence.  SC  29503. 


COMPUGRAPHIC  4961  with  twin  lens. 
Phone  Phil  Schoenwether,  South  Haven 
Daily  Tribune  (616)  637-1104. 


A  REQUEST: 

ALL  ADVERTISERS! 

To  help  us  expedite  your  questions, 
claims  and  payments  regarding  clas¬ 
sified  invoices,  please  indicate  the  in¬ 
voice  number(to  be  found  in  the  upper 
right  hand  corner  of  your  bill)  on  all 
correspondences  and  checks.  This  will 
assure  proper  credit  to  your  account. 

Thank  You— UP  Classhied  Department 


SPECIAL  DISCOUNT!  $50  off  the  price  of 
any  Pacesetter  desk  in  inventory.  August 
only.  Stanton  Composing  Equipment. 
Windham  Plaza.  Windham,  NH  03087. 
(603)  893-4361. 


PHOTON  713-10  —  Three  machines  plus 
extensive  parts— replaced  by  Unisetter— 
$15(X)  for  entire  package.  SPC  (8(X))  631- 
5803,  toll  free. 


COMPUGRAPHIC  unified  composer  with 
additional  scrolling.  Uni  Setter  with  fonts 
(5)  spare  parts  kits,  interface,  floppy  disc 
reader,  unitape  keyboard.  Buy  entire  sys¬ 
tem  or  separate.  Call  Jose  or  Diane  (212) 
752-4530. 


PRESSES 


GOSS  UNIVERSAL  PRESS 
8-UNIT-4  COLOR  HUMPS 
AVAILABLE  NOW 
Steel  Saddles,  2-Dyna  slex 
processors,  punch  and  bender,  40  foot  Cu¬ 
tler  Hammer  Conveyor. 

CONTACT 
DON  BENTLEY 
(405)  353-0620 
LAWTON  PUBLISHING  CO. 


8  UNIT  Folders  Goss  Universal  presently 
twined  3  and  5 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic  21'/2  cutoff 

4  UNIT  1,000  series  suburban 

6  UNIT  Goss  Mark  1  22%  ■  cutoff 

5  UNIT  Goss  Community  with  SC  folder 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


FOR  SALE  OR  LEASE 
1975  KING  PRESS.  5  UNIT  DAILY  KING. 
7  years  left  on  10  year  lease.  Write  for 
further  information  to:  Press,  P.O.  Box 
15093.  Los  Angeles.  CA  90015. 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship. 

CfJNTINENTAL  PRINTING  MACHINERY 
MAIN  OFFICE 
K.  W.  LANGLEY 
7432  Hadley 

Overland  Park.  KS  66204 
913-432-8276 


URBANITE  FOLDER  WITH  V4  AND  V2 
1970.  CONTACT  BOX  4272,  EDITOR  & 
PUBLISHER. 

PUT  YOUR 
MONEY  WHERE 
THE  MARKET  IS! 

If  you  have  a  used  press  (or 
other  newspaper  equipment) 
standing  idly  by,  put  it  back  into 
production!  Perhaps  you  can't 
use  that  particular 
equipment_-but  we'll  bet  you 
could  sure  use  the  space  it 
occupies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  lost  in  storage  of  unused 
equipment.  Now  look  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money.-hundreds  of 
dollars  worth  of  your  space  can 
be  opened  up  f  or  as  I  itt  le  as  $2 .10 
a  line  of  our  space!  We'll  put  that 
equipment  back  into  production 
for  you  in  someone  else's 
plant.. and  produce  a  profit  for 
you  to  boot! 

E&P  CLASSIFIEDS 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


FAIRCHILD  News  King  4  units,  web  offset 
newspaper  with  Color  King  *2"  and  fol¬ 
der.  Available  immediately.  Call  Mr. 
Koravos  (617)  475-3210. 

GREGG  IMPRINTER  22%  inch  for  urbanite 
or  Cottrell  845.  No  reasonable  offer  re¬ 
fused.  Contact  IPEC  Inc.,  401  North 
Leavitt.  Chicago,  IL  60612.  (312)  738- 
1200.  Telex  25-4388. 


GOSS  URBANITE  available.  4  to  8  units 
with  multiple  folders,  drives  and  color. 
Contact:  IPEC,  Inc.,  401  N.  Leavitt, 
Chicago.  IL  60612.  (312)  738-1200.  Telex 
25-4388. 


S/C  COMBINATION  folder  with  double 
parallel,  cross  perforating  Vt  and  '2,  an 
upper  balloon  former.  Contact: 

IPEC  INC. 

401  N.  Leavitt  St. 

Chicago,  IL  60612 

PH:  (312)  738-1200  Telex  25-4388 


GOSS  COMMUNITY  units  for  add-on,  1972 

Goss  Community  folders 

Goss  Suburban,  2  units 

Gioss  Suburban,  6  units,  1966 

Goss  SU  folder 

Goss  Suburban  folder 

Goss  Suburban  presses  and  units 

Goss  Suburban  S/C  combo  folder 

Ojlor  King  2:1  folder.  Model  790 

(3regg  flying  imprinter  22%  " 

Urbanite  %  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60-75-100HP 

Baldwin  countoveyors  model  108 

2  Unit  V-15  Cottrell  with  Gear  Drive 

Goss  Urbanite  units,  1970 

^ss  Urbanite  3/c  unit 

Goss  Signature  23  9/16  "  x  38  ”,  5  unit, 

1971 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


WANTED  JO  BUY 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900  A.M.S., 
1290  Central  Ave.,  Hillside.  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. _ 

DIDDE-GLASER  INSERTER 
Minimum  3  stations 
Box  5163,  Editor  &  Publisher 


4  UNIT  Web  Leader  or  Similar  with  Folder. 
Will  consider  long  term  lease  of  your  print¬ 
ing  facilities  in  Zone  5  or  7.  Box  5125. 
Editor  &  Publisher. 


COUNT-O-VEYOR  STACKER 
IN  GOOD  CONDITION 
Box  5164,  Editor  &  Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


SHERIDAN  24P  INSERTER 
Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 


MUELLER  227  INSERTER 
in  very  good  condition. 

Box  4538,  Editor  &  Publisher 


SHERIDAN  72P  INSERTER 
Advise  price  and  availability. 

Box  4499,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V  22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER 


SHERIDAN  48P  INSERTER 
Must  see  in  operation 
Box  4537,  Editor  &  Publisher 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 


PACE  SETTER.  Harris  TxT,  GSI-Singer, 
Compugraphic  Text  for  backup.  Com- 
putype  equipment.  (914)  226-4711. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


WANTED  TO  BUY: 

URBANITE  3-color  unit  modified  for  dou¬ 
ble  transfer.  Unit  no  older  than  9  years. 
Advise  price,  availability,  when  can  in¬ 
spect.  Enclose  sample  of  work  current. 
Contact  Sam  McMichael,  Des  Plaines  Pub¬ 
lishing  Company,  (312)  824-1111. 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

OTHER  CLASSIFICATIONS 

Add  $1 .50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


1- week  —  $1.90  per  line 

2- weeks  —  $1.75  per  line  per  issue 

3- weeks  —  $1.55  per  line  per  issue 

4- weeks  —  $1.40  per  line  per  issue 

1- week  —  $2.60  per  line 

2- weeks  —  $2.50  per  line  per  issue 

3- weeks  —  $2.30  per  line  per  issue 

4- weeks  —  $2.10  per  line  per  issue 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


NEW! 

WEEKLIES’ 

IDEA  SERVICE 

.  .  .  especially  designed  for  community, 
suburban  and  weekly  newspapers! 

Every  two  months  you  will  receive  dozens 
of  ideas  that  you  can  put  to  use  right  at 
your  newspaper .  .  .  ways  to  increase  rev¬ 
enue,  boost  circulation,  promote  ad  space, 
solve  distribution  problems,  operate  more 
efficiently  .  .  .  plus  a  special  section  of 
original  ready-to-use  art  for  your  ads  and 
promotions. 

There  is  nothing  like  it!  Call  or  write  for 
details  including  our  (double  Guarantee  of 
satisfaction.  WEEKLIES’  IDEA  SERVICE, 
P.O.  BOX  6526,  Mobile,  Alabama  36606, 
Phone  (205)  476-6600. 


HAVE  A  DELIVERY  PROBLEM? 
Midwest  Circulation  Systems  can  solve  any 
distribution  problems  fast!  We  handle  all 
phases  of  circulation— little  merchant,  op¬ 
tional  pay,  mail  conversion,  free  distribu¬ 
tion,  promotions,  personnel,  trucking,  con¬ 
sultation,  analysis,  etc.  Midwest  Circula¬ 
tion  Systems.  15711  S.  Madison  Ave., 
Dolton,  IL  60419,  (312)  995-1385. 


PREPAYMENT  REQUIRED  in  the  following  categories:  Features  Available  News¬ 
papers  for  Sale  Positions  Wanted. 

DISPLAY  CLASSIFIED:  The  use  of  borders,  boldface  type,  cuts  or  other  decora¬ 
tions,  changes  your  classified  ad  to  display.  The  rate  for  display-classified  is 
$4.75  per  agate  line—  $66.00  per  column  inch  minimum  space. 

Count  approximately  39  characters  and  or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

Classified  Contract  Rates  Available  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Editor  &  Publisher,  STS  Lexington  Ave.,  NY,  NY  10022  (212)  7S2-70S0 


CLASSIFIED  ADVERTISING 


Order  Blank 


Address. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


Authorized  by. 


FINANCIAL  CONSULTANTS 


HELP  WANTED 


ADVERTISING 


HELP  WANTED 


ADVERTISING 


Help  Wanted  .  .  . 


ACADEMIC 


SPORTS  INFORMATION  director  for  10- 
sports  women’s  athletic  program  at  In¬ 
diana  University.  Previous  sports  informa¬ 
tion  or  sports  page  experience  essential. 
Responsible  for  promotion  and  publicity  of 
the  women’s  athletic  program.  Contact: 
Leanne  Grotke.  Associate  Director  of  Ath¬ 
letics.  Assembly  Hall,  Indiana  University, 
Bloomington,  IN  47401  for  position  an¬ 
nouncement  and  application  procedures. 


JOURNALISM  INSTRUCTOR/Assistant 
Professor  (News-Editorial),  tjeginning  Au¬ 
gust  21.  1978.  MA  required  plus  profes¬ 
sional  news-editorial  experience.  Teach  9 
hours  and  advise  student  newspaper.  Con¬ 
tact  E.  Samuel  Dudley.  Drawer  NJ.  Missis¬ 
sippi  State,  MS  39762.  Affirmative  Action 
Equal  Opportunity  Employer. 

ASSISTANT  Public  Relations  Director  for 
publications:  Washington  University,  St. 
Louis  seeks  experience  publications  or 
Public  Relations  professional  to  head  total 
publications  program  for  major  private 
University:  needs  solid  writing,  editing, 
production,  management  background. 
Bachelor’s  degree  required.  Send  resume 
to:  Donald  Anderson.  Public  Relations  Di¬ 
rector,  Campus  Box  1070,  Washington 
University,  St.  Louis,  MO  63130.  Washing¬ 
ton  University  is  an  Equal  Opportunity/Af¬ 
firmative  Action  Employer. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  Yes,  Yes!  When  the 
experienced  professor  is 
looking  for  a  change  of 
scene  or  challenge,  he/she 
knows  the  place  to  find 
that  job  is  E&P  CLAS¬ 
SIFIEDS!  E&P  is  found  in 
every  Journalism  library  in 
the  country,  so  what  more 
logical  place  to  list  your 
Academic  openings? 

E&P  CLASSIFIEDS— 

WE’RE  EDUCATED! 


ADMINISTRATIVE 


ASSISTANT  PUBLISHER-EDITOR 
Growing  newspaper  group  seeks  executive 
with  strong  news  background  to  revitalize 
news  operation,  supervise  day-to-day  op¬ 
eration  of  all  other  departments  of  13,(X)0 
daily  in  Zone  5  as  assistant  publisher.  Po¬ 
sition  can  lead  to  publisher  or  other  top 
group  management  position.  All  replies 
kept  confidential.  Box  5200,  Editor  & 
Publisher. 


ASSISTANT  DIRECTOR  of  publishing  to 
assume  immediate  responsibility  for  3  an¬ 
nual  directory  publications  and  to  super¬ 
vise  reader  and  advertiser  marketing  stud¬ 
ies.  Good  background  in  statistical  field 
and  writing  is  a  must  for  position  with 
competitive  salary.  Excellent  benefits. 
Write  Box  5274,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer. 


GENERAL  MANAGER  for  5  day  daily  and 
Sunday  newspaper  in  south’s  best  growing 
market.  Must  know  financial  advertising 
and  production  side:  be  able  to  relate  to 
community.  This  is  a  great  opportunity. 
Send  complete  resume  to:  R.  J.  Rossi. 
Park  Newspapers  Inc.,  Box  550,  Ithaca. 
NY  14850. 


ADVERTISING 


ACCOUNTING 


ACCOUNTING  SU PERVISOR -For  San 
Francisco  Bay  Area  publishing  chain.  3-5 
years  industry  experience.  Responsible  for 
overall  accounting  activities.  Supervise 
staff  of  6.  Candidate  is  ultimately  seeking 
controllership  position  after  demonstrat¬ 
ing  ability.  Send  resume  with  salary  history 
to  Box  5329.  Editor  &  Publisher. 


ADMINISTRATIVE 

CONTROLLER  for  expanding  weekly 
newspaper  publishing  and  printing  firm  in 
Southern  California.  Must  be  energetic 
shirt-sleeve  person  with  strong  accounting 
systems  and  contemporary  EDP  back¬ 
ground.  Resume  with  salary  history  to  Box 
5134,  Editor  &  Publisher. 

BUSINESS  MANAGER  for  small  Zone  1 
daily.  Must  be  experienced  in  payroll,  pay¬ 
ables,  receivables,  purchasing.  Budget 
administration  helpful.  Send  full  resume 
and  salary  requirements  to:  Box  5132, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  August  5,  1978 


ADVERTISING  SALES 
Small  daily  looking  for  a  person  with  desire 
to  succeed.  Salary,  monthly  bonus,  great 
fringe  benefits,  advancement  opportuni¬ 
ties.  Write  or  call  Steve  Weinshenker, 
Hendersonville  Times-News,  P.O.  Box  490, 
Hendersonville,  NC  28739  (704)  692- 
0505.  A  New  York  Times  Company,  An 
Equal  Opportunity  Employer. 


RETAIL  ADVERTISING  MANAGER 
Zone  #6 

NEEDED:  One  aggressive,  highly  moti¬ 
vated  and  experienced  retail  advertising 
manager  for  20,000  circulation  daily.  We 
are  located  in  a  rapidly  growing,  highly 
competitive  market.  Minimum  two  years 
experience  in  retail  advertising  (and 
minimum  one  year  in  line  sales  manage¬ 
ment)  a  must.  Please  send  resume  and 
salary  requirements  to  Box  5280,  Editor  & 
Publisher. 


ADVANCEMENT  POSITION  for  aggressive 
salesperson  with  a  proven  track  record  of  5 
years  or  more  in  outside  display  sales.  6 
day  a  week  paper  over  17,500  circulation 
in  Thousand  Oaks,  California.  Contact:  Ad¬ 
vertising  Director 

1  (805)  495-7401 
P.O.  Box  3129 
Thousand  Oaks,  CA  91359. 


ADVERTISING  MANAGER 
For  aggressive  small  daily  and  group  of 
weeklies  in  Area  5.  Should  be  aggressive 
salesman  with  good  track  record  and 
should  have  ability  to  sell,  conceive  and 
implement  sales  programs  and  manage 
department.  Good  benefits.  Send  resume, 
references  and  salary  requirements  to: 
Box  5264,  Editor  &  Publisher. 

COME  TO  FLORIDA 

We  are  seeking  an  aggressive  and  energe¬ 
tic  individual  to  Join  our  professional  retail 
advertising  staff.  Prior  newspaper  adver¬ 
tising  sales  and  layout  experience  a 
must  -generous  compensation  program, 
car  allowance  and  excellent  fringe  bene¬ 
fits.  Send  complete  resume  to  P.  J.  Sulli¬ 
van,  Daily  News-Chief,  P.O.  Box  1440, 
Winter  Haven,  FL  33880. 


IF  YOU'RE  aggressive  and  want  a  chance 
to  run  your  own  show,  we  need  an  advertis¬ 
ing  manager  to  take  charge  and  build  sales 
in  our  growing  Ohio  weekly.  We  have  good 
salary  and  bonuses.  Send  resume  and  sal¬ 
ary  requirements  to  Box  5287,  Editor  & 
Publisher. 


ADVERTISING  SALES 
Wyoming’s  largest  daily  newspaper  is  seek¬ 
ing  a  well  qualified  sales  representative. 
Individual  must  have  a  degree  in  Market¬ 
ing.  2-4  years  experience  and  be  well  rec¬ 
ommended.  The  Casper  Star-Tribune  of¬ 
fers  an  excellent  opportunity  for  an  ag¬ 
gressive  individual.  We  are  a  30.000  daily 
located  in  central  Wyoming  with  excellent 
recreation,  growth  and  economy.  Salary 
commensurate  with  experience.  Please 
send  resume  and  references  to:  Mark  R. 
Helwick 

Advertising  Director 
Casper  Star  Tribune 
P.  0.  Box  80 
Casper,  Wyoming  82602 


FLORIDA openingfor  experienced  retail  ad 
salesman.  Need  self-starter  full  of  ideas 
and  good  on  promotions.  Salary-commis¬ 
sion.  Send  complete  resume  first  letter. 
Box  5306,  Editor  &  Publisher. 


LOOKING  FOR  quality  person  to  serve  as 
advertising  director  of  a  demi-metro  opera¬ 
tion  in  Southwest.  Must  be  mature, 
smooth  in  account  contacts,  understand 
and  explain  marketing  data  effectively.  An 
unblemished  employment  history  is  a 
must.  Write  giving  details  of  background, 
compensation  expectation,  etc.  Replies 
confidential  unless  otherwise  noted.  Box 
5331.  Editor  &  Publisher. 


SPECIAL  EDITION 
SALESMEN  WANTED 
Bi-daily  newspaper  situated  in  a  thriving 
major  oil  and  gas  area.  Must  make  layouts, 
write  copy  and  sell  for  our  annual  progress 
edition.  Exceptance  of  this  product  as  ex¬ 
cellent.  The  selling  period  would  be  Sep¬ 
tember  thru  January  with  5  figure  earning 
potential.  Send  resume  to:  Box  5317, 
Editor  &  Publisher. 


ADVERTISING  MANAGER  for  30,000  cir¬ 
culation  Zone  5  daily.  Position  reports  to 
publisher  and  offers  great  potential  for 
career  growth  with  one  of  the  country’s 
largest  newspaper  groups.  If  you’re  ag¬ 
gressive  and  have  several  years  experience 
in  newspaper  advertising,  please  send  your 
resume  and  salary  requirements  in  confi¬ 
dence  to  Box  5324,  Editor  &  Publisher. 


WEEKLY,  good  record  service  in  large 
community.  Southern  city,  needs  ad  man¬ 
ager  with  good  record.  Must  have  shown 
sales  ability  with  ad  agencies  and  big  store 
executives.  Salary  plus  commission  total 
sales.  Owner  near  retirement,  proprietary 
interest  possibly.  Job  includes  directing 
efforts  of  small  staff.  Box  5347,  Editor  & 
Publisher. 


WORKING  ADVERTISING  MANAGER 

Must  be  salesman  first  with  ability  to  or¬ 
ganize  and  be  self-motivated.  You  will  be 
working  with  a  publisher  who  came  up  the 
editorial  route  and  by  necessity  went  into 
advertising  sales  to  build  an  outstanding 
sales  record. 

To  give  you  an  idea  of  location  and  back¬ 
ground,  see  our  ad  in  this  issue  under 
editorial  entitled  "Open  A  Door  To  Oppor¬ 
tunity."  f 

We  publish  two  leading  business  publica-  | 
tions  (4  color  format)  and  are  leaders  in  our 
fields. 

Yes.  we  are  expanding  and  looking  for  ad¬ 
ditions  to  our  dedicated  staff. 

Send  complete  resume,  experience,  and 
salary  history  to  Box  5292,  Editor  & 
Publisher. 


CENTRAL  TEXAS  Afternoon  Daily  News¬ 
paper  offers  an  opportunity  for  an  aggres¬ 
sive  Ad  Director.  We  are  the  strong,  solid 
established  paper  in  our  area,  with  a  good 
ad  staff.  Write:  Ray  Townsend,  Publisher, 
Killeen  Daily  Herald.  P.O.  Box  13(X).  Kil¬ 
leen.  Texas  76541. 


ADVERTISING  SALES  DIRECTOR 
Central  California 

THE  FRESNO  BEE  (122M  AM  143M  Sun¬ 
day)  has  an  immediate  career  opportunity 
for  an  experienced,  aggressive  Advertising 
Director.  We’re  looking  for  a  marketing- 
oriented  professional  with  competitive  ex¬ 
perience  ...  a  person  who  knows  on-the- 
street  techniques  of  retail,  classified  and 
general  advertising  sales  management. 
Must  have  proven  administrative  ability 
and  talent  for  staff  motivation. 

Attractive  fringe  package  salary  open  for 
discussion.  Send  complete  resume,  in¬ 
cluding  wage  requirements  and  career  go¬ 
als,  to  Personnel  Manager.  The  Fresno 
Bee,  1626  E  Street,  Fresno,  CA  93786.  All 
replies  held  in  confidence.  An  Affirmative 
Action/ Equal  Opportunity  Employer. 


ADVERTISING  SALES  MANAGER  for 
weekly  publication  in  explosive  growth 
area.  High  compensation.  Idylic  semi-rural 
setting.  Zone  2.  Box  5269.  Editor  & 
Publisher. 


ARTIST  DESIGNER 

Newspaper  artist  with  enthusiasm  and  im¬ 
agination  for  expanding  news  and  features 
operation.  Experienced  in  layout  and  paste¬ 
up  with  flair  for  graphic  design,  as  well 
as  all  phases  of  commercial  art.  Superior 
salary  and  employee  benefits.  Send  re¬ 
sume  and  samples  to:  Personnel  Director. 
St.  Louis  Globe-Democrat.  12  Blvd.  at 
Convention  Plaza.  St.  Louis.  MO  63101. 


CIRCULATION 


CIRCULATION 


CIRCULATION  SALES 


Present  Circulation  Director  Retiring 

Position  Director  of  Circulation  Soles  for  Connecticut 
Newspapers  Inc. ,  publishers  of  The  Advocote  ond 
Greenwich  Time. 

Requirements  Applicant  must  be  experienced  in  all  phases  of 
circulation  monogement,  corrier  orgonization, 
district  monager  supervision,  sales  promotion 
development,  circulation  marketing  analysis  ond 
planning. 

Benefits  Salary  plus  incentive  structure,  plus  major  com¬ 
pany  benefits. 

To  Apply  Submit  complete  work  resume  (please  do  not 
call)  to: 

Jay  A.  Shaw,  President 
Connecticut  Newspapers  Inc. 

258  Atlantic  Street 
Stamford,  Connecticut  06901 

A  TIMES  MIRROR  COMPANY 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 
DATA  PROCESSING 


HELP  WANTED 
EDITORIAL 


CIRCULATION 

DIRECTOR 

For  60.000  six-day  morning  and  Sunday. 
Must  be  able  to  organize  department,  de¬ 
velop  motor  routes,  direct  sales  and  moti¬ 
vate  carriers  and  dealers.  We  want  to  in¬ 
crease  both  our  daily  and  Sunday  circula¬ 
tion.  Should  have  been  to  API  and  be  an 
active  member  of  State  or  National  circu¬ 
lation  associations.  This  is  an  excellent 
opportunity  with  good  salary  and  fringe 
benefits  for  the  proper  leader.  Send  re¬ 
sume  telling  of  background  and  education 
tO:  Carl  M.  Gillespie.  Vice  President.  Trib¬ 
une-Democrat.  Johnstown.  PA  15901. 


CIRCULATION  MANAGER  for  small  West¬ 
ern  Pennsylvania  operation,  including 
6-day  daily.  Must  be  aggressive,  strong  on 
sales  and  service.  Send  complete  resume 
and  salary  desired  to  Box  5060.  Editor  & 
Publisher. 


JOIN  OUR  Circulation  Management  team 
as  assistant  circulation  director.  We  pub¬ 
lish  two  PM  dailies  (Monday  thru  Saturday) 
in  rapidly  growing  Southern  California 
market.  Person  we  seek  should  have  solid 
background  as  a  district  manager  with 
emphasis  on  sales  promotion.  Person  will 
handle  small  district.  Chance  to  grow  with 
aggressive  company.  Salary  open.  Send 
resume  to  Tom  Bruchs,  Circulation  Direc¬ 
tor,  Glendale  Newspapers,  Inc.,  P.O.  Box 
991,  Glendale,  CA  91209. 


CIRCULATION  MANAGER  for  12,000  daily 
with  weekly  extended  coverage  publica¬ 
tion.  Ideal  small  Ohio  community.  Very 
highly  competitive  market.  Very  good 
fringes.  Send  complete  resume  and  salary 
requirements  to  Box  5139,  Editor  & 
Publisher. 


SOUTHWEST 

We're  looking  for  a  bright,  energetic  and 
creative  circulation  person  for  our  75M  • 
weekly  in  Zone  8.  If  you  can  manage 
people  well,  can  develop  and  meet  a 
budget,  and  are  familiar  with  voluntary  pay 
and  TMC.  we'd  like  to  hear  from  you.  We 
offer  attractive  location,  salary  and  bene¬ 
fits  in  a  very  dynamic  organization.  Write  in 
confidence  to  Box  5263.  Editor  & 
Publisher  giving  complete  employment 
history  and  earnings. 


CIRCULATION  MANAGER  zoned  daily  and 
weekly.  Skagit  Valley  Herald,  c/o  Box  C, 
P.O.  Box  578.  Mt.  Vernon.  WA  98273. 


CIRCULATION  MANAGER 
For  weekly  chain  of  13  consumer  shoppers 
in  San  Francisco  Bay  Area,  total  audited 
controlled  circulation.  182,570  house¬ 
holds.  Must  be  familiar  with  controlled  dis¬ 
tribution.  doorknob  delivery,  carrier  and 
truck  crew  systems.  Routing  and  mapping 
essential.  Must  be  strong  in  supervision 
and  work  well  with  people.  Good  starting 
salary  and  fringe  benefits,  including  profit 
sharing.  Send  resume  with  salary  history 
to:  Attn:  R.  M.  Black.  Publisher,  Dollar 
Saver,  P.O.  Box  356,  Fremont.  CA  94537. 


CIRCULATION  MANAGER 
for  small  Northern  Ohio  6-day  daily.  Excel¬ 
lent  way  for  present  second  person  to  gam 
top  spot.  Reply  Box  5312.  Editor  & 
Publisher. 


Have  we  got  a 
salesman  for  you! 

He's  got  great  newspaper  contacts. 
He's  thoroughly  versed  in  the  latest 
technology.  He  knows  how  to  design 
a  system  that  works  best  for  his 
client.  And,  because  he  knows  and 
cares  about  his  clients,  he  knows 
when  existing  equipment  should  be 
implemented  to  keep  pace  with 
growth  and  advancement. 

How  do  we  know  so  much  about  this 
fellow?  He  reads  EDITOR  &  PUB¬ 
LISHER!  We  speak  his  language! 

If  you're  on  the  lookout  for  good 
sales  people,  give  us  a  call.  We'll 
get  your  message  across! 
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CLASSIFIED/NATIONAL 
ADVERTISING  MANAGER 
The  Decatur  (Illinois)  Herald  and  Review,  a 
65.000  combined  daily,  is  seeking  a  man¬ 
ager  to  direct  the  classified  staff.  Also  will 
be  responsible  for  national  sales  coordina¬ 
tion  with  national  representative. 

A  strong  sales  background,  management 
experience  and  a  desire  to  grow  are  the 
primary  qualifications  we  seek.  In  return 
we  offer  an  attractive  salary,  good  tienef  its 
and  promotion  opportunities. 

Send  resume  including  salaiy  history  and 
requirements  tO:  Keith  L.  Stewart.  Per¬ 
sonnel  Manager.  Lindsay-Schaub  News¬ 
papers.  P.O.  Box  789.  Decatur.  IL  62525. 


CLASSIFIED  ADVERTISING  DIRECTOR  for 
Area  8  to  head  sizable  operation.  Requis¬ 
ites  area  a  history  of  good  performance, 
account  cultivations,  a  genuine  like  for 
"hitting  the  street"  and  a  thorough  back¬ 
ground  in  automotive.  No  jump  around 
types  need  reply.  Replies  confidential.  Box 
5330.  Editor  &  Publisher. 


CLASSIFIED  TELEPHONE 
MANAGER 

Aggressive  professional  sought  for  highly 
competitive  market  in  Zone  2  leading  daily 
and  Sunday  with  circulation  over  5(X).000. 
offers  an  excellent  salary  and  wide  ranging 
benefits  plus  ...  a  challenging  position  in 
an  exciting  metropolitan  environment.  You 
must  be  able  to  train,  supervise  and  moti¬ 
vate  a  staff  of  80-  and  willing  to  take  on 
planning  and  developmental  respon¬ 
sibilities  for  this  essential  department. 
Working  knowledge  of  VDTs  (currently 
operative)  desirable.  Send  resume  in  con¬ 
fidence  to  Box  5328.  Editor  &  Publisher. 
An  Equal  Opportunity  Employer. 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative  with  manage¬ 
ment  advancement  potential  will  work 
some  retail  in  Ohio's  vacation  land  at  a 
27,(X)0  plus  daily.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to:  Mac 
Rau.  Sandusky  Register,  314  W.  Market 
St.,  Sandusky,  OH  44870  or  phone  (419) 
625-5500, 


EXPERIENCED,  proven  track  record  and 
competitive  situation  vs.  dailies,  pen- 
nysavers,  etc.  Must  be  able  to  hire,  train, 
motivate.  We  offer  major  chain  ownership, 
aggressive  incentive  system,  warm 
California  coastline,  and  the  opportunity  to 
row.  Weekly  suburban  newspaper,  part  of 
uburban  Group.  Send  resume  and  salary 
demands  to  Box  5011,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER  in¬ 
terested  in  challenge  of  organizing  a  clas¬ 
sified  department  for  a  large  weekly  with 
growing  pains  in  suburban  New  York  City 
market  (New  Jersey).  Salary  open,  bonus, 
incentives,  benefits.  Resume  to  Box  5184. 
Editor  &  Publisher. 


CLASSIFIED  MANAGER  for  small  South 
Georgia  daily  and  weekly.  Excellent  start¬ 
ing  salary  plus  commission  and  other  ben¬ 
efits.  Five  in  department  and  showing 
gains.  Fine  opportunity  for  experienced, 
settled  man  or  woman.  Write:  Advertising 
Director,  P.O.  Box  708.  Tifton,  GA  31794. 


CLASSIFIED  MANAGER 
Are  you  one  of  the  few  really  creative  clas¬ 
sified  sales  manager-motivators  in  the  bus¬ 
iness?  Or  do  you  have  the  potential  to  be? 
If  so,  we'd  like  to  meet  with  you.  What  have 
you  done  to  develop  maximum  classified 
potential  in  a  medium  or  metro  market? 
How  have  you  approached  the  challenge  of 
developing  and  motivating  sales  people? 
How  would  you  prepare  for  the  phenom¬ 
enal  growth  classified  represents  in  the 
future?  We  are  a  combination  daily-Sunday 
operation  in  a  very  competitive,  glamor 
market  in  the  Sun  Belt.  Good  lifestyle  but 
hard  driving,  result-oriented  management. 
If  you're  really  ready  to  move,  let's  talk. 
Box  5196.  Editor  &  Publisher. 

CLASSIFIED 
PHONE  SALES 

Management  position  for  person  with  a 
proven  track  record  for  running  a  clas¬ 
sified  phone  room.  Emphasis  on  sales. 
Ground  floor  opportunity.  Depending  upon 
experience  first  year  salary  should  be  in 
$18.000-$25.000  range.  Benefits.  Zone  2. 
Write  Box  5256,  Editor  &  Publisher. 


SENIOR 

PROGRAMMER/ANALYST 

A  San  Francisco  day  area  newspaper 
needs  an  experienced  highly  motivated 
Senior  Programmer/Analyst.  Position  re¬ 
quires  a  minimum  of  4  years  experience  in 
programming  and  analysis  in  business  ap¬ 
plications  using  RPG  II.  Knowledge  of 
newspaper  applications,  CCP  and  COBOL 
desirable.  Equipment  includes  DEC  11/70 
and  an  IBM  system  3  model  15D.  The  DEC 
11/70  uses  CSI's  software  for  on-line 
Editorial  and  Classified  Production.  Our 
oal  is  to  upgrade  our  business  and  pro- 
uction  applications  to  an  on-line  envi¬ 
ronment.  This  is  an  exceptional  opportun¬ 
ity  for  the  right  person.  We  offer  an  excel¬ 
lent  salary  and  company  benefits.  Equal 
Opportunity.  Send  resume  to:  Terri  Bar¬ 
nett,  Palo  Alto  Times,  P.O.  Box  300,  Palo 
Alto,  CA  94302. 


DISPLAY  ADVERTISING 


RETAIL  ADVERTISING 
SALES 

Excellent  opportunity  for  a  person  with  at 
least  2  years  experience.  Want  solid  career 
oriented  person  to  grow  with  us.  Above  av¬ 
erage  salary,  benefits.  Zone  2.  Write  Box 
5257,  Editor  &  Publisher. 


CENTRAL  CALIFORNIA 
OPPORTUNITY 

The  Fresno  Bee  is  looking  for  an  experi¬ 
enced  retail  advertising  salesperson  with 
successful  track  record.  Must  have  ability, 
enthusiasm  and  imagination  to  produce  in 
a  competitive  metropolitan  market  (122M 
daily/143M  Sunday).  Salary  in  the  $20,000 
yearly  range,  depending  on  experience. 
Excellent  fringe  package.  Send  letter  or 
resume  outlining  qualifications  and  earn¬ 
ings  to  Personnel  Manager,  McClatchy 
Newsapapers,  The  Fresno  Bee,  1626  E  St., 
Fresno,  CA  93786.  An  Equal  Opportunity 
Employer. 


ADVERTISING  SALES  willing  to  help  as  re¬ 
porter  on  large  rural  Area  9  weekly.  Box 
5336,  Editor  &  Publisher. 


LOOKING  FOR  energetic,  creative  person 
for  New  Mexico's  leading  simi-weekly. 
Small  town  with  ideal  climate  only  30  miles 
from  metropolitan  advantages.  Good  bene¬ 
fits,  great  opportunity.  Send  earnings  his¬ 
tory  in  first  letter.  Call  or  write:  Howard 
Kercheval,  (505)  865-9420.  or  Ruth  Lewis 
(505)  843-7542  immediately.  Box  25,  Be- 
len,  NM  87002. 


EDITORIAL 


GENERAL  ASSIGNMENT  REPORTER  for 
South  Florida  AM  with  at  least  3  years  daily 
newspaper  experience.  Please  send  re¬ 
sume  detailing  experience  and  salary  re¬ 
quirements  to  Box  5130,  Editor  & 
Publisher. 


REPORTER  PHOTOGRAPHER  for  top- 
notch  Florida  weekly.  Pay  equal  to  ability. 
Reply  with  clips,  photos  to  Okeechobee 
News,  P.O.  Box  638.  Okeechobee,  FL 
33472, 


WEEKLY  EDITOR 

The  Bellvue  Leader,  a  growing  aggressive 
community  weekly  needs  a  working  editor 
to  direct  and  be  part  of  a  news  staff  of  4. 
Bellvue.  Nebraska,  the  8th  fastest  growing 
city  in  the  U.S..  has  the  advantages  of  a 
small  community  located  adjacent  to  a 
larger  city.  The  Omaha  area  offers  a  sur¬ 
prising  mix  of  cultural  and  other  leisure 
time  activities  in  an  environmentally  sound 
area.  Write,  including  resume  or  call  col¬ 
lect:  David  Hosokawa.  Assistant  Publisher. 
Sun  Newspapers  of  Omaha.  4875  F  Street. 
Omaha.  NB  68117.  Phone  (402)  733- 
7300. 


COPY  EDITOR 

A  major  metro  in  one  of  the  Sun  Belt's 
leading  resort  cities  seeks  a  copy  editor  for 
lifestyles  section.  We  want  someone  with  a 
flair  for  headlines,  ability  to  make  copy 
sparkle,  sound  knowledge  of  modern  lay¬ 
out  techniques  and  potential  for  leader¬ 
ship.  Send  resume  and  3  layout  samples 
tO:  The  Virginian-Pilot.  Norfolk.  VA  23501. 
Please  do  not  telephone. 


MANAGING  EDITOR  who  can  direct  news, 
ad,  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher. 


FOOD  EDITOR 

Aggressive  paper  in  major  metropolitan 
Southwest  market  looking  for  experienced 
food  editor.  Seek  dynamic,  creative  self¬ 
starter  who  can  produce  bright  copy  and 
has  a  solid  flair  graphics.  Box  5192,  Editor 
&  Publisher. 


COPY  EDITOR:  Major  Southwest  met¬ 
ropolitan  daily  seeks  copy  editor  for  fea¬ 
ture  department  with  VDT  experience. 
Must  have  flair  for  graphics:  solid  layout 
ability.  Box  5319,  Editor  &  Publisher. 


ASSISTANT  WIRE  EDITOR  for  35,000  af¬ 
ternoon  daily  near  Chicago.  Desk  experi¬ 
ence  a  must,  electronic  editing  experience 
preferred.  Good  pay,  benefits.  Write  Box 
52K,  Editor  &  Publisher. 


SPORTS  DESK 

55,000  AM  in  Maine  seaside  community 
needs  experienced  and  imaginative  copy 
editor  and  layout  person  for  five-edition 
sports  pages.  Sports  knowledge  a  must. 
Preference  to  New  Englanders.  Top  pay 
and  living  conditions.  Write:  Executive 
Editor,  Box  1460,  Portland,  ME  04104. 


MAJOR  METRO  Zone  9  daily  seeks  an  ag¬ 
gressive  pro  to  write  for  its  business  page 
in  a  highly  competitive  market.  Must  be 
first-rate  writer/analyst  capable  of  probing 
business  coverage.  Must  have  experience 
on  major  daily.  This  is  no  job  for  puff  ar¬ 
tists  and  beginners.  Majorcity  with  diverse 
economy.  Excellent  fringes  in  lively,  livable 
community.  All  replies  confidential.  Send 
resume  to  Box  5295,  Editor  &  Publisher. 


EDITOR  FOR  LAW  FIRM 
Law  firm  has  unique  job  for  non-lawyer  as 
editor:  to  enhance,  focus,  humanize  and 
polish  the  attorneys’  written  work. 

We  want  someone  literate,  articulate, 
creative,  self-assured,  willing  to  learn 
technical  material,  and  fiercely  indepen¬ 
dent.  Should  be  skilled  in  language  usage, 
and  able  to  use  words  to  create  tone  with 
sensitivity. 

Our  goal  is  to  make  our  written  work  as 
understandable  as  we  can,  with  an  em¬ 
phasis  on  our  writing  meeting  the  needs  of 
the  user. 

Send  resume  to-.  N.  Sugerman,  P.O.  Box 
2148.  Santa  Monica,  California  90406. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 

Editor  &  Publisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplaceable  material. 

E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


EDITOR  &  PUBLISHER  for  August  5,  1978 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


HELP  WANTED 


EDITORIAL 


JOURNALIST 

The  St.  Louis  Globe-Democrat  has  several 
openings  for  reporters  and  copy  editors  in 
expanding  news  and  sports  operation. 
Superior  salary  and  employee  benefits. 
Send  resume  and  samples  to:  Personnel 
Director,  St.  Louis  Globe-Democrat,  12 
Blvd.  at  Convention  Plaza,  St.  Louis.  MO 
63101. 


DAY  CITY  EDITOR 

The  expanding  city  desk  on  125.000  AM  in 
Zone  3  is  looking  for  a  Day  City  Editor  with 
background  demonstrating  determination 
to  excel.  To  give  assignments  and  direction 
to  reporters  and  play  major  role  in  building 
local  report.  Excellent  leadership  oppor¬ 
tunity  for  right  person.  Good  fringe  pack¬ 
age.  Please  reply  to  Box  5287,  Editor  & 
Publisher. 


REGIONAL  EDITOR 

To  supervise  two  bureaus,  three  office  re¬ 
porters,  correspondents  in  11  counties, 
edit  three  state  wires.  Must  be  good  at 
people-handling,  organization,  planning. 
Desk  experience  required.  Send  salary 
needs.  Contact:  Terry  Maguire.  Managing 
Editor,  Herald-Whig,  130  S.  Fifth,  Quincy, 
IL  62301. 


FEATURE  WRITER 

Large  Metro  in  southeast  seeks  proven 
stylist  for  #1  writing  position  in  lifestyles 
section.  We  want  a  fast,  accurate  writer 
with  uncommon  ability.  Excellent  salary 
and  benefits.  Send  resume  and  clips  to 
Box  5288,  Editor  &  Publisher. 


OPEN  A  DOOR 
TO  OPPORTUNITY 

If  you  have  had  two  to  three  years  editorial 
experience,  ready  to  settle  down  and  are 
interested  in  learning  the  MAGAZINE  pub¬ 
lishing  business,  this  may  just  be  the  op¬ 
portunity  you  have  been  looking  for. 

As  a  guideline,  check  out  the  following: 

(1)  You  should  like  to  write  and  be  good  at 
it. 

(2)  Adaptable  to  learning  magazine  edito¬ 
rial  layout. 

(3)  Like  details  sufficiently  enough  to 
write  heads-proof  read  and  handle 
your  own  editorial  production. 

(4)  Be  able  to  use  camera. 

(5)  Alert  to  coverage  of  conventions,  boat 
and  special  feature  stories.  In  other 
words,  have  or  develop  the  know-how 
to  see  the  NEWS. 

(6)  Be  a  STICKLER  for  maintaining  dead¬ 
lines.  I 

(7)  BE  DEDICATED -ENJOY  WHAT  YOU 
ARE  DOING. 

(8)  Some  knowledge  of  boats  helpful,  but 
not  necessary. 

You  will  be  working  with  a  publisher  who 
came  up  the  newspapereditorial  route  and 
who  knows  and  understands  it.  You  will  be 
working  as  a  staff  member  of  one  of  the 
nation's  leading  boating  publications— a 
"Slick  Paper"  magazine  in  four  colors.  You 
will  be  located  in  the  Sun  Belt  -a  bedroom 
community  just  across  the  Lake  from 
fabulous  New  Orleans. 

In  a  community  known  as  the  Ozone 
Belt— where  the  air  and  water  is  the 
cleanest  in  the  entire  U.S.  -a  wonderful 
place  to  raise  a  family  (excellent  schools). 
Come,  join  a  team  that  works  together,  and 
eveiyone  enjoys  what  he  is  doing.  We're 
dedicated. 

Write  Box  5291,  Editor  &  Publisher. 


EDITOR 
(Zone  #6) 

Rapidly  growing  20,000  daily  circulation 
newspaper  seeks  the  right  experienced 
editor  to  direct  and  supervise  our  news- 
staff.  Enthusiasm,  highly  organized,  capac¬ 
ity  to  inspire  confidence  in  staff,  sense  of 
fairness  and  responsibility  to  community 
and  resbect  for  truth  are  a  must,  A 
minimum  of  five  years  news  management 
experience  desirable  (preferred  actual  ex¬ 
perience  on  beats,  city  desk,  photo,  fea¬ 
tures.  &  editorial  writing).  Send  resume, 
clips  and  salary  requirements  to  Box  5279, 
Editor  &  Publisher. 

COPY  EDITOR 

Immediate  opening  for  an  experienced 
copyeditor,  VDT operation  in  modern  Zone 
2  mid-sized  morning.  Rim  work  now.  but 
advancement  potential  for  right  person. 
Excellent  salary  and  benefits.  Send  re¬ 
sume,  head  samples  to  Box  5178.  Editor  & 
Publisher. 


SPORTSWRITER  to  join  staff  of  32,000  7 
day  AM  serving  major  portion  of  Western 
Kentucky.  Basketball's  the  big  game  but 
we're  also  into  significant  coverage  of 
football,  baseball,  tennis,  golf  and  others. 
It's  a  varied  sports  world,  and  we're  seek¬ 
ing  someone  with  wide  interests  and  en¬ 
thusiasm  to  relate  that  to  our  readers. 
Some  experience  preferred,  but  skillful 
beginners  will  get  a  full  hearing.  Pleasant 
community,  good  wage  and  fringe  pack¬ 
age.  Send  resume,  clips  to-.  Rich 
Suwanski,  Sports  Editor,  Owensboro  Mess- 
inger-lnquirer,  1401  Fredrica,  P.O.  Box 
1480,  Owensboro,  KY  42301. 


COPY  EDITOR  for  city  desk  of  South 
Florida  daily.  Must  be  skilled  in  editing 
local  news,  headline  writing,  layouts.  Elec¬ 
tronic  editing  experience  desirable.  Please 
send  resume  including  salary  require¬ 
ments  to  Box  5129,  Editor  &  Publisher. 


FARM  EDITOR 

Midwest  daily  of  80,000  circulation  and 
latest  production  systems  has  an  opening 
for  a  farm  editor.  PM  paper.  Zone  5.  Ex¬ 
perience  and  references  required.  Box 
5327,  Editor  &  Publisher. 


NEWS  EDITOR  with  good  news  judgment 
and  an  understanding  of  suburban  and 
rural  life  needed  by  twice-weekly  commun¬ 
ity  newspaper.  No  beginners.  Send  re¬ 
sume,  salary  history  and  letter  telling  why 
you  are  the  best  candidate  for  the  job  to: 
Fran  Roberts,  Executive  Editor,  The 
Forum,  106  E.  Moore  St.,  Hackettstown, 
NJ  07840.  This  is  a  non-smoking  environ¬ 
ment. 


OUR  20,000  PM  daily  is  expanding  its 
news  staff  and  adding  a  Sunday  paper  to 
its  6-day  lineup.  We're  seeking  reporters 
(some  experience  preferred)  and  sports 
writers  (some  desk  experience  preferred) 
to  join  our  young,  award-winning  staff. 
We're  located  in  an  exciting  Zone  7  com¬ 
munity  with  plenty  of  competition.  Send 
resume,  references  and  clips,  in  confi¬ 
dence,  to  Box  5325,  Editor  &  Publisher. 


SPORTS  COPY  EDITOR 
Experienced  copy  editor  for  sports  desk  on 
Zone  1  morning  daily  with  210,000  circula¬ 
tion.  Duties  include  working  with  repor¬ 
ters,  editing  and  headlines.  1  day  tryout 
and  personal  interview  required.  Send  ap¬ 
plication  and  work  samples  to  Box  5351. 
Editor  &  Publisher. 


2  OHIO  REPORTERS 
We're  expanding  and  looking  for  2  en¬ 
thusiastic  reporters  willing  to  work  hard 
writing  news  and  features.  Successful 
applicant  will  be  short  on  professional  ex¬ 
perience  but  will  have  shown  drive  with 
solid  work  on  college  paper.  Call  me  today: 
Jim  Duff,  City  Editor,  The  News-Herald, 
(216)  951-0000. 


2  POSITIONS  OPEN  due  to  promotions 
from  within  award-winning,  small-to-medi- 
um  size  daily.  Region  5.  needs  one  general 
assignment  reporter  and  one  photojournal¬ 
ist.  Pay  commensurate  with  training  and 
experience.  Liberal  employee  benefits. 
Box  5309.  Editor  &  Publisher. 


SPORTS  EDITOR  for  small  Missouri  daily. 
City  of  13,000  only  30  minutes  from  Kan¬ 
sas  City.  Competence  required  in  covering 
local  sports,  KC  Royals,  Chiefs  and  Kings, 
but  no  experience  necessary.  Good  oppor¬ 
tunity  for  recent  grad.  Solid  ability  with 
camera  and  in  darkroom  a  must.  Will  also 
include  some  general  assignment  and  fea¬ 
tures.  Send  letter,  resume,  samples  of 
work  to  Mike  Kielkopf,  Editor,  The  Daily 
Standard,  P.O.  Box  70.  Excelsior  Springs, 
MO,  or  phone  (816)  637-3147.  Position  to 
begin  by  September  1.  Salary  negotiable. 


MANAGING  EDITOR 

Aggressive.  At  least  5  years  experience  in 
reporting,  editing,  layout  for  top  Southeast 
weekly  that  wants  to  continue  established 
growth  in  competitive  market.  Must  be 
able  to  motivate  and  organize  staff.  Good 
salary.  Send  resume  to:  Box  5308.  Editor  & 
Publisher. 


LIFESTYLES  SECTION  for  6  day  PM  17M 
and  growing  is  adding  a  third  person  and 
needs  a  strong  writer  for  upbeat,  indepth 
features.  Photography  a  must  and  layout 
I  desirable.  Position  open  to  beginners  will 
involve  some  desk  work.  Don't  apply  if  you 
can't  pass  our  spelling  and  grammar  test. 
Contact:  Andrea  Hall,  Daily  News  Chief, 
Box  1440,  Winter  Haven,  FL  33880.  An 
Equal  Opportunity  Employer. 


DYNAMIC  SUN  BELT  PAPER 
SEEKS  TOP  WRITERS,  EDITORS 

We  are  currently  seeking  highly  skilled,  experi¬ 
enced  journalists  to  join  our  rapidly  expanding 
newspaper.  Ours  is  an  established  daily  located  in 
the  Sun  Belt— a  great  place  to  live  and  work. 

A  variety  of  positions  are  presently  available  for 
reporters  and  writers  with  at  least  2-3  years  experi¬ 
ence  in  general  assignment,  medical  reporting, 
consumer,  investigative,  municipal  beats,  sports, 
entertainment  and  lifestyle.  Positions  also  exist  for 
copy  editors  and  layout  personnel.  We  are  only 
interested  in  enthusiastic,  highly  motivated  people 
who  wish  to  contribute  in  a  demanding  profes¬ 
sional  environment.  In  return,  we  offer  challenge 
and  growth  potential,  excellent  benefits  and  an 
outdoor  recreation  paradise.  Please  send  resume 
and  samples  to  Box  5301,  Editor  &  Publisher. 


2  IMMEDIATE  OPENINGS.  The  Eagle. 
Bryan-CJollege  Station.Texas  has  openings 
for  weekend  news  editor  and  a  copy  editing 
position  for  the  lifestyles  section  of  our 
18,000  circulation  7-day  PM  paper.  Send 
complete  resume,  non-returnable  samples 
to:  Bob  Lutgen,  P.O.  Box  3(X)0,  Bryan.  TX 
77801. 


COPY  EDITOR 

We  need  a  Copy  Editorcapableof  sitting  in 
the  slot  and  moving  pages  on  this  competi¬ 
tive  local  Midwest  AM.  Good  salary  and 
benefits  -nice  folks  to  work  with.  Send  re¬ 
sume  and  clips  to:  K.  L.  Stewart,  Lindsay- 
Schaub  Newspapers  Inc.,  P.O.  Box  789. 
Decatur.  IL  62525. 


BILINGUAL  REPORTER  to  write  in 
Spanish  and  English.  Progressive  company 
with  benefits  and  lots  of  exciting  news. 
Excellent  climate.  Send  resume  and  phone 
number  to:  Nogales  International.  P.O. 
Box  579.  Nogales,  AZ  85621. 


EXPERIENCED  COPY  READER  who  can  do 
a  professional  job  in  editing,  and  write 
bright,  sharp  headlines.  Early  hours  on  PM 
with  four  editions  daily.  Submit  resume  to 
Personnel  Dept.,  The  States-ltem,  3800 
Howard  Ave.,  New  Orleans,  LA  70140.  An 
Equal  Opportunity  Employer  M  F. 


FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume;  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop  ap¬ 
plicants  welcomed. 

New  England  Daily  Newspaper  Assn. 
3&  Main  St.,  Room  527 
Worcester,  Mass.  01608 


MANAGING  EDITOR 

Immediate  opening  for  a  strong,  aggres¬ 
sive,  personable  managing  editor  tor  grow¬ 
ing  Northern  California  daily.  Must  be  ca¬ 
pable  of  directing  and  supervising  a  young 
and  talented  staff.  We  are  looking  tor 
someone  with  a  minimum  3-5  years  news 
management  experience,  preferably  a 
news  editor  with  solid  background  ready  to 
move  up.  Additional  responsibilities  in¬ 
clude  tjeing  PR  oriented,  coordinat  on  and 
planning  news  coverage,  administration  of 
policies  and  procedures,  generating  ideas 
and  programs  for  growth  with  strong  follow 
through.  Photojournalism  will  be  playing 
more  of  a  key  role  in  our  publications.  Ex¬ 
cellent  opportunity  for  professional  and 
personal  development  and  advancement. 
Modern  plant  with  on  line  VDT  system. 
Salary  commensurate  with  experience  and 
very  good  benefit  package.  Send  resume 
with  salary  requirements  to  Box  5344, 
Editor  &  Publisher. 

JACK  ANDERSON  INTERNSHIP.  A  3 
month  program  in  Washington.  Send  re¬ 
sume  and  clips  to:  Jack  Anderson  Intern¬ 
ship,  1401  16th  St.,  NW,  Washington,  DC 


EDITORS 

WRITERS 

Seniors 

Medical  Background  Helpful 

INTERESTED  IN  A 
WHOLE  NEW  WAY 
OF  LIVING? 

If  you  want  a  constantly  interesting  job, 
ample  room  for  professional  progress, 
while  you  enjoy  NOW  some  very  good  liv¬ 
ing.  we  have  that  combination. 

Work  in  Buck's  County  (15  minutes  from 
famed  New  Hope)  within  easy  reach  of 
Philadelphia  and  New  York  when  you  feel  a 
big-city  urge. 

Skip  the  rat-race,  and  relax.  The  pace  is 
lively,  but  without  tension.  We  even  have 
flextime— you  set  your  own  hours  within 
wide  limits. 

We  publish  NURSING  '78,  world  leader  in 
its  field,  and  other  books.  We  need  people 
with  excellent  skills,  able  to  turn  heavy 
medical  input  into  highly  readable  articles. 
It  requires  skill.  Medical,  scientific  or  re¬ 
lated  experience  with  degree  desirable, 
and  the  kind  of  experience  that  can  come 
from  news,  feature.  PR,  popular  science  or 
similar  writing -about  5-8  years  worth. 

"GROUND  FLOOR"  openings 
We  are  starting  other  magazines,  expand¬ 
ing  from  success.  There  are  lots  of  good 
jobs  with  many  promotions  to  come.  Em¬ 
phasis  can  be  on  writing,  editing,  man¬ 
agement.  at  several  good-salaried  levels. 
The  benefits  are  liberal,  the  atmosphere 
modern  and  appealing.  Please  send  re¬ 
sume.  Samples  welcome  (we  can't  guaran¬ 
tee  return).  .Ml  in  confidence,  of  course: 
PERSONNEL  MANAGER 

INTER  MED 
COMMUNICATIONS, 
INC. 

132  Welsh  Road 
Horsham,  PA  19044 

An  Equal  Opportunity  Employer,  M/F 


COPY  EDITOR 

Experienced  copy  editor  for  rim  of  18- 
person  wire  and  ROP  copy  desk  of  Zone  1 
morning  daily  with  210,000  circulation. 
Applicants  should  have  excellent  language 
skills  and  broad  general  knowledge.  Some 
reporting  experience  desired.  1  day  tryout 
and  personal  interview  required.  Send  ap¬ 
plications  and  work  samples  to  Box  5348, 
Editor  &  Publisher. 

SAN  FRANCISCO  area  reporter  to  cover 
hard  news  In  electronics.  Industry  con¬ 
tacts  helpful.  Send  resume  to  or  call:  Jim 
Moran,  Editor,  Electronic  Buyer's  News, 
Manhasset,  NY  11030.  (516)  829-5880. 
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HELP  WANTED 
EDITORIAL 


GOLF  WRITER  with  layout  ability,  for 
weekly  tabloid,  Florida  Golf  Week,  P.O.  Box 
1458,  Winter  Flaven.  FL  33880. 

SPORTS  EDITOR-WRITER 
Small  New  York  daily  seeks  sports  editor  to 
do  It  all  write,  edit,  pictures,  layout.  Good 
starting  job  for  qualified  J-scnool  grad. 
Send  clips,  resume  to  Box  5323,  Editor  & 
Publisher. 

ARTS  ENTERTAINMENT  REPORTER 
Experienced  hard-news  reporter  to  de¬ 
velop  cultural  news  beat  on  Zone  1  morn¬ 
ing  daily  with  210.000  circulation.  Must  be 
strong  on  visual  arts  and  dance.  Some  re¬ 
viewing.  Personal  interview  required.  Send 
application  and  work  samples  to  Box  5350, 
Editor  &  Publisher, 

REPORTER  who  wants  to  be  editor.  If 
you've  got  what  it  takes,  we  offer  an  oppor¬ 
tunity  to  make  an  outstanding  newspaper 
out  of  our  "good  "  small  town  daily.  Pre 
ualifications:  Must  be  top  notch  speller, 
all:  Garth  Whipple,  Mt.  Vernon  Democrat. 
Mt.  Vernon,  IN  47620.  (812)  838-4811 
days.  422-9080  Nights  and  Sundays. 

JOURNEYMAN  OIL  WRITER  editor  to 
manage  West  Texas  office  of  monthly 
trade  magazine.  Excellent  compensation 
commensurate  with  experience.  Resume, 
samples  and  salary  requirements  to:  Hart 
Publications,  P.O.  Box  1917,  Denver.  CO 
80201. 

WANT  TO  MOVE  to  the  West  Coast?  Gen¬ 
eral  assignment  reporter  and  Sunday  fea¬ 
ture  writer  needed  for  a  large  Zone  9  daily. 
Women  and  minorities  with  daily  met¬ 
ropolitan  experience  are  encouraged  to 
apply.  All  replies  confidential.  Send  re¬ 
sume  to  Box  5305.  Editor  &  Publisher. 

SPORTS  WRITER-photographer  with  En¬ 
glish  and  typing  skills  for  large  Area  9  rural 
weekly.  Near  outdoor  recreation.  Box 
5335,  Editor  &  Publisher. 

WE  HAVE  AN  OPENING  tor  a  top  flight 
business  department  editor.  If  you  are 
ready  to  run  an  important  department  at  a 
major  metro  send  us  your  resume.  Box 
5303,  Editor  &  Publisher. 

HARD-WORKING  eager  reporter.  Some 
experience  preferred.  Work  for  fast¬ 
growing  weekly  paper  in  Northern  Califor¬ 
nia.  Salary  to  match  experience.  Call:  Man¬ 
teca  News  (209)  239-9541. 

LIFE/STYLE  COPY  EDITOR 
Experienced  copy  editor  to  handle  life 
style  features  and  layout  on  Zone  1  morn¬ 
ing  daily  with  210.000  circulation.  Some 
reporting  experience  desired.  1  day  tryout 
and  personal  interview  required.  Send  ap¬ 
plication  and  work  samples  to  Box  5349, 
Editor  &  Publisher. 

EDITOR 

Trade  magazine  in  outdoor  field.  Need 
good  reporter  with  photo  skills  plus  knowl¬ 
edge  of  retail  business  promotion  and 
management.  Market  Communications, 
Inc.,  225  E.  Michigan.  Milwaukee,  Wl 
53202. 


FREELANCE 


TURN  FREELANCING  TO  PROFIT.  Exclu¬ 
sive  job  listings,  freelance  opportunities, 
markets  and  news  published  twice 
monthly  in  “Freelancer's  Newsletter." 
Used  by  successful  freelancers  for  more 
than  8  years.  4  month  trial  subscription  (8 
issues)  for  only  $12.00.  Satisfaction 
Guaranteed.  P.O.  Box89-EP,  Skaneateles, 
NY  13152,  (315)  685-8505. 


MANAGEMENT 


REGIONAL  MANAGERS 
DISTRIBUTION 

We  are  seeking  2  high-calibre  individuals 
to  run  regional  offices  in  the  Los  Angeles 
area.  Applicants  should  have  solid  back¬ 
ground  in  distribution.  Knowledge  of  Los 
Angeles  area  helpful.  Good  salary  and 
fringe  benefits.  Much  growth  potential 
with  progressive  newspaper  chain  — 
Harte-Hanks  Communications.  Replies  to: 
Michael  Lynch 

Vice  President  General  Manager 
Inland  Carriers.  Inc. 

P.  0.  Box  1285 
Industry,  CA  91749 


HELP  WANTED 
MARKETING 


TALENTED,  hard-working  marketing 
executive  for  small  Ohio  daily.  Supervise  4 
sales  people,  produce  advertiser  newslet¬ 
ter.  prepare  and  implement  reader  and  ad¬ 
vertiser  surveys,  plan  and  implement  pro¬ 
motion  campaigns  and  help  to  start  a 
shopper.  Write:  Box  5159,  Editor  & 
Publisher. 


PHOTOJOURNALISM 


IMMEDIATE  OPENING 
38.0(X)  PM  daily  (AM  weekend)  seeking 
creative,  hard-working  staff  photographer. 
We  offer  excellent  display,  outstanding  re¬ 
production  of  color  and  black  and  white. 
Send  resume  and  portfolio  (clips,  slides  or 
prints)  to:  Ron  Smith,  Chief  Photographer. 
Box  998,  Grand  Forks  Herald.  Grand 
Forks,  NB  58201. 

PHOTOGRAPHER —Midwest  daily  with 
30,000  circulation  seeks  experienced 
photographer.  Send  resume  and  letter  de¬ 
scribing  yourself  to  Box  5313,  Editor  & 
Publisher. 

AWARD-WINNING  daily  seeks  photog¬ 
rapher.  Good  benefits  with  newspaper  that 
appreciates  photography.  Call:  Don  Sea¬ 
ton,  Hastings  Tribune.  Hastings.  NB(402) 
462-2131. 


PRESSROOM 


PROGRESSIVE  award-winning  daily  seek¬ 
ing  a  pressroom  foreman  who  has  the 
capability  of  managing  a  pressroom 
equipped  with  7  units  of  Harris  V-22. 

A  great  community,  excellent  schools,  new 
hospital,  accessibility  by  air  or  Interstate. 
Salary  negotiable,  excellent  fringe  bene¬ 
fits.  and  an  opportunity  to  advance.  Lo¬ 
cated  in  Zone  7  where  there  is  some  of  the 
greatest  hunting  and  fishing  in  the  coun¬ 
try. 

Send  resume  and  salary  expectations  to 
Box  5120,  Editor  &  Publisher. 

JOURNEYMAN  OFFSET  PRESSMAN 
Prefer  doublewidth  experience.  Work  on 
new  press.  Union  shop.  Good  pay,  good 
benefits.  Send  resume  to  Elkhart  Truth, 
P.O.  Box  487,  Elkhart.  IN  46515,  Att:  (lene 
Askren. 

EXPERIENCED  Letterpress  Pressmen 
needed  as  trainers  in  an  expanding  met¬ 
ropolitan  pressroom.  Zone  6.  Excellent  op¬ 
portunity  for  advancement.  Competitive 
salary.  Box  5136,  Editor  &  Publisher. 

PRESSMAN  needed  to  operate  and  main¬ 
tain  a  6-unit  Goss  Community  with  Subur¬ 
ban  folder.  Experience  in  camera  and  or 
composing  a  plus.  Pay  commensurate  with 
ability.  Good  benefits.  Contact:  Jim  Bot- 
torofi.  The  Review  Times.  Drawer  C.  Fos- 
toria.  OH  44830.  (419)  435-6641. 

ENERGETIC,  self-starting  pressman  is 
needed  for  8-unit  Goss  Urbanite  Offset 
Press.  Good  working  conditions,  future 
and  company  benefits.  Send  resume  to:  R. 
C.  [)ix.  Publisher.  The  Times-Leader 
Newspafier.  Martins  Ferry.  OH  43935. 

PRESSMAN  —Experienced  offset  needed 
immediately.  (3oss  7-unit  Urbanite.  Must 
know  platemaking.  Sun  Belt  newspaper. 
Send  resume  to  Personnel  Department. 
Yuma  Daily  Sun.  P.O.  Box  271.  Yuma.  AZ 
85364. 

EXPERIENCED  Goss  Community 
pressman.  8-unit  2  folder  operation.  Some 
4-color  work.  Contact  Mr.  Lesnar  (605) 
339-2383. 


MACHINIST 
We  are  seeking  an  experienced  jour¬ 
neyman  machinist  who  can  perform 
maintenance  on  all  hot  metal  equipment 
for  the  Morning  Courier  in  Urbana.  Illinois. 
Some  knowledge  of  TTS  units,  ad  operator 
or  floor  experience  helpful.  Excellent  ben¬ 
efits,  37‘2  hour  week.  $7.52  per  hour.  If 
interested,  call  collect  (217)  422-8531  or 
write:  Keith  L.  Stewart,  Lindsay-Schaub 
Newspapers  Inc.,  P.O.  Box  789,  Decatur. 
IL  62525. 

PROCESS  CAMERAMAN.  Live  and  work  on 
the  Gulf  of  Mexico  in  Florida's  most  desir¬ 
able  city.  Berkey  experience  desirable.  Call 
Dick  Temple.  Naples  Daily  News.  (813) 
262-3161. 


HELP  WANTED 
PRESSROOM 


PRESSMAN  for  weekly  newspaper  group. 
Attractive  salary  to  person  capable  of  rapid 
advancement  to  supervisory  position.  New 
offset  press,  new  plant.  Call  or  write  Mr. 
Byerly,  Byerly  Publications,  Franklin,  VA 
23851,  phone  (804)  562-3187. 

PRESSMAN  for  Goss  Community  who  also 
has  background  in  commercial  sheet-fed 
press  work  and  camera.  Rural  Area  9 
weekly  near  recreation.  Send  salary  re¬ 
quirements  with  resume  tO:  Box  5337, 
Editor  &  Publisher. 

QUALIFIED  Urbanite  Pressman  for  weekly 
and  commercial  operation  in  Spokane  and 
Portland.  Excellent  hunting  and  fishing. 
Potential  foreman  opportunity.  Write:  Nor¬ 
ris  Archer,  Community  Publications  Inc., 
6%0  SW  Sandburg  St..  Tigard,  OR  97223. 

LARGE  ARIZONA  printing  plant  seeking 
experienced  web  offset  pressman  to  oper¬ 
ate  and  maintain  9  units  on  Cottrell  V-25. 
Good  pay  and  benefits  to  top-notch 
pressman.  Contact  Don  Hedges.  (602) 
275-4747. 


AMBITIOUS  ADVERTISING  department  of 
a  rapidly  growing  furniture  manufacturer 
seeks  2  additions  to  its  staff. 

PUBLIC  RELATIONS  will  develop  and 
coordinate  a  diversified  and  goal  oriented 
Public  Relations  program  to  include  prod¬ 
uct  publicity,  coordinate  relations  and 
community  relations. 

THE  SUPERVISOR.  GRAPHICS  AND  PRO¬ 
DUCTION  will  develop  departmental 
graphics  material,  direct  departmental 
photography  and  supervise  the  production 
of  departmental  collateral  materials. 
These  positions  offer  outstanding  oppor¬ 
tunities  for  growth.  Compensation  com¬ 
mensurate  with  ability  and  experience. 
Prefer  experience  in  furniture  public  rela¬ 
tions.  Send  resume  in  confidence  along 
with  salary  history  to:  Ms.  Gayle  Linkous, 
Stanley  Furniture  Co.,  Stanleytown,  VA 
24168.  An  Equal  Opportunity  Employer, 
M  F. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
Seeking  a  top  level  individual  to  head  our 
composing  department  from  initial  copy  to 
off  the  press.  ITU  shop  and  press.  Knowl¬ 
edge  of  modern  typesetting  equipment, 
camera  and  ability  to  run  and  maintain  a 
Goss  Urbanite  press  a  must.  Need  a  sin¬ 
cere,  personable  applicant  with  proven 
background  of  ability  to  work  with  other 
departments.  West  Coast  location  with 
modern  equipment  and  expanding  poten¬ 
tial.  Reply  to  Box  5345.  Editor  &  Publisher. 

PRODUCTION  MANAGER,  must  be  experi¬ 
enced  in  electronics,  front  end  systems. 
Complete  offset  operation,  camera,  press 
and  automated  mail  room.  Technicians, 
foremen  need  not  apply.  We  want  a  MAN¬ 
AGER  capable  of  motivating  people.  A 
26.000  daily  in  Zone  6.  Reply  to  Box  5343. 
Editor  &  Publisher. 


RESEARCH 


RESEARCH  DIRECTOR 

If  you  are  looking  for  an  opportunity  to 
grow  and  do  your  own  thing.  Come  join  our 
happening.  Major  Eastern  daily  needs 
strong,  experienced,  individual  to  support 
advertising  and  editorial  departments.  Ex¬ 
cellent  fringes.  Please  send  resume  and 
salary  requirements  tO:  Box  5354,  Editor  & 
Publisher. 


PUBLISHER  40.  seeks  opportunity  to 
advance  career. 

16  years  management  experience  includes 
newspaper  and  broadcasting.  12  years 
as  publisher  for  newspaper  group. 

Sales  background,  journalism  degree,  top 
references. 

Present  salary  $40  plus. 

Box  5310.  Editor  &  Publisher. 


EXPERIENCED  NEWSPAPERMAN  seeking 
job  as  editor  and  publisherof  small  daily  or 
editor  and  assistant  publisher  of  larger  pa¬ 
per.  Edited  both  large  and  small  papers, 
publisher  small  daily.  Proven  circulation 
builder,  motivator  of  staff  and  community. 
Image  builder.  Very  best  references.  Prefer 
Zone  6,  consider  all.  Box  5304.  Editor  & 
Publisher. 


Positions 
Wanted  . 


ADMINISTRATIVE 

PUBLISHER-EDITOR  (38)  looking  for  new 
challenge  in  strong  community  weekly  in 
Zone  8.  with  Arizona  preferred.  3  years 
owner  of  medium-sized  rural  newspaper/ 
job  shop.  Now,  2  years  group  experience. 
18  years  diversified  experience  in  subur¬ 
ban  and  metro  markets.  Capable  in  all 
areas  from  news  to  production.  Write  Box 
5276,  Editor  &  Publisher. 

ADVERTISING  BUSINESS  -  Weekly- 
Shopper.  Job  Shop  and  Office  Supplies  to 
manage.  Consider  working  interest  or  in¬ 
vest.  Relocate.  C.  Butcher,  9802  111th 
St.,  N.  Seminole.  FL  33542  (813)  393- 
3607. 

PUBLISHER  or  ASSISTANT 
Successful  reporter  for  one  of  the  coun¬ 
try's  most  prestigious  papers  wants  to 
make  the  transition  to  the  business  side. 
At  39,  I  have  18  years  of  newspaper  ex¬ 
perience  and  the  personal  characteristics 
and  leadership  qualities  to  be  publisher  of 
a  small  daily  with  chain  support  or  assis¬ 
tant  to  the  publisher  of  an  independent 
paper.  Box  5275,  Editor  &  Publisher. 

_ ADVERTISING _ 

ADVERTISING  MANAGER  on  small  daily 
seeks  to  join  group  with  active  acquisition 
record,  Prov^  I  could  work  under  tough 
conditions  and  increase  linage.  Now  need 
challenge  to  work  harder  with  potential  to 
become  publisher.  Prefer  Zone  5.  Box 
5270,  Editor  &  Publisher. 

CHALLENGING  POSITION  with  future  de¬ 
sired  by  versatile,  experienced  pro.  Exten¬ 
sive  print  background:  mail  order,  retail, 
newspaper/magazine.  TV  promotions  for 
consumer/industrial  products,  (^py,  lay¬ 
out,  marketing,  production,  management. 
Missouri  BJ  1971.  Prefer  Zones  8-9.  Box 
5057,  Editor  &  Publisher, 


WANT  TO 
APPEAR  IN 
OUR  CENTERFOLO? 

Scan  the  names  in  E&P’s  center- 
fol(i.  Newspeople  in  the  News. 
You’d  be  surprised  at  how  many 
of  them  were  once  Newspeople 
in  E&P's  Classified  Section! 

Here's  a  brief  sampling  of  quotes 
attached  to  news  releases  to  our 
Newspeople  in  the  News  editor: 

"Thanks  E&P — 120  resumes 
didn't  do  what  your  ‘jobs 
wanted'  did.” 

‘‘Happy  Central  Pa.  Editor” 

“The  editor  saw  my  ad  in  E&P.  In 
fact,  he  got  his  job  the  same  way! 
Success  through  E&P  Classi¬ 
fieds!” 

M.W. 

If  you're  a  potential  newsmaker, 
send  us  your  Positions  Wanteo 
ad.  You  just  might  see  your 
name  in  our  magazine — or  by- 
lined  in  someone  else’s  news¬ 
paper! 

E&P  CLASSIFIEDS 

IVe  produce  jobs  for  newspaper  people! 
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Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING  EDITORIAL 


PRESENT  ADVERTISING  MANAGER  seeks 
position  on  daily  newspaper.  Over  25  years  . 
experience  in  all  phases  of  newspaper  ad¬ 
vertising.  With  my  training,  experience  and 
knowledge.  1  have  much  to  offer  a  good 
daily  newspaper.  Write  Box  5278.  Editor  &  i 
Publisher. 

ARTIST 

COLUMNIST/SPORTS  EDITOR  seeks  posi-  ' 
tion  on  medium  size  daily.  13  years  experi-  i 
ence.  Box  1460,  Editor  &  Publisher.  1 

SPORTS  EDITOR,  31.  9  years’  daily  ex-  | 
perience  in  all  phases  of  sports  operations,  j 
including  VDTs.  Wants  to  relocate  with  a 
metro  daily  in  any  Zone.  Call  (517)  835- 
7890  nights.  j 

AWARD-WINNING  artist  seeks  permanent 
large  metro  daily  position.  News  Feature 
illustration,  graphics,  cartoon,  editorial  art 
experience.  BFA.  Resumes,  samples,  re¬ 
ferences  available.  Zone  6.8.9.  VVrite  Box 
5250.  Editor  &  Publisher.  ' 

ENTERTAINMENT  WRITER  EDITOR  seeks  j 
position  on  metro  daily  or  weekly.  Energe¬ 
tic  and  knowledgeable  in  all  entertainment  ! 
areas  with  5  years  experience  on  daily  and  1 
monthly  magazine.  Currently  writing  for 
national  entertainment  trade  publication. 
Not  looking  for  riches,  just  a  career  in  a 
field  1  love.  Box  5188.  Editor  &  Publisher. 

CIRCULATION 

SEEKING  ADVANCEMENT.  Experienced 
district  trouble  shooter  and  motor  route 
supervisor.  Strong  in  promotion.  Hard¬ 
working.  excellent  references.  Box  5307. 
Editor  &  Publisher. 

CIRCULATION  DIRECTOR -Solid  back¬ 
ground  in  circulation.  TMC.  marketing, 
sales,  and  advertising  in  competitive  mar¬ 
kets.  A  believer  in  profit,  team  building, 
dedication,  and  organization.  Replies  Box 
5311.  Editor  &  Publisher. 

REPORTER-PHOTOGRAPHER  with  over  2 
years  hard  news,  feature  and  photo  ex¬ 
perience  with  a  daily  and  weekly  to  work 
for  same  immediately.  Degrees  in  Jour¬ 
nalism  and  English  Lit.  Former  White 
House  writer-researcher  for  5  years.  Re¬ 
quire  $150(week.  Call  (301)  778-4851  or 
(301)  758-2661.  Mr.  Terry  King,  P.O.  Box 
45.  Worton.  MD  21678. 

SIX  YEAR  PRO  with  quality  writing  and  lay¬ 
out  ability  seeks  sports  writing  position  on 
medium-sized  to  metro  daily  in  any  Zone. 
Box  5197,  Editor  &  Publisher. 

ASSISTANT  MANAGER  on  75.000  AM.  PM 
daily,  age  34.  Experienced  in  total  market 
coverage,  voluntary  collect  and  free  dis¬ 
tribution.  1  am  promotion  minded  and  wish 
to  relocate  as  manager  of  small  to  medium 
publication,  or  staff  position  on  larger  pa¬ 
per.  Box  5320.  Editor  &  Publisher. 

HARD-WORKING  weekly  editor  seeks  daily 
reporting  or  feature  writing  position  near 
college.  Room  tor  advancement  a  must. 
Box  5202,  Editor  &  Publisher. 

HARD  WORKING,  innovative,  young  pho¬ 
tographer  who  has  specialized  in  editorial 
photography  at  photography  school  seeks 
a  job  on  a  daily  newspaper.  Has  own 
equipment,  a  good  eye.  a  good  portfolio 
and  published  work.  Contact  Joe  Averka. 
383  Abbott  St..  North  Andover.  MA  01845. 
(617)  688-8993. 

DISPLAY  ADVERTISING 

PRESENTLY  EMPLOYED,  experienced  ad 
man.  desires  change  to  Oregon.  Washing¬ 
ton.  Idaho.  Box  5314.  Editors  Publisher. 

REPORTER  with  20  years  experience 
seeks  specialty  writing  job  (features,  col¬ 
umns.  editorials)  with  newspaper  or 
magazine.  Box  5285.  Editor  &  Publisher. 

EDITORIAL 

WANT  QUALITY? 

Working  top  editor  on  23M  daily  seeks  top 
post  on  medium  or  large  publication.  Wish 
to  improve  salary  (now  $19M)  and  career 
potential.  Strong  on  news,  design,  human 
relations.  Integrity,  guts,  organizational 
ability,  concern  for  truth  resuFt  in  a  paper 
with  a  likable  image,  satisfied  newsroom 
employees,  grateful  advertisers,  and  a 
profitable  business.  Box  5281.  Editor  & 
Publisher. 

FOR  RENT:  Brains  and  reporting  instincts 
of  city  hall  reporter  with  5  years'  experi¬ 
ence.  Can  explain  a  municipal  budget,  in¬ 
vestigative  government  hanky-panky  and 
make  sense  out  of  political  hoopla.  Write 
Box  5253,  Editor  &  Publisher. 

URBAN  AFFAIRS  SPECIALIST: 
Masters.  Urban  Policy  and  planning:  Big 
Ten  BA.  Journalism:  Fellow.  Summer  Pro¬ 
gram  in  Journalism  for  Minority  Groups;  5 
years  general  and  specialized  newspaper 
experience  including  2  with  major  Chicago 
daily;  Also  have  worked  for  planning  agen¬ 
cies:  28  years  old.  Write  Box  5265.  Editor 
&  Publisher. 

FORMER  EXECUTIVE  editor  of  a  North¬ 
west  daily,  proven  leader,  exponent  of  ag¬ 
gressive  journalism  that  builds  and  holds 
circulation.  Seeks  spot  as  editor  of 
medium-sized  daily.  Box  5251.  Editor  & 
Publisher. 

ASSOCIATE  EDITOR 

11  years  experience  on  metro  dailies, 
seeks  editorial  writing  slot  or  other 
management-level  position  on  West  Coast 
daily.  Awards,  Fellowship,  MA  journalism. 
Dedicated  professional,  committed  to 
newspaper  work.  Prompt  reply.  Write  Box 
5262.  Editor  &  Publisher. 

REPORTER  with  small  Washington.  DC 
news  service.  15  years  writing  and  editing 
experience,  including  dailies,  seeks  return 
to  quality  paper.  Young,  solid  pro.  particu¬ 
larly  strong  on  labor,  economics.  Box 
5061.  Editor  &  Publisher. 

OHIO'S  BEST  sportswriter  (documented) 
looking  to  move  out  of  small  daily.  Experi¬ 
enced  with  metro,  college  and  small  town 
papers.  Aggressive,  hard-hitting,  and 
witty.  Will  relocate.  I'm  worth  a  look.  Bob 
Stern.  138  Wilson  St..  Defiance.  OH 
43512.  (419)  782-3844. 

REPORTER.  30,  BA,  highly  motivated. 

1  trilingual  (French,  Spanish),  diverse  daily 

1  experience  (VDT)  plus  background  in 
technical  writing  and  editing  (environmen- 
1  talism,  engineering).  (3ood  with  camera. 

1  Seeks  spot  with  medium-to-large  daily. 
Write  Box  5283.  Editor  &  Publisher. 

EDITOR  I’ve  been  one  for  seven  years. 
Looking  for  a  challenge,  any  Zone.  VDTs. 
whatever.  1  love  newspapers.  Write  Box 
5255.  Editor  &  Publisher. 

JUST  SOLD  PAPER,  publisher  available. 
Areas  3-4.  Can  do  it  all.  Award-winner 
editorial.  Box  5271.  Editor  &  Publisher. 

EDITOR  REPORTER,  tired  of  Washington 
newsletter  scene,  seeks  spot  with  aggres¬ 
sive  daily  in  city  where  growth  manage¬ 
ment.  environmental  protection  and  mass 
transit  are  hot  issues.  I’ve  covered  Con¬ 
gress,  HUD.  DOT  and  EPA  for  five  years, 
and  it’s  been  great  experience,  but  news¬ 
papers  are  my  first  love.  Box  5277.  Editor 

6  Publisher. 

ZONE  5.  6.  or  7 

7  year  broadcast  journalist.  28.  BS. 
prize-winner  seeks  writing  reporting  PR 
position.  Corporate  educational  accept¬ 
able.  Box  5187.  Editor  &  Publisher. 

DON'T  HIRE  ME  as  a  token  woman!  Do  hire 
me  because  1  can  help  you  produce  a  qual¬ 
ity  product.  My  background  includes  all 
beats,  camera  work,  editing,  layout,  man¬ 
agement  and  VDT  experience.  Will  relo¬ 
cate.  Resume  an  clips  available.  Box  51 54. 
Editor  &  Publisher. 

EDITOR  with  proven  management  ability 
and  wide.  14-year  reporting  and  editing 
background  seeks  position  as  metro  city 
editor,  or  smaller  daily  managing  editor.  34 
years  old.  Zones  6.8.  Box  5185.  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  August  5,  1978 


EDITORIAL 


PULITZER  Prize  nominee.  9  years  experi¬ 
ence.  Major  international  fellowship  win¬ 
ner.  2  other  awards.  Now  available  be¬ 
cause  paper  folded.  Young  pro.  age  31. 
wants  challenge.  Prefer  Zone  2.  will  con¬ 
sider  all.  Box  4893.  Editor  &  Publisher. 


PHOTO  EDITOR.  Experienced.  Searching 
for  metro  publisher  committed  to  best  use 
of  photography  and  willing  to  grant  author¬ 
ity.  Strengths:  extensive  photo  back¬ 
ground.  expert  pix  judgment,  initiator  of 
worthy  assignments  and  eye-catching 
page  layout.  Box  5322.  Editor  &  Publisher. 


STOP  LOOKING.  Versatile  and  driving  re¬ 
porter  on  medium  daily  seeks  to  relocate.  3 
years  on  education,  cops  and  politics, 
part-time  college  J-teacher.  Box  5316. 
Editor  &  Publisher. 


BUSINESS  WRITER  seeks  position  with 
responsibility.  Good  accounting-invest¬ 
ments  background.  Want  the  best?  Write 
Box  5315.  Editor  &  Publisher. 


WRITER-PHOTOGRAPHER,  former  Mil¬ 
waukee  Journal.  National  Geographic 
staffman.  seeks  position  where  quality  is 
valued.  Salary  negotiable,  but  positive 
work  atmosphere  important.  Box  5339. 
Editor  &  Publisher. 


EDITORIAL  POSITION  desired,  news  writer 
with  editing,  proofing  experience.  3  differ¬ 
ent  papers.  Call  Matt  Gerson  (313)  545- 
1339.  collect;  Detroit.  Ml.  Box  5338. 
Editor  &  Publisher. 


HOT  shot  at  Zone  6.8.9  career  writing  spot 
sought  by  high  honors  Michigan  State 
J-grad  with  2  years  campus  work.  Box 
5321.  Editor  &  Publisher. 


TOP-FLIGHT  feature  writer.  33.  with  na¬ 
tional  credentials  seeks  artsentertain- 
ment.  lifestyle,  business  beat(s)  with  pro¬ 
gressive  metro  daily,  magazine  or  TV  news 
operation.  Background  includes:  national 
magazine  features;  Fortune  "60”  shirt¬ 
sleeve  management:  major  studio 
screenplays;  top  10  market  broadcast 
news.  Box  5334.  Editor  &  Publisher. 


WANT  A  WRITER  your  readers  will  enjoy? 
Columnist.critic/feature  writer.  26.  noted 
for  concise,  distinctive,  accurate  report¬ 
ing.  interesting  and  unusual  interviews, 
and  sophisticated  but  readable  reviews 
that  make  sense  whether  or  not  you  at¬ 
tended.  Good  posture,  too.  4  years’  experi¬ 
ence  on  190M  daily.  Box  5300.  Editor  & 
Publisher. 


Join  the  SAVE-THE-EDITOR-foundation 
and  give  me  a  job.  I'm  an  aggressive  editor 
for  a  weekly  newspaper  serving  a  city  of 
35.000  seeking  a  new  challenge.  Each 
week  I  cover  crime,  politics  and  commun¬ 
ity  affairs.  I  also  speculate  and  paste-up  all 
editorial  and  ad  copy  for  a  12-page  weekly. 
If  you  want  a  24-year-old  hard  worker  with 
a  BA-Communications  degree.  I  am  ready 
to  work  for  you.  Write  Box  5353.  Editor  & 
Publisher. 


EDITORIAL 


STILL  CRAZY  AFTER  ALL  THESE  YEARS. 
But  after  5  years  reporting  for  straight 
dailies.  I'm  wondering.  Looking  for  chal¬ 
lenge  working  with  creative  people.  Box 
5326.  Editors  Publisher. 


I'M  NO  WONDER  WOMAN,  but  I  have 
bionic  prowess  in  the  areas  of  dedication 
and  motivation.  15  years  experience,  a 
keen  eye  and  a  passion  for  accuracy.  Look¬ 
ing  for  home  in  Southwest/South.  Prefer 
copy  desk.  Some  knowledge  VDTs.  Box 
4931.  Editor  &  Publisher. 


FREELANCE 


WHEN  YOU  NEED  FREELANCE  HELP  list 
your  needs  in  "Freelance  Newsletter" 
WITHOUT  CHARGE  for  qualified  on-target 
response.  Published  twice  monthly.  KO. 
Box  89-EP-l.  Skaneateles.  NY  13152. 
(315)  685-8505. 


PHOTOJOURNALISM 


PHOTOGRAPHER  with  five  years  experi¬ 
ence.  including  major  metro,  looking  for 
paper  where  photo  or  picture  editing  skills 
will  be  put  to  good  use.  Regional  photog¬ 
rapher  of  the  year  contender  for  the  past 
three  years.  Resume  and  portfolio  upon 
request.  Box  5252.  Editor  &  Publisher  or 
phone  (913)  272-3084. 


HARDWORKING  reporter  with  6  years 
newspaper  experience  has  covered  educa¬ 
tion.  politics,  social  issues,  but  will  cover 
any  beat  and  go  anywhere.  MA  journalism, 
college  newspaper  editor.  Box  5076. 
Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN  -Newspa¬ 
per.  6  years  experience,  strong  leadership 
abilities.  Knowledge  all  phases  of  compos¬ 
ing  room  operations.  Available  im¬ 
mediately.  Box  5158.  Editor  &  Publisher. 


PUBLIC  INFORMATION 


FORMER  USAF  PIO  seeks  civilian  career. 
Award-winning  writereditor.  Radio/TV  ex¬ 
perience.  Age  34.  single.  BAJ  degree,  good 
references.  Contact:  T.  White.  P.O.  Box 
251.  Panama  City.  FL  32401  (904)  763- 
2178. 


SALES 


SELF  STARTER  desires  a  sales  career 
after  16  years  in  production.  7  in  manage¬ 
ment.  Strong  technical  background.  Anx¬ 
ious  to  sell.  All  Zones.  (305)  334-5257. 


E&P  Employment  Zone  Chart 
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Park  Service  affirms  desire 
to  acquire  St.  Paul’s  Shrine 


By  I.  William  Hill 

After  years  of  campaigning  by  Rep¬ 
resentative  Richard  L.  Ottinger  (D- 
N.Y.).  it  now  appears  just  a  matter  of 
time  until  St.  Paul's  Church,  in  Mt.  Ver¬ 
non.  N.Y..  becomes  a  nationally  owned 
and  maintained  shrine  to  freedom  of  the 
press. 

Testimony  this  week  (July  31)  by  Di¬ 
rector  Bill  Whalen  affirming  that  the  Na¬ 
tional  Park  Service  is  willing  to  accept 
the  property  as  a  gift  put  the  project  into 
the  home  stretch. 

Whalen  was  testifying  on  H.R.  12536. 
a  national  park  omnibus  bill  which  con¬ 
tains  the  St.  Paul’s  Project,  before  the 
Parks  and  Recreation  Subcommittee  of 
the  Senate  Energy  and  Natural  Re¬ 
sources  Committee.  He  said: 

“We  would  not  object  to  afUliation  of 
this  (the  St.  Paul's)  area  with  the  national 
park  system,  which  could  include  federal 
acceptance  of  donated  lands,  and  a 
cooperative  agreement  developed  to 
provide  for  federal  funding  of  rehabilita¬ 
tion  and  operating  expenses  to  a  local 
entity  which  would  operate  the  area.  We 
would  insist,  however,  that  the  coopera¬ 
tive  agreement  be  so  drafted  as  to  avoid 
any  Church-State  conflicts.” 

The  bill  passed  the  House  on  July  12 
and  final  Senate  action  by  sometime  in 
September  is  expected.  Nancy  Mat¬ 
thews.  (Jttinger's  press  officer,  pointed 
out  to  E&F  that  prospects  are  favor¬ 
able,  especially  in  view  of  a  letter  writ¬ 
ten  this  week  by  the  two  New  York 
Senators.  Jacob  K.  Javits  and  Daniel 
Patrick  Moynihan. 

In  a  joint  letter  to  Chairman  Abourezk 
of  the  subcommittee,  the  two  Senators 
reviewed  the  history  of  St.  Paul's  and 
then  said:  "We  sincerely  hope  that  you 
will  provide  the  necessary  authorization 
for  the  Park  Service  now  to  accept  own¬ 
ership  of  St.  Paul's  so  that  this  wonderful 
historic  site  may  be  protected  in  per¬ 
petuity.” 

The  Senators  also  pointed  out:  “The 
language  of  the  House  bill  includes  no 
authorization,  although  the  Park  Service 
estimates  that  there  might  be  about  $1 
million  in  initial  costs  for  some  repairs, 
landscaping  and  preparation  of  exhibits. 
Other  than  that  cost,  it  is  expected  that 
annual  operating  costs  would  be  only 
about  S70.()()()  and  that  the  operation 
might  be  conducted  in  cooperative  agree¬ 
ment  with  the  local  historical  society 
and  the  government  of  Mount  Vernon.” 

Before  Whalen  appeared  before  the  sub¬ 
committee,  Ottinger  opened  his  tes¬ 
timony  by  saying.  “St.  Paul's  Church 
stands  as  a  monument  to  First  Amend¬ 
ment  freedoms,  particularly  those  of 
press  and  religion.  “He  then  reviewed 
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how.  in  1733.  John  Peter  Zenger  reported 
on  corrupt  practices  by  the  Royal  Colo¬ 
nial  Governor  at  the  election  that  took 
place  on  the  Eastchester  Village  Green 
near  St.  Paul’s.  Zenger's  reporting  in  the 
New  York  Journal  resulted  in  his  trial 
and  eventual  acquittal  of  charges  of 
seditious  libel  and  treason.  In  discussion 
of  the  Bill  of  Rights  some  60  years  later, 
Zenger's  trial  was  widely  cited  as  a  rea¬ 
son  for  insuring  freedom  of  the  press  in 
the  First  Amendment. 

Ottinger  also  pointed  out  how  St. 
Paul's  is  widely  regarded  as  a  superlative 
example  of  renaissance  revival  architec¬ 
ture  in  America  and  how  the  first  native 
American  to  have  been  sainted  by  the 
Roman  Catholic  Church.  Elizabeth 
Bailey  Seaton,  worshipped  at  St.  Paul's 
before  her  conversion  to  Catholicism. 

“To  have  the  National  Park  Service 
accept  ownership  of  St.  Paul's  is  my  goal 
for  this  magnificent  church,”  Ottinger 
said,  going  on  to  point  out  that,  although 
there  is  no  specific  authorization  con¬ 
tained  in  the  legislation,  there  is  provi¬ 
sion  for  funding  for  repairs  and  restora¬ 
tion. 

“I  am  happy  to  report,”  he  said,  “that 
some  of  the  most  needed  repairs  have 
been  completed,  primarily  on  the 
steeple,  which  has  been  reinforced  inter¬ 
nally  with  steel,  and  the  masonry  of 
which  has  been  'repointed'.  In  addi¬ 
tion,  the  inside  of  the  church  has  been 
painted  ...  it  should  be  noted  that  the 
bulk  of  this  repair  work  was  ac¬ 
complished  without  federal  assistance, 
with  funding  from  the  diocese,  from  his¬ 
torical  groups  and  from  the  city  of  Mount 
Vernon  itself,  which  is  operating  on  an 
extremely  limited  budget.  Indeed  the 
city's  contribution  indicates  the  sincere 
commitment  of  the  local  citizenry  to  (as¬ 
sure)  the  protection  of  St.  Paul's.” 

Ottinger  also  addressed  himself  to 
the  Park  Service  regarding  the  issue 
of  separation  of  church  and  state.  “1  am 
certain  this  is  not  a  problem.”  he  said. 
“My  staff  has  been  in  contact  with 
Bishop  Wetmore,  of  the  Episcopal  Dio¬ 
cese  in  New  York,  and  had  his  full  assur¬ 
ance  that  the  church  has  no  intention  of 
imposing  itself  on  any  future  owner  of  St. 
Paul's.  The  Diocese  will  accept  any  rec¬ 
ommendation  of  the  Park  Service,  rang¬ 
ing  from  having  no  services  at  all  to 
holding  occasional  services  on  a  rotating 
basis  with  other  denominations.” 

Ottinger  also  made  reference  to  the 
Javits-Moynihan  letter  and  to  a  letter  he 
had  received  from  Walter  Cronkite 
which  said  there  was  no  more  tangible 
way  to  register  support  for  freedom  of 
the  press  for  future  Americans  than  to 
preserve  St.  Paul's  Church. 


NEWSPAPERS 


One 

Year 

8  2  7  26  Ago 

Affiliated  Publications  (AMEX)  .  17  17t'B  IIH 

Blue  Chip  Stamps  (OTC)  .  2IV4  20^4  16^4 

Combined  Comm.  Corp.  (NYSE)  ..  ..  331b  31'''«  22^8 

Capital  Cities  Comm.  (NYSE)  .  41  37'’'4  52 

Cowles  Comm.  (NYSE)  .  2444  25V8  15'  2 

Dow  Jones  (NYSE)  .  34r/e  33  34*8 

Gannett  (NYSE)  .  48  46'8  35^8 

Gray  Comm.  (OTC)  .  24' a  22  IIV4 

Harte-Hanks  (NYSE)  .  40'/8  40^4  2eVt 

Jefferson  Pilot  (NYSE)  .  29^4  28'''8  30'  2 

Knight-Ridder  (NYSE)  .  4944  46^8  394% 

Lee  Enterprise  (NYSE)  .  36  33' 2  2458 

Media  General  (AMEX)  .  20''4  19''4  1648 

Media  Investment  (OTC)  .  50  50  N  A 

Multimedia  (OTC)  .  26' 2  26' 2  16'/4 

New  York  Times  (AMEX)  .  2958  31'/8  19'/8 

Panax  (OTC)  .  544  544  N  A 

Post  Corp  (Wise.)  (OTC)  .  29  3444  19 

Quebecor  (AMEX)  .  7' 2  7' 2  648 

Southam  Press  (CE)  .  2444  25'/4  20'/4 

Stauffer  Communications  .  22  22  N  A 

Thomson  Newspapers  (CE)  .  15  14'/4  1248 

Time  Inc.  (NYSE)  .  45'2  4448  3658 

Times  Mirror  (NYSE)  .  3044  30'4  23'2 

Toronto  Sun  (CE)  .  11  11  NA 

Torstar  (CE)  .  16'2  1658  14 

Washington  Post  (AMEX)  .  40''4  41  25 

SUPPLIERS 

Abitibi  (CE)  .  1444  14  944 

Addressograph  Multi.  (NYSE)  .  34'/4  2248  14 

Altair  (OTC)  .  4  3' 2  2'/8 

Berkey  Photo  (NYSE)  .  848  9  448 

Boise  Cascade  (NYSE)  .  3048  284-4  28'/8 

Carrier  Corp.  (NYSE)  .  1858  19  N  A 

Compugraphic  (NYSE)  .  39  3644  37' 2 

CompuScan  (OTC)  .  6'4  6' 8  8'/4 

Crown  Zellerbach  (NYSE)  .  355-8  32'8  3648 

Cutler-Hammer  (NYSE)  .  5744  5758  444-8 

Digital  Equipment  (NYSE)  .  51  46  47 

Domtar  (AMEX)  .  1848  17'8  13'2 

Dow  Chemical  (NYSE)  .  264/8  2458  34 

Dymo  (NYSE)  .  30  30  13 

ECRM  (OTC)  .  3'/4  3''4  144 

Eastman  Kodak  (NYSE)  .  61  5448  58'8 

Eltra  (NYSE)  .  32'8  33  27' 2 

Georgia  Pacific  (NYSE)  .  29' 2  28'8  3044 

Grace.  W  R.  (NYSE)  .  27  2658  29 

Great  Lakes  Paper  (CE)  .  34'/4  3248  2744 

Great  No.  Nekoosa  (NYSE)  .  33  30' 2  2748 

Harris  Corp.  (NYSE)  .  63'4  60'2  37'a 

Hunt  Chem.  (NYSE)  .  1044  lO'/a  14 

International  Paper  (NYSE)  .  4444  40'8  5144 

Itek  Corp.  (NYSE)  .  28’8  30  1348 

Kimberly  Clark  (NYSE)  .  45' 2  45' 2  48 

LogEtronics  (OTC)  .  1644  15'2  6'4 

Logicon  (AMEX)  .  1344  1278  17'/4 

MacMillan.  Bloedel  (CE)  .  2044  20'4  1948 

Minnesota  Mm.  and  Mfg.  (NYSE)  .  59'4  58  4948 

Rockwell  Inti.  (NYSE)  .  3458  33  3648 

St.  Regis  (NYSE)  .  2844  28'-4  N  A 

Southwest  Forest  Ind.  (NYSE)  13  1244  8'2 

Sun  Chemical  (NYSE)  .  27  26'8  2044 

Wood  Industries  (AMEX)  .  858  944  344 

White  Consolidated  (NYSE)  .  2048  20'2  27'2 


Master’s  program 
added  by  J-school 

The  Florida  Board  of  Regents  has  ap¬ 
proved  a  master's  program  in  the  De¬ 
partment  of  Mass  Communications  at  the 
University  of  South  Florida.  Instruction 
will  begin  in  September.  1979. 

Admission  will  require  a  B.A.  degree 
with  a  minimum  .^.0  G.P.R.,  a  score  of 
1.000  on  the  G.R.E.  (600  Verbal),  and 
an  undergraduate  degree  in  mass 
communications  or  extensive  media  ex¬ 
perience.  Applications  will  be  accepted 
beginning  January.  1979. 

The  department's  programs  in  news- 
editorial  and  public  relations  are  accre¬ 
dited  by  the  American  Council  on  Edu¬ 
cation  in  Journalism. 

EDITOR  &  PUBLISHER  for  August  5,  1978 
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Corporation 


B0XI86O,  East  Lansing,  Michigan  48823  517  349-4100 


An  Open  Letter  To:  Mr.  Richard  Salant 
President,  CBS  News 

During  an  interview  with  me  in  my  office  on  July  11,  1977,  Ms.  Betty  Ann  Bowser  of 
CBS  News  imparted  these  gems  of  journalistic  "ethics:" 

"Well,  I  just  thought  if  we  came  we  would  show  you  that 
we  were  really  sincere  in  coming  here,  that  we  really 
did  want  both  sides  of  the  story,  that  maybe  you  would 
agree.  .  .I'm  just  really  relieved  that  you  sat  down 
and  talked  with  us,  because  it  puts  me  in  a  position  of 
either  saying  you  didn't  want  to  do  it,  which  always 
makes  somebody  look  bad.  You  know  it  really  does." 

Fortunately  for  the  U.S.,  most  journalists  do  not  share  Ms.  Bowser's  view  of  the 
TV  interview  as  a  sort  of  electronic  six-shooter:  smile  for  the  camera  or  you're 
dead! 

Most,  that  is,  except  Ms.  Bowser's  colleagues  at  CBS,  where  her  theories  would 
later  surface  with  unwitting  clairvoyance.  Because,  in  the  CBS  mish-mash  of 
July  14  on  the  newspaper  business,  we  listened  in  astonishment  as  CBS  Correspondent 
Hughes  Rudd  commented:  "...neither  Panax,  not  its  President,  John  P.  McGoff,  would 
discuss  the  issue  with  me..." 

As  we  have  already  pointed  out,  we  did  discuss  the  issue  with  CBS,  in  a  26-minute 
interview,  an  interview  that  covered  precisely  and  fully  the  very  topic  Mr.  Rudd 
would  examine  with  CBS'  special,  "The  Business  of  Newspapers." 

Given  Ms.  Bowser's  revelation  of  CBS  News  operating  methods,  and  Mr.  Rudd's  erroneous 
remarks,  we  can  only  conclude  that  the  fabrication  that  we  declined  to  be 
interviewed  was  a  malicious  attempt  by  CBS  to  make  us  'look  bad.' 

In  light  of  the  recent  disclosures  of  CBS  fakery  in  its  sports  reporting,  we  believe 
your  citadel  of  arrogance  needs  to  be  reminded  often  of  its  responsibility  to  use 
the  pxablic's  airwaves  fairly  and  honestly. 

Additionally,  the  overall  flow  of  events  from  the  original  point  of  interest  ex¬ 
pressed  by  the  National  News  Council,  coupled  with  the  obvious  conflict  existing 
between  you,  Mr.  Salant,  and  your  service  on  that  body,  lends  itself  more  to  the 
t  view  that  what  CBS  News  intended  in  its  special  was,  indeed,  to  have  this  corpora- 

I  tion  handed  the  short  end  of  the  stick. 

I 


J« 


The  Albuquerque  T ribune  does  it  again!  This  time  two  of  its 
staff  members  captured  a  first  and  a  third  place  in  the 
National  Federation  of  Press  Women’s  Communications  Contest. 

Science  writer  Sandy  Graham  won  first  place  in  the  investigative 
or  interpretive  series  category  with  a-series  on  kidney  transplantation. 

Accent  writer  Charlotte  Black  took  third  place  in  the  interview  category  for  daily 
newspapers  over  25,000  circulation,  with  her  story  about  Arizona  artist  Ted  DeGrazia, 


The  Albuquerque  Tribune 

a  Scripps-Hovvard  newspaper 
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